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(See page 3) 


Newspaper 
i reveals its 
seamy past 
(See page 9) 


It started with a statistic 


... and became a 12-page special news report for readers of the 
Marion (Ind.) Chronicle-Tribune. After reading enough county 
Best newspaper 

automotive ads 

(See page 12) 


hospital birth reports to realize that many unwed teen-agers were 
becoming mothers, Managing Editor Terry Eberle assigned two 
reporters and a photographer to detail the story. Photographer El- 
lie Bogue and reporters Char Simons and Jeff Smith (below, left to 
right) gave the statistics high impact by focusing their reporting on 
the young women and their families. The work of Bogue, Simons 


and Smith was recognized as one of the best reporting efforts in a 
monthly Gannett contest. 


Well done. 
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ers to grow, 


weve managed to grow as well. 


For children, the newspaper 
is a periscope on a big, new world. 
Where the challenge is to learn, to 
form a questioning nature, and to 
make that a habit for life. 

As one grows into adulthood, 
a newspaper will continue to 
challenge. Asking people of all 
ages to think. Form opinions. And 
change our world for the better. 


It’s a heritage of which we are 
proud. And it’s gratifying that in 
helping others to grow, they have 


| reciprocated. 


The Chronicle is the biggest 
paper in Texas, both in circulation 
and readership. The Chronicle is 


also the fastest-growing Sunday 
newspaper among the nation’s top 
twenty-five newspapers, and it has 


the second-highest daily growth 
rate in that group. 

While The Chronicle continues 
to evolve, we’ll stand steadfast on 
those principles which have brought 
us to this plateau. We will always 
challenge our readers, to help them 
grow and mature. 

As you do unto your readers, 
they do unto you. 


Houston Chronicle 


Houston Chronicle is a division of The Hearst Corporation. 








th Anniversary of 
3 U.S. Newspapering! 


no longer! In this, its tenth year of 
publication, MHD outdid itself with a 
fantastic Fall-Winter edition dedicated | 
to the tercentenary of newspapers 

in America. 


Below is the editorial line-up for this exceptional 
Media History Digest Fall-Winter edition: 


* U.S. Newspapers 300th ¢ First English Daily: ¢ ‘Rough ‘n’ Ready’ 
Year: Ben Began With a Shy on Local News Zachary Could Not Ride the 
Bang - Future History of Media Press: Twelfth President 


¢ Three Papers Compete for ° Earliest Media: Record ¢ Birth of Income Tax 
First-Born Honors Keeping Started it All Stirred an Editorial War 


¢ What’s Most Important in ¢ Lensman’s Secret Focus ¢ Aunt Jemima Is 100, But 
Defining a Newspaper? on WWII Looking Good 


PLUS: Media Hysteria; Quiz; and Books 


HERE’S THE GOOD NEWS: This special “Anniversary Issue” is just $2.50. That’s 
right! For just $2.50 you can get the history of newspapering in the U.S. in a concise, 
witty and enjoyable book. ALSO — a full subscription to MHD is only $5.00 per year. 
MHD is published twice a year making each issue just $2.50. 


Don’t miss out on your biannual issue of MHD. At just $2.50 an issue, MHD is the best 
kept secret in the business! Every issue is full of informative, exciting and intriguing 
articles about people, events and places in the history of media. 

Call or write today to order your subscription! 


MEDIA HISTORY DIGEST, c/o Editor & Publisher 11 West 19th St., New York, NY 10011 
212 * 675 * 4380 











4 Ways to Increase 
Revenue in 1990 
Through Selling Against 
the Yellow Pages 


e Retailer/Merchant Workshops 


Allows our trainer to do the selling for you 
in a group workshop for business people. 


e Professional Service Workshops 


Pioneer business from categories that spend 
most of their budget on yellow pages. 


e Field Selling/Training 
Produces revenue immediately and sells 
your staff on how well the concept works. 


e Videotape Package 


The same technique-oriented training we 
provide on a live basis for a small fraction 
of the price. 


1-800-255-9784 


Outside USA call 
(206) 254-5600 


American 
Consulting 
Services 


Division of Wasserood, Inc. 
1818 SE Mill Plain Blvd. Ste 311 Vancouver, WA 9868 
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FEBRUARY 
22-23—New England Newspaper Advertising Executives Association, 
Winter Convention, Guest Suites Hotel, Cambridge, Mass. 
22-25—Maryland-Delaware-D.C. Press Association, Winter Convention, 
The Columbia Inn, Columbia, Md. 
23-25—Alabama Press Association, Winter Convention Auburn. 
23-25—Foundation for American Communications, The United States and 
Latin America, Westin Paso del Norte, El Paso, Texas. 


MARCH 
3-5—Great Lakes/Midstates Newspaper Production Conference, Windsor 
Hilton, Windsor, Ontario, Canada. 
4-7—-Inland Press Association's Annual Key Executive Conference, Innis- 
brook Resort, Tarpon Springs, Fla. 
5-7—Inter American Press Association, Managua, Nicaragua, Inter-Conti- 
nental Hotel. 
5-9—Newspapers in Education Week. 
7-11—Association of Free Community Papers, Mid-Winter Conference, 
Ritz Carlton, Rancho Mirage, Calif. 
8-11—SNPA and SNPA Foundation Leadership, Mid-Winter Meeting, Key 
Largo, Fla. 
14-16—NENA Winter Convention, Westin Hotel, Boston. 
14-17—National Newspaper Association, Annual Government Affairs Con- 
ference, Hyatt Regency, Washington, D.C. 
16-18—Foundation for American Communications, Environmental Issues in 
California: Setting the Nation’s Agenda, Alsilomar Conference Cen- 
ter, Pacific Grove, Calif. 
16-18—National Conference on Advanced Investigative Methods for Jour- 
nalists, Sponsored by Indiana University School of Journalism—tndi- 
anapolis, IU National institute for Advanced Reporting, and National 
Investigative Reporters and Editors, University Place Conference 
Center and Hotel, Indianapolis. 
18-20—SNPA Newspaper Operations Conference and Trade Show, Hyatt 
Westshore Hotel, Tampa. 
23-25—Society of Professional Journalists, Regional Convention, New 
Haven Park Plaza and Yale University. 
28-30—America East Conference, Hershey Lodge & Convention Center, 
Hershey, Pa. 


Seminars/Workshops/Clinics 


: FEBRUARY 

18-21—SNPA Seminar, Advanced Layout, Design and Graphics, Gaines- 
ville, Fla. 

18-23—American Press Institute, Executive Development Program (over 
75,000 circulation), Reston, Va. 

19-23—The Gannett Center for Media Studies, Technology Seminar for 
Educators, Journalism Building, Columbia University, New York City. 

23—PNPA Foundation, Weekly Advertising Sales (Western Pa.), Press 

Center, Harrisburg. 

26-3/2—The Poynter Institute for Media Studies, The News Library and the 
Newsroom, St. Petersburg. 


MARCH 
2-3—Colorado State University Seminar for Colorado Newspaper Report- 
ers on Political and Local Government, sponsored by the Gannett 
Foundation, Fort Collins, Col., Contact Prof. Garrett Ray for reserva- 
tions, 303-491-5132. 
4-6—ANPA/INFE Budgeting and Planning Seminar, Anaheim, Calif. 
4-7—SNPA Seminar, Improving Newspaper Writing, Lexington, Ky. 
4-9—The Poynter Institute for Media Studies, Power Reporting, St. Peters- 
burg. 
4-10—American Press Institute, Classified Advertising Managers, Reston, 
Va. 
9—PNPA Foundation, Press Center Seminar, In-Depth Reporting, Har- 
risburg. 
11-14—SNPA Foundation Seminar, Improving Customer Service, Myrtle 
Beach, S.C. 
11-16—American Press Institute, Developing Management Skills, Reston, 


18-21—SNPA Foundation Seminar, Basic Computer Graphics, Pensacola, 
Fla. 

18-23—The Poynter Institute for Media Studies, News & Informational 
Graphics, St. Petersburg. 
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VIEWPOINT 








Justice Department official responds to reporters’ 
criticism about the department’s press operations 


By David Runkel 


Since early June of last year, at 
10:30 each weekday morning, a rep- 
resentative of the Department of Jus- 
tice has met with reporters covering 
the department. 

At these sessions, which are tran- 
scribed and made available to report- 
ers throughout Washington by early 
afternoon, news releases about 
departmental activities are made 
available and guidance is provided 
about coming events, including the 
attorney general’s schedule and 
potential developments on ongoing 
cases. 

While these sessions are referred to 
by reporters as “news briefings,” 
much of the time each day — these 
are open-ended — is devoted to 
responding to questions from report- 
ers on a wide array of issues. Often 
questions are taken for response later 
in the day and answers are posted in 
the pressroom at the department. 

These briefings, instituted at the 
suggestion of Attorney General Dick 
Thornburgh, are a first for the Depart- 
ment of Justice. They are on-the-rec- 
ord and they are open to any and all 
reporters. 

In addition to the briefings, eight 
press officers handle dozens of calls a 
day from reporters in Washington and 
around the country. Moreover, Attor- 
ney General Thornburgh has been 
available for press interviews on 106 
press occasions since taking office, 
has conducted 157 one-on-one inter- 
views with reporters, appeared on 22 
broadcast news programs, and has 
responded to reporters in “sidewalk” 
encounters dozens of times. Top 
aides to the attorney general and 
assistant attorneys general and their 
aides also regularly make themselves 
available for interviews. 

Despite this openness, there have 
been frequent complaints from 
reporters about the press operation of 
the Department of Justice. The 
Washington Post editorialized that 
“Mr. Thornburgh is heading in the 
direction of stonewalling inquiries.” 

What is the basis for these com- 
plaints? 

While the reporters have their 
stated reasons, based on my experi- 
ence the past year as director of the 





(Runkel is director of the Office of 
Public Affairs, U.S. Department of 
Justice.) 








Office of Public Affairs, I believe 
there are several underlying factors at 
play. 

First and foremost, many Washing- 
ton reporters today do not want “on 
the record” comments as much as 
they want to talk on some sort of 
“background” basis. Daily, I receive 
requests from reporters to talk “off 
the record,” “on background,” and 
“for guidance.” 

I get the strong impression that 
reporters are being pushed by their 
editors, who must think that com- 
ments made off the record are more 
truthful than those made “on the 
record” — a viewpoint with which | 
strongly disagree. 





and Charles Schumer, both Judiciary 
Subcommittee chairmen, recently 
agreed with Attorney General Thorn- 
burgh on this very point. In a letter to 
Thornburgh, they wrote, “Leaks can 
unfairly tarnish the reputations of 
innocent persons and prejudice crimi- 
nal cases against those who have not 
been proven guilty.” 

Beyond this, when charges are 
filed, it is not fair to those individuals 
or firms which have been indicted, for 
information not contained in the 
indictment brought by a grand jury to 
be “leaked” to the press. The court- 
room is the proper place for investi- 
gative results to be made public. 

The policy of not commenting 





... Attorney General Thornburgh has been 
available for press interviews on 106 press occasions 
since taking office, has conducted 157 one-on-one 
interviews with reporters, appeared on 22 broadcast 
news programs, and has responded to reporters in 
“sidewalk” encounters dozens of times. 





All of the spokesmen for the 
Department of Justice have been told 
always to speak on the record and to 
have their names attached to com- 
ments they make. This policy makes 
them accountable for what they say, 
and it gives the readers assurance 
about what they are being told. A 
press spokesman who lies is going to 
have a short career. 

While I believe this is a good policy 
for all public affairs spokespersons 
for public agencies, it is especially 
important at the Department of Jus- 
tice. 

Since the chief role of the Depart- 
ment of Justice is to investigate alle- 
gations of illegal activity and to prose- 
cute those believed to have commit- 
ted federal crimes, we have access to 
a substantial amount of allegations, 
including unfounded allegations, 
about illegal activity by persons and 
organizations. 

We investigate more people than 
we prosecute and it is not fair, in fact 
it is a violation of the presumption of 
innocence, for allegations to be made 
public before the government 
believes it is able to prove any charges 
beyond a reasonable doubt with 
legally admissible evidence before a 
judge and a jury. 

Democratic Reps. Don Edwards 





about ongoing cases is not new — it 
has been a long-standing rule, based 
on the Constitution, the law and court 
rulings — but it does, I believe, rep- 
resent a change in practice. 

Department of Justice lawyers and 
spokespersons had a reputation of 
being available to talk “on back- 
ground” about ongoing investigations 
and cases. While this aided reporters 
covering the department, it was not in 
the interest of justice. 

Reporters covering the Department 
of Justice apparently do not hold 
other sections of the Bill of Rights 
with the same degree of reverence as 
they do the “freedom of information” 
clause. Only three of 14 reporters who 
responded to a recent questionnaire 
from Corporate Crime Reporter 
agreed that “public officials caught 
leaking non-public information in 
violation of federal law should be 
prosecuted to the full extent of the 
law.” That admission, while perhaps 
predictable, is disturbing. 

My second concern is the degree of 
credibility given to those who speak 
“on background.” This is one of the 
most abused practices in Washington, 
an opportunity to say something 
nasty and often inaccurate about 
another person or organization. 

(Continued on page 34) 
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Editorial workshop 





By Roy H. Ccpperud 
No. 690 


“Anubis, God of the Dead, lead the deceased into the 
presence of sovereign judges that weighed the future 
destiny of the soul” — An ad by Artisans Guild Interna- 
tional in The New Yorker. Nope; it’s led, not lead. 

This confusion occurs often, growing out of the fact that 
the present and future tenses of the verb are spelled /ead 
and pronounced /eed (“lead us not into temptation”; 
“they will lead us astray”). The past tense is led (pro- 
nounced led (how else?). But there is a grayish, heavy 
metal whose name is /ead (pronounced /ed). This helps 
throw writers off the track. There is nothing for it but to 
memorize the forms. 

* * * 

Another common word whose forms are often confused 
is lie. The past tense is /ay, not laid: “After dinner I lay 
down”; “The book lay on the table.” The participle is 
lain, not laid: “The tools have lain in the grass since 
Sunday.” Laid is the past tense and participle of lay 
(meaning place down): “She has laid the silver in the 
closet.” 

Lay and lie are often wrongly interchanged: “Let us lay 
down in the shade.” Lie. These principles, which repre- 
sent strictly correct usage, are generally concurred in. One 
authority, however, regards (for /ie) “lay down for a nap,” 
“the book is laying on the table,” and “he has lain it 
down” as also correct. Another authority finds such 
usages common in well-educated speech, though not in 
writing. A third calls the distinctions more trouble than 
they are worth, and yet another concedes the confusions 
are common in talk. The consensus is that forms of lay for 
lie are verging into standard usage. 


Some confusions 


* * * 

The rule of thumb for foreign or five-dollar words is: 
avoid them unless you are certain you are using them 
correctly. Exhibit A: “So exeunt Williams as a member of 
the team.” Alas, exeunt is the third-person plural of exire 
(Latin for go out). Just as it takes two to tango, it takes 
more than one to exeunt, which means “they go out.” 
Exeunt is oftenest encountered as a stage direction 
(“exeunt laughing” — they leave the stage, laughing). 
Nothing wrong with using it as in the example, as long as 
the numbers are kept straight. Should have been exit. 


* * * 

All of and all that. The phrases all of, sort of, and kind of 
bring on recurrent lapses. Of should not be coupled with 
all if it can be done without. Whether of is dispensable is 
obvious, as in all (of) the money. 

The personal pronouns (me, us, you, him, her, it, them) 
require all of me, all of us, all of them, etc. Other pro- 
nouns, including demonstratives (all this, all these, all 
those) and possessives (all its fur; all our dealings) like any 
noun, do not. 

Sort of and kind of are not considered choice language 
as adverbs: sort of cold, kind of stingy. Somewhat, rather 
are preferable. 

In such constructions as “What kind of a dog is that?” 
and “This is a sort of a celebration,” a after of is unneces- 
sary and is not regarded as good usage. What kind of dog; a 
sort of celebration. 

* * * 

“She will work for an academic degree of B.S. as well as 
for her nursing degree of R.N.” 

R.N. is not a degree, however, but a legal certification. 





The 4th Estate 


By Doug Borgstedt 








\T$ THE LATEST HI-TECH 
GIMMICK- AUTOMATED 
NEWS RACKS ! 
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About Awards 


Atrium Awards. The Atrium Awards honoring fashion 
reporting were recently presented. The awards are spon- 
sored by the Atlanta Apparel Mart and the University of 
Georgia’s Henry Grady School of Journalism. The win- 
ners were: 

Commentary: Linda Gillan Griffin, Houston Chronicle, 
and The Tobe Report, New York. 

Reporting on the apparel industry from an economic or 
business point of view: Trish Donnally and Lisabeth 
Lufkin, San Francisco Chronicle; Christine Dugas, Dottie 
Enrico, Frank DeCaro, Glenn Kessler and Lisa Redd, 
Newsday; and Pat Morgan, Detroit Free Press. 

Reporting of a specific event: Robin Abcarian, Detroit 
Free Press; Janet McCue, Cleveland Plain Dealer. 

Feature stories: Frank DeCaro, Newsday; Cathy 
Horyn, Detroit News; Trish Donnally, San Francisco 
Chronicle. 

Special page or sections: Catherine Cook, Baltimore 
Sun; Janet Gibson, Kate Newton Anthony and Marion 
Gregory, Raleigh (N.C.) News & Observer; Becky 
Homan and Odell Mitchell Jr., St. Louis Post-Dispatch. 

Graphic design, artwork and photojournalism: Donna 
Terek, Detroit News, Palm Beach (Fla.) Post fashion 
photographs. 





Best of the prison press. The Echo, published by the 


Texas Department of Corrections at Huntsville, took first 
place in the general excellence category for newspapers in 
the 26th annual American Penal Press Contest sponsored 
by the School of Journalism at Southern Illinois Univer- 
sity, Carbondale. 


AP photographer honored. Associated Press photogra- 
pher Jeff Widener received the Press Club of France 
award for his picture of the lone Chinese student stopping 
a column of tanks in Beijing’s Tiananmen Square during 
last June’s student-led democracy demonstrations. 
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The Wall Street oo 
wrote, Buffalo is 
“hot.” Forbes 
magazine 
said, “the city 
is booming.” 

The World 
University 

Games 

selected 

Buffalo 

for the athletic 
competition in 1993. 

National attendance 
records were recently set 
by fans of both football’s 
Buffalo Bills and baseball’s 
Buffalo Bisons. 

It’s the comeback story of 
the decade. Buffalo, New 
York is now one of the 
hottest cities in America. 





Buffalo keeps 
making news. 


The Free Trade 
Agreement between 


| > the United States 


and Canada is 
making things 
happen on 
Buffalo’s international 
business scene. 
Over $2.5 
billion in new 
development, 
including a 
revitalized 
waterfront, is 
already in place 
or in progress 
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in Metro 

Buffalo. 

During the 

past year, new 

housing starts were up 31%. 


It’s time to look at 
Buffalo from 
another angle. 


We'd like to make a 
believer out of you with 
more facts and 
information. You can get 

the full 
story in 
our 
press kit 
and free 
award-winning video, 
“Buffalo U.S.A.” Contact: 
Campaign for a Greater 
Buffalo, 107 Delaware 
Ave., Buffalo, New York 
14202-2801. Or call 
1-800- BUFFALO. 
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Buffalo. Believe It! 
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Changing attitude in UNESCO 


One of the most salutary effects of the changing political climate in 
Russia and Eastern Europe will be the changing attitude within the 
UNESCO secretariat. 

In spite of repeated statements by new Director-General Federico 
Mayor in the last two years that UNESCO is going in a “new direc- 
tion” away from past insistence on pursuing the development of a 
New World Communication and Information Order, we have been 
skeptical that it would come about. It seemed to some of us that the 
proponents of the NWCIO were so deeply imbedded in the mem- 
bership from the Soviet bloc nations, as well as the secretariat of 
UNESCO, that Mr. Mayor would have difficulty achieving his 
announced goal. 

Already there is an indication of change. At the end of this month, 
Feb. 27-28, UNESCO will hold at its Paris headquarters a meeting of 
55 media leaders from both East and West to find what can be done to 
help emerging independent news organizations in Eastern Europe. 
What is astonishing is that UNESCO in organizing this meeting is 
responding to “urgent requests” from a half-dozen free-press orga- 
nizations, “prominent among them the World Press Freedom Com- 
mittee.” To our knowledge, this is the first time UNESCO has 
responded favorably to any suggestion from the Western press. As 
the WPFC points out, the outcome of this meeting will be a test of 
UNESCO’s commitment to press freedom. 

The test, if successful in helping the new news organizations 
emerging in Eastern Europe, should help to convince the U.S. gov- 
ernment that it is time to get back into the world organization to help 
it accomplish what it was designed to do in the first place and what it 
has been prevented from doing by the disruptive tactics of delegates 
from Soviet bloc nations. 


More for less 


The United States Postal Service is in the process of doing what it 
has done several times in recent years — charging the public more 
for less service. It has announced that later this year there will be a 5¢ 
increase in the cost of a letter sent first class but there will be a 
reduction of first-class delivery standards. Many areas now receiving 
next-day delivery will be changed to a two-day delivery schedule and 
others will be put on a three-day delivery service. 

USPS has pledged that changes in first-class standards will not 
affect second-class service for a year, giving publishers time to work 
out operating plans. What that means is that except for local delivery 
of dailies and weeklies, publishers will have to arrange drops to other 
post offices in order to maintain service outside of the immediate 
area. That means increased costs for newspapers and periodicals. It 
will be particularly damaging to time-critical publications. 

For many years E&P among many publications based on the East 
Coast have had to airdrop weekly issues to Los Angeles and San 
Francisco because mail deliveries on the West Coast were taking 10 
days to two weeks. USPS is now telling us we will have to duplicate 
that exercise to other cities in order to maintain our service to 
readers — service the post office is no longer able to provide. 
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Letters to the Editor 





In defense of pr people 


I’ve enjoyed the Copperud-Cantera 
exchange on hacks and flacks. 

Basically, | agree with Cantera. | 
too have lived in both worlds. Indeed, 
I still do. After 11 years of daily news- 
paper journalism I moved over to the 
public information side where I 
recently completed 17 years of ser- 
vice with Washington State Universi- 
ty’s College of Agriculture and Home 
Economics. For three years I wrote a 
twice-weekly opinion column on the 
side and am currently producing agri- 
cultural tabloids for a local publisher. 

Nothing riles me faster than the 
false assumption that pr people don’t 
work hard. I’ve literally worked 
every hour of the day and night for the 
university — in my office, hitting the 
keyboard. As Cantera notes, it is 
without overtime, and often even 





Puzzled 


Your editorial in the Jan. 20 edition 
of E&P concerning my returning the 
H.L. Mencken Award really puzzled 
me. 

I accept the fact that some of the 
men who wrote the Declaration of 
Independence and the U.S. Constitu- 
tion were slaveholders or worse. But 
as an American Indian whose ances- 
tors were denied citizenship under 
that same original Constitution, and 
as a friend to many Afro-Americans 
who were not even counted as 
“whole persons” by that same origi- 
nal document, my puzzlement turns 
to anger that your editorial writer 
never stopped to consider the fact 
that the racially bigoted original draf- 
ters of the Constitution were not 
around to see their bigoted attitudes 
{superseded by] the numerous 
“Amendments” to the original docu- 
ment. 

Unfortunately, there will be no one 
around to “amend” the secret diaries 
of H.L. Mencken and, as a minority 
who has spent his adult life fighting 
against those people who secretly and 
overtly believed as Mr. Mencken, | 
returned the Mencken award because 
I had no choice. I certainly do not 
expect any white magazine editor to 
see it my way. 


TIM GIAGO 


(Giago is publisher of the Lakota 
[S.D.] Times.) 
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without recognition. 

Reporters and editors do not know 
how cushy they have it. When I 
worked for newspapers, if I were sick 
or went on vacation, someone 
stepped in and did the work while | 
was out. At the university, it piles up 
on my desk and I have to catch up 
when I return. 

Even more importantly, newspa- 
pers and magazines are organized for 
efficient productivity. Universities 
and, I believe, most non-publishing 
businesses are not. Cantera has well 
illustrated the gauntlet that we must 
run with our news releases, but that 
isn’t the half of it. 

In a single morning, I’ve recorded 
more than 20 interruptions while try- 
ing to write a single story — and not 
one of them pertained to the story I 
was writing. 

Once the story is out, there’s no 
shortage of people lined up to take 
potshots at news releases. We have 
no editors to defend our work, and 
we’re called upon by faculty and 
administrators to defend what the 
“working” press did or didn’t do with 
our news releases. 

Universities, especially, suffer no 
dearth of egoists who know better 
than we, or “working” journalists, 
how news should be written and 
approach the task with an antipathy 
for fundamental journalistic values. 





Public relations practitioners are 
between the proverbial rock and a 
hard place, hammered by the people 
who pay their salaries and by the 
media whose good will ‘they must 
maintain. 

It is not an easy job. 

However, we in pr deserve some of 
the media criticism delivered at the 
toe of a swiftly moving boot. Judging 
from a few tens of thousands of news 
releases that I’ve seen, Cantera is 
correct in his assertion that few of the 
people producing news releases are 
guided by any stylebook. There is 
also insufficient evidence to convict 
them of having ever read a public 
relations text on the fundamentals of 
news releases. 

I am pleased to report that our oper- 
ation is an exception. We have for- 
mally adopted the Associated Press 
Stylebook and Libel Manual, and 
probably do a better job of adhering to 
it than most newspapers. 

Cantera’s excuse that news 


| releases are reviewed by many insid- 


ers also is an indictment of unprofes- 
sionalism. Of course news releases 
will be reviewed by one or more offi- 
cials before they are sent out, but that 
doesn’t excuse the pr practitioner for 
violating either the ethics or the val- 
ues of good journalism. The differ- 
ence between a flack and a profes- 
(Continued on page 48) 
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By Mark Fitzgerald 


When the Jackson (Miss.) Clarion- 
Ledger obtained and published infor- 
mation from the sealed files of the 
defunct Mississippi Sovereignty 
Commission, it did more than turn the 
spotlight on the sometimes sordid 
activities of a state agency created to 
maintain racial segregation. 

It also uncovered evidence of 
unethical and seamy activities by 
itself and its sister newspaper, the 
Jackson Daily News, during the years 
of civil rights struggle. 

“The Clarion-Ledger and Jackson 
Daily News regularly killed news sto- 
ries or ran propaganda at the commis- 
sion’s request,” the Clarion-Ledger 
bluntly told its readers in a Jan. 28 
front-page story. 

According to the account, the 
Sovereignty Commission in 1964 also 
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planted a story in the Jackson 
Advocate — the biggest black-inter- 
est newspaper in Mississippi — that 
Martin Luther King Jr. had Com- 
munist Party links. 

That planted story was then used as 
the basis for a similar story published 
in the Jackson daily newspapers. 

“Some of these documents reveal 
the commission had close contacts 
with former editors, that they planted 
stories, and they sometimes killed 
stories,” Clarion-Ledger executive 
editor John D. Johnson said in a tele- 
phone interview. 

None of the journalists mentioned 
in the files currently work at the 
papers, he said. 

Both editors who cooperated with 
the commission during the 1950s and 
1960s are now dead, according to the 
Clarion-Ledger’s account. 














Newspaper reveals its own seamy past 


Gannett-owned Mississippi daily publishes sealed files which detail 
how the paper under prior owners printed racial propaganda in the ’60s 


In a story headlined, “Jackson 
papers were fools of spy commis- 
sion,” reporter Jerry Mitchell said the 
commission “supplied the [Clarion- 
Ledger’s] editor Tom Hederman 
[with] secret agency files through at 
least 1967.” 

For instance, the paper agreed to 
kill a planned story about “white chil- 
dren with a small percent of black 
blood who were kept out of Missis- 
sippi schools for several years in the 
60s.” 

At the commission’s behest, the 
paper in 1964 stopped using the title 
“Rev.” when reporting about minis- 
ters who supported civil rights. 


The paper said Hederman com- 
plained, through a subordinate editor, 
when the commission stopped feed- 
ing its files to him in 1967. 

(Continued on page 10) 
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The Jackson (Miss.) Clarion-Ledger devoted a sizable amount of space to reveal the contents of Mississippi Sovereign 
Commission documents from the 1960s that were supposed to be sealed by government order until 2027. 

















Reveals 


(Continued from page 9) 





Hederman is now dead, and his 
family sold the paper to Gannett Co. 
in 1982. 

Secret commission files were used 
to plant a 1967 Daily News story 
alleging that civil rights leader 
Charles Evers had abandoned a 
daughter. 

Probably the most successful com- 
mission plant, however, was an April 
4, 1964 story in the black-owned Jack- 
son Advocate with the banner head- 
line, “See communist influence 
behind the coming summer demon- 
strations in the state/See more con- 
cern for cause of communism than for 
negro rights.” 

The story said King and the Student 
Non-Violent Coordinating Commit- 
tee had been “secretly supported” by 
the Southern Conference Education 
Fund Inc., “cited as a Communist- 
front organization by the House Un- 
American Activities Committee.” 

“The Jackson Advocate long has 
maintained these groups who repre- 
sent themselves as ‘working for the 
Negroes’ actually are under the 
influence — knowingly or 
otherwise — of Communist-front 





groups who are ‘using the Negroes for 
their own purposes,’ ” the story said. 

An April 2, 1964 memo from the 
Sovereignty Commission’s director, 
Erle Johnston Jr,, revealed the back- 
ground of the story: “Last week we 
gave editor Percy Greene of the Jack- 
son Advocate a new (sic) story and 
documents linking a Communist- 
front organization directly with Mar- 
tin Luther King, the NAACP and 
SNCC. It was our decision that this 


the headline, “M.L. King linked to 
red front.” Percy Greene died in 
1977. 

The Clarion-Ledger story on the 
commission quotes the paper’s new 
owner, Charles Tisdale, as saying 
Greene took money from the commis- 
sion to ease the paper’s severe finan- 
cial problems. 

“I think his economic interest over- 
rode his basic integrity,” Tisdale told 





the Clarion-Ledger. 





“The Clarion-Ledger and Jackson Daily News 
regularly killed news stories or ran propaganda at the 
commission’s request,” the Clarion-Ledger bluntly 
told its readers in a Jan. 28 front-page story. 





material would be more effective if 
used first in a newspaper owned by a 
Negro. Editor Greene agreed to our 
proposition and said he would give it a 
big play as well as an editorial com- 
ment. We alerted members of the 
Jackson press corps that the article 
would be published and they agreed 
to pick it up in their own publications 
giving the Jackson Advocate full 
credit,” Johnston wrote. 

The story was picked up by the 
Associated Press and published on 
the Clarion-Ledger’s front page with 


The Sovereignty Commission files 
were sealed until 2027 when the Mis- 
sissippi Legislature abolished the 
commission in 1977. 

Four former civil rights workers 
who believe they are mentioned in the 
files have filed suit for public release 
of the papers. Their case is on appeal 
to the Sth U.S. Circuit Court of 
Appeals in New Orleans. 

Clarion-Ledger executive editor 
Johnston said the paper will not 
say how it managed to obtain the 





files. 











ASNE announces 
board candidates 


Candidates for the six positions on 
the American Society of Newspaper 
Editors board of directors, to be filled 
during the group’s April convention, 
have been announced. They are: 

Larry Allison, editor, Long Beach 
(Calif.) Press-Telegram; Robert 
Cochnar, editor, Alameda Newspa- 
pers, Hayward, Calif.; John Driscoll, 
editor, Boston Globe; Robert Giles, 
editor, Detroit News; Jane Healy, 
associate editor, Orlando (Fla.) Sen- 
tinel; James Herman, editor, 
Traverse City (Mich.) Record-Eagle; 
Ben Johnson, editor, Columbia Mis- 
sourian; Jean Otto, associate editor, 
Rocky Mountain News, Denver; 
Peter Prichard, editor, USA Today; 
Arnold Rosenfeld, editor in chief, 
Cox Newspapers, Atlanta; Harry 
Rosenfeld, editor, Albany (N.Y.) 
Times Union; and Larry Tarleton, 
executive editor, Charleston (S.C.) 
News and Courier and Evening Post. 

Allison, Otto and Rosenfeld are 
incumbents. Five directors will be 
elected to three-year terms and one 








will serve a one-year term created by 
a retiring director. 

Two directors leaving the board in 
April are Rolfe Neill, publisher of the 
Charlotte (N.C.) Observer, who will 
have served the maximum six consec- 
utive years; and Drake Mabry of the 
Ames (lowa) Daily Tribune, who 
chose not to seek re-election to the 
ASNE board because of his election 
to the ladder of the Associated Press 
Managing Editors. 


Anchorage Times 
selling a.m. edition 


The Anchorage (Alaska) Times has 
introduced a morning newspaper for 
statewide distribution while continu- 
ing its afternoon newspaper for home 
delivery in Anchorage. © 

The Times publishes afternoon edi- 
tions Monday through Friday and 
morning editions on the weekend. 
Production of a morning paper began 
Feb. 12. 

Publisher Bill Allen said plans call 
for the morning edition to be sold in 
vending machines and at newsstands 


around the state and to be delivered to 
residential subscribers in the outlying 
areas of Anchorage. 

Allen said the new publication 
schedule is part of an effort to try to 
retake the circulation lead from the 
morning Anchorage Daily News, 
which is owned by McClatchy News- 
papers. 

Allen, owner of the oil-field ser- 
vices company Veco International 
Inc., bought the Times from Robert 
B. Atwood in November. 

— AP 


Ad voiume stable 


Help-wanted advertising volume in 
newspapers remained steady in 
December, according to the Confer- 
ence Board’s monthly survey of 51 
major papers across the country. 


Chronicle plans fair 


The fourth San Francisco Chroni- 
cle Great Outdoors Adventure Fair is 
scheduled for March. The three-day 
recreation exhibition focuses on out- 





door sports and activities. 
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Missouri papers start collecting tax 


Missouri newspapers have begun 
collecting sales taxes, protesting 
strongly and urging readers to press 
legislators to return the papers’ 
exemption. 

The 2¢ and 3¢ levies, depending on 
the paper, are a result of the state 
Supreme Court’s ruling Nov. 14 that 
newspapers are subject to state and 
local sales taxes (E&P, Dec. 9, 1988). 

The state Revenue Department set 
Feb. | as the starting date for tax 
collections and also said back taxes 
are owed for the past three years. 





Publishers protested both deci- 
sions. They have told legislators, 
bureaucrats and readers that cough- 
ing up back taxes will bankrupt some 
small newspapers and that collecting 
future taxes will be an administrative 
nightmare. 

The House approved a bill Feb. | 
that would forgive the back taxes but 
would retain the sales tax. The 
Senate, meanwhile, is debating a 
separate bill that would restore the 
tax exemption and establish a system 
of tax credits to offset the back taxes. 





The legislation has drawn questions 
from some lawmakers about why 
newspapers should be taxed differ- 
ently from other businesses. 

In addition, the state Constitution 
bans the forgiving of debts owed the 
state. 

The Revenue Department esti- 
mates sales taxes on newspapers 
would bring in about $5 million a 
year for the state and $5 million for 
school districts and local govern- 
ments. 


— AP 





Rocky Mountain News sports columnist 


By Mark Fitzgerald 


The Rocky Mountain News of Den- 
ver suspended Teri Thompson with 
pay after the sports columnist was 
arrested in a drug raid. 

Denver police said the 36-year-old 
Thompson — one of the very few 
women metro newspaper sports 
columnists — had in her purse pack- 
ets amounting to about a quarter- 
ounce of what they believed was 
cocaine when she was arrested Jan. 
31 at the home of John Dziki, a 51- 
year-old entertainment promoter. 

Thompson and Dziki were arrested 
for possession of cocaine. 

During the no-knock warrant raid, 
executed at about 8:45 p.m.. police 
said they found 2 ounces of cocaine, 
some marijuana and drug parapher- 
nalia, $14,000 in cash — and records 
and phone numbers they said were 
part of a football and basketball book- 
making operation. 

Ata press conference the next day, 
Sgt. Joe Black, chief of the Denver 
police narcotics enforcement unit, 
said “at this stage of the game, it does 
not appear” that the sports columnist 
was involved in gambling. 

“We're still gathering facts and 
information,” News editor Jay 
Ambrose said last week. “We sus- 
pended the column immediately. We 
suspended her with pay pending the 
gathering of more information.” 


Ambrose said that Thompson's 
attorney had argued that the colum- 
nist was “‘so traumatized immediately 
following her arrest” that he did not 
want her to meet with the newspa- 
per’s editors yet. 


Ambrose said although she has 
been charged, he has decided to wait 








until the paper’s own investigation 
into the matter has been completed 
before taking any other action. 

Thompson could not be reached for 
comment. 

As police reconstructed the raid at 
a press conference, they said Thomp- 
son and her sister had apparently 
been at Dziki’s house for a social visit 
with his wife. 

When police burst through the 
door, Thompson was seated in the 
living room reaching for her purse, 
and at first refused commands to 
place her hands on her head. 

“She would not lift up her hands,” 
vice Lt. Ed Hansen said, until an offi- 
cer trained a gun on her. 


Police estimated the street value of 


the alleged cocaine in Thompson's 
purse at between $800 to $1,000. 

Sgt. Black said he could not deter- 
mine whether the alleged drugs 
were intended for dealing or personal 
use. 





seized in drug raid 


“In some parts of town, that’s con- 
sidered personal use.” he told the 
press conference. “In other parts of 
town, that’s considered distribution. 
It just depends on your perspective.” 

The larger amounts of cocaine and 
the alleged gambling records were 
found in another part of the house. 

No gambling charges were filed 
immediately. 

Both Thompson and Dziki were 
released after posting $10,000 bonds. 
They were scheduled to appear in 
court this week. Under Colorado law, 
cocaine possession carries a sentence 
of four to 16 years in prison with fines 
of $3,000 to $750,000. 

Police said they conducted the no- 
knock raid after an informant told 
them a large amount of cash and a 
quantity of cocaine were being kept at 
the Dziki home. 

Police said they had not expected to 
find the suspected gambling records. 

Thompson joined the Rocky Moun- 
tain News in 1978. 


VOA to silence six language services 


The Voice of America will silence 
six of its 43 language broadcasts 
because of budget cuts. 


“We are doing to ourselves what 30 
years of Soviet jamming couldn't 
do,” VOA director Richard W. Carl- 
son told employees of the government 
operation Feb. 1. “This is the tough- 
est and saddest day of my profes- 
sional life.” 

Going off the air by April | will be 
the Turkish, Greek, Slovenian, Lao, 
Uzbek and Swahili services. 

Elimination of the six services will 
save VOA $2.9 million, officials said. 
VOA’s operating budget for 1990 was 





about $170 million, and the budget for 
1991 is expected to be $174 million. 
Carlson said that includes a 3.5% 
wage increase and still leaves VOA 
$1.5 million short. 

Since 1987, VOA has laid off more 
than 200 people, shut down five 
bureaus in the United States and 
abroad and eliminated hundreds of 
radio hours in various languages. 

The selection of the services to be 
eliminated was made in accordance 
with a list of priorities that take into 
account the geopolitical importance 
of the targeted countries and the 
availability of other foreign media. 

— AP 
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ADVERTISING 





Best newspaper automotive ads 
Newspaper Advertising Bureau announces DANDY Award winners 


Benson Chevrolet Subaru Isuzu 
Geo of Capser, Wyo., was awarded 
the “best of show” honor in the 17th 
annual DANDY Awards for out- 
standing newspaper automotive 
advertising. 

The awards, sponsored by the 
Newspaper Advertising Bureau, 
were announced during the National 
Automobile Dealers Association con- 
vention in Las Vegas. 

Two Benson campaigns were 
multiple DANDY winners, and two 
others were given awards of merit. 
The ads were created by the creative 
department of the Star-Tribune, Cas- 
per, Wyo. 

Judges of the more than 2,000 
entries for the 1989 DANDY Awards 
were Ronald Beach, classified ad 
director, the San Jose (Calif.) Mer- 
cury News, and president, the Associ- 
ation of Newspaper Classified Adver- 
tising Managers; Steven Hunter, 
senior vice president/creative direc- 
tor, Moss and Company, New York, 
N.Y.; and W.L. “Mac” McCulloh, 
president, McCulloh Motor Com- 
pany, a director of the NADA and a 
member of NADA’s public affairs 
committee. 

The following is a list of the 1989 























This ad from the Baltimore Area 
Chevrolet/Geo Dealers hit a home run 
with the DANDY judges, who dubbed it 
the best ad campaign by a dealer 
advertising association. 





This ad from Hix Green Buick in 
Atlanta was no dog; it won the DANDY 
for best single ad by an individual 
dealer, small market. 


DANDY winners and Award of Merit 
recipients. 


Best of Show: Benson Chevrolet 
Subaru Geo, Casper, Wyo., ads 
developed by the Star-Tribune, Cas- 
per, Wyo. 


Best Ad Campaign by a Dealer 
Advertising Association: DANDY, 
Baltimore Area Chevrolet/Geo Deal- 
ers, agency, Gianettino and Meredith 
Advertising, Short Hills, N.J. 
Awards of Merit, Bulldog Chevrolet 
Dealers, Northeast Georgia, agency, 
Simpson Associates, Athens, Ga.; 
and Your Westchester Chevrolet/Geo 
Dealers, Westchester County, N.Y., 
agency, Berger, Stone & Partners, 
New York, N.Y. 


Best Single Ad by a Dealer Associa- 
tion: DANDY, Southeastern Wiscon- 
sin Cadillac Dealers Association, 
agency, Eisaman, Johns & Laws 
Advertising, Chicago, Ill. Awards of 
Merit, the 5-Boro Chevrolet/Geo 
Dealers, New York, N.Y., agency, 
McCaffrey & Ratner Inc., New York, 


N.Y.; Michigan Chevrolet Dealer’ 


Network, Ann Arbor, Mich., agency, 
the Berline Group, Birmingham, 
Mich.; Central Illinois Super Chev- 
rolet/Geo Dealers, agency, J.W. 


Messner Inc., Grand Rapids, Mich.; 
and Neighborhood Honda Dealers of 
Alberta, Canada, developed by the 
Edmonton (Alberta) Journal. 


Best Ad Campaign by an Individual 
Dealer (Large Market): DANDY, the 
Gillman Companies (Acura, Dodge, 
GMC Truck, Honda, Mitsubishi, 
Pontiac, Suzuki), Houston, Texas, 
developed by the Houston Chronicle. 
Awards of Merit, Ron Tonkin Dealer- 
ships, Portland, Ore., agency, Gene- 
sis Strategic Marketing, Portland, 
Ore.; Galpin Motors (Ford, Lincoln- 
Mercury, Hyundai), Sepulveda, 
Calif., developed by the Daily News 
of Los Angeles; and Martin Oldsmo- 
bile Toyota, Colonial Heights, Va., 
developed by the Richmond (Va.) 
Newspapers Inc. 


Best Single Ad by an Individual 
Dealer (Large Market): DANDY, 
Silver City Ford, Raynham, Mass., 
agency, Eagle Advertising, Dighton, 
Mass. Awards of Merit, Troy Ford, 
Troy, Mich., developed by the 
Detroit News; West Broad Honda, 
Richmond, Va., agency, Doug Bur- 
ford Advertising, Richmond, Va.; 
The Burdick Companies (Buick, 
BMW, Chrysler-Plymouth, GMC, 














The Southeastern Wisconsin Cadil- 
lac Dealer Association cashed in with a 
DANDY winner for this ad, which won 
for best single ad by a dealer adver- 





tising association. 
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Isuzu, Lincoln-Mercury, Lotus, 
Mazda, Mitsubishi, Pontiac, Suzuki, 
Toyota), Syracuse, N.Y., agency, 
Paul J. Cowley & Associates, Syra- 
cuse, N.Y.; Corfe Pontiac Buick 
Leasing, Hamilton, Ontario, devel- 
oped by the Hamilton Spectator; and 
Tatone Buick, Fairborn, Ohio, devel- 
oped by the Dayton Daily News. 

Best Ad Campaign by an Individual 
Dealer (Small Market): DANDYs, 
two for Benson Chevrolet Subaru 
Isuzu Geo, Casper, Wyo., developed 
by the Casper Star-Tribune. Awards 
of Merit, Benson Chevrolet Subaru 
Isuzu Geo, Casper, Wyo., developed 
by the Casper Star-Tribune; Stevin- 
son Nissan Boulder, Boulder, Colo., 
agency, Desktop Graphics, Boulder, 
Colo.; and Johnson Ford Sales, 
Crawford, Ga., developed by the 
Athens Daily News and Athens Ban- 
ner Herald. 

Best Single Ad by an Individual 
Dealer (Small Market): DANDY, Hix 
Green Buick, Atlanta, Ga., agency, 
Austin Kelly Advertising Inc., 
Atlanta, Ga. Awards of Merit, Hamil- 





ton Chevrolet-Cadillac-BMW, Grand 
Island, Neb., developed by The Inde- 
pendent, Grand Island, Neb.; Schim- 
mer Pontiac-Oldsmobile-Buick- 
Chevrolet/Geo, Mendota, Ill., devel- 
oped by the News Tribune, LaSalle, 
Ill.; Benson Chevrolet Subaru Isuzu 
Geo, Casper, Wyo., developed by the 
Casper Star-Tribune; Patriot Motors, 
Keene, N.H., agency, Girs Graphics, 
Brattleboro, Vt.; and Schaeffer 
Buick, Wilmington, N.C., developed 
by the Star News, Wilmington, N.C. 

Best Use of Color: DANDYs, Neil 
Johnson Buick/GMC, Myrtle Beach, 
S.C., developed by the Sun News, 
Myrtle Beach, S.C.; the Gillman 
Companies, Houston, Texas, devel- 
oped by the Houston Chronicle; and 
two for Benson Chevrolet Subaru 
Isuzu Geo, Casper, Wyo., developed 
by the Casper Star-Tribune. Awards 
of Merit, Downtown Ford, Sac- 
ramento, Calif., developed by the cre- 
ative services department of the Sac- 
ramento Bee; and Martin Oldsmobile 
Toyota, Colonial Heights, Va., devel- 
oped by the Richmond (Va.) Newspa- 





pers Inc. 

Special Award for Institutional 
Advertising: DANDY, Hulbert Pon- 
tiac Cadillac, Olympia, Wash., devel- 
oped by The Olympian. Award of 
Merit, Rider Auto (Oldsmobile), 
State College, Pa., developed by the 
Centre Daily Times, State College, 
Pa. 

Special Award for Dealer Trade 
Association or Multi-Line Group 
Advertising: DANDY, Wichita Falls 
(Texas) New Car Dealers, developed 
by the Wichita Falls Times Record 
News. Award of Merit, Route 44 
Motor Mile, East Providence, R.I./ 
Seekonk, Mass., developed by the 
Providence (R.1.) Journal. 

Special Award for Automotive Spe- 
cial Sections: DANDY, Motor Car 
Dealers Association of Orange 
County and the Orange County 
Register, Santa Ana, Calif. Awards of 
Merit, the Contra Costa County Auto 
Dealers and the Contra Costa Times, 
Walnut Creek, Calif.; and the Mem- 
phis New Car Dealers and the Mem- 
phis (Tenn.) Commercial Appeal. 








IN BRIEF 





Kentucky publisher 


fined for reporting 
false circulations 


A federal judge fined an eastern 
Kentucky newspaper publisher 
$10,300 on Feb. 1 and gave him a 
three-year suspended sentence for 
reporting inflated circulation figures 
to the U.S. Postal Service. 

Paul Hensley of Hyden was con- 
victed in December on six separate 
charges of mail fraud and falsifying 
government documents for inflating 
circulation figures to obtain the legal 
advertising from county governments 
in Perry and Leslie counties. Under 
state law, counties’ legal advertising 
must be awarded to the newspaper in 
the county with the highest paid cir- 
culation. 

U.S. District Judge Eugene Siler 
said Hensley had a clean record and 
had numerous letters from associates 
testifying to his good character. 

Siler gave Hensley, who is nearly 
blind and walks with a cane, a sus- 
pended three-year sentence and 
placed him on probation. He was 
fined $3,200, including court costs, 
and ordered to pay the Hazard Her- 
ald-Voice $7,100 in restitution for lost 
legal advertising. 

Hensley told Siler he was “sorry 


continue his work as a journalist. 





for this incident” and he wanted to: 





Hensley filed reports with the 
Postal Service in 1985 and 1986 indi- 
cating the Hazard Times had a paid 
weekly circulation of 8,000 to 9,000 
when actually it printed only 2,500 
copies. He also owned the Thou- 
sandsticks News in Hyden and 
reported a weekly circulation of 
10,000 to 21,000 between 1983 and 
1985, but records indicated a circula- 
tion of 3,000 to 4,500. 

— AP 


Police stop three 
for taking multiple 
papers out of boxes 


Plainclothes detectives staked out 
newspaper boxes in Pittsburgh, Pa., 
and nabbed three people for allegedly 
taking more copies than they paid for. 

The stakeout was requested by the 
Pittsburgh Post-Gazette circulation 
department because of an increase in 
thefts from downtown boxes. 

Pedestrians gawked and a Post- 
Gazette reporter took notes as the 
detectives read the three their rights 
Jan. 30. Photographs of each of the 
three were published in the next day’s 
editions. 

One of the three was caught with 
eight Post-Gazettes after putting only 
one quarter in the box, police said. 
Another man took four Post-Gazettes 





and four copies of USA Today and a 
woman took two papers, officers 
said. 

Each of the three was offered a 
choice between being charged with 
retail theft or enrolling in a $50 course 
on the evils of shoplifting. Each 
enrolled in the class. 

Jim Logan, assistant circulation 
manager, said 1,500 Post-Gazettes 
are stolen in an average week in 
downtown Pittsburgh. 

— AP 


Readers become 
movie critics 
for one night 


Sacramento (Calif.) Bee readers 
can “Be a Critic for an Evening” at 
entertainment events. 

Bee critic Joe Baltake began the 
program by taking 15 readers to see 
the movie She Devil. The 15, ran- 
domly selected from 250 entrants, 
were each given 45 minutes to write 
their film review. A week later, 
excerpts from each review was 
printed in the Bee’s Scene section. 

“This promotion has allowed some 
of our readers to be part of the news- 
paper process,” said promotion man- 
ager Karen Baker. “They realized 
how hard it can be to critique a movie 
in a short time.” 





EDITOR & PUBLISHER for February 17, 1990 


13 














Anderson’s sister to meet with Arafat 


Peggy Say will attempt to win the release 
of the Associated Press correspondent 


Peggy Say, whose brother Terry 
Anderson is the Western hostage held 
longest in Lebanon, said Feb. 9 she 
will meet with PLO chairman Yasser 
Arafat in an effort to win his release. 

She said she also hopes to see Presi- 
dent Mikhail S. Gorbachev of the 
Soviet Union and Iranian leaders. 
Anderson and most of the 17 other 
Western captives in Lebanon are 
believed held by Shiite Moslem 
extremists loyal to Iran. 

During a three-week tour of Europe 
and the Middle East, Say will confer 
with Pope John Paul II, Archbishop of 
Canterbury Robert Runcie and lead- 
ers of the Red Cross, human rights 
organizations and other groups. 

On the eve of her fourth trip to the 
Middle East, she told a news confer- 
ence, “I’ve come back empty-handed 
before, and I fear | may do so again.” 

Say spoke to reporters after meet- 
ing with United Nations Secretary- 
General Javier Perez de Cuellar. She 
said she was convinced the United 
Nations and President Bush were 
working for the release of her brother, 
who is chief Middle East correspon- 
dent for the Associated Press and was 
kidnapped March 16, 1985. 

The Bush administration appears to 
care more about the hostages than the 
Reagan administration, which she 
had criticized for inaction, Say told 
the news conference. She added that 
U.S. “policy is dictated by the Ameri- 
can people and, frankly, the Ameri- 
can people don’t care about the hos- 
tages.” 

She and her husband David left 
Feb. 10 with an AP delegation in 
hopes of gaining news of her brother, 
who is one of eight Americans among 
the hostages. 

Say, of Cadiz, Ky., also will visit 
the U.N. Educational, Scientific and 
Cultural Organization’s (UNESCO) 
director, Federico Mayor, in Paris 
and Foreign Minister Farouk al- 
Sharaa of Syria in Damascus. She will 
meet Arafat in Tunis, Tunisia, where 
the PLO has its headquarters. 

She said she hoped to see Gorba- 
chev and that better U.S.-Soviet rela- 
tions and the improved international 
climate are positive factors for the 
hostages. 

“This is a time of freedom around 
the world,” she said. “The hostages 
have suffered enough.” 





Peggy Say, sister of Associated Press 
correspondent Terry Anderson, 
armounces that she will meet with PLO 
leader Yasser Arafat in an attempt to 
free her brother who has been held 
hostage since 1985 by a group of Shiite 
Moslem extremists. 

AP Photo 


Iranian officials have not 
responded to efforts to arrange a 


Michigan group files 


A Michigan attorney has written to 
the Department of Justice on behalf of 
a number of citizens calling for an 
investigation into whether the Detroit 
News and the Detroit Free Press are 
living up to the terms of their joint 
operating agreement. 

The letter states, in part, there are 
“serious questions as to whether the 
two papers are living up to legal terms 
of the joint operating agreement.” 

Specifically, the letter notes the 
JOA calls for a combined weekend 
edition of the papers but makes no 
mention of holidays falling on week- 
days. On Dec. 25, 1989 and Jan. 1, 
both Mondays, the papers produced 
combined editions. 

In addition, it states, the newspa- 
pers, reportedly citing lack of adver- 
tising, have announced plans to cut 
back on sections. “Is the Justice 
Department watching the Detroit 
papers’ maintenance of the 
newsholes...as provided 
in...the agreement?” the letter 
asks. “Is the newshole shrinking in 


meeting. Sheik Mohammad Hussein 
Fadlallah, the spiritual head of Hez- 
bollah, believed to be an umbrella 
group for Shiite Moslem kidnappers, 
refused to meet with the group out- 
side Lebanon. 


“It is important for the sake 
of those hostages who died that 
some good come out of it,” she 
said. 


Asked whether she would be will- 
ing to visit Lebanon, she said she 
“never ruled out Lebanon, but I’m 
not going unless I am assured it would 
be part of bringing Terry out of 
there.” 


She said she would go if she 
were invited by those who held her 
brother and if they promised her se- 
curity. 


Say said a. visit to Iran would be 
very important and expressed hope 
that release of the hostages would be 
part of an overall improvement in 
U.S.-Iranian relations. 


“| have a husband and children and 
grandchildren,” she said. “It’s got to 
be worth the risk. I am not foolish.” 





— Victoria Graham/AP 


JOA complaint 


violation of the legally binding agree- 
ment?” 

The letter is signed by Plymouth, 
Mich., attorney Ronald W. Lowe on 
behalf of a number of people, includ- 
ing state Sen. John F. Kelly, chair, 
Michigan Citizens for an Independent 
Press; Julie D. Swope, chair, York 
(Pa.) Citizens for an Independent 
Newspaper Committee; and W. 
Edward Wendover, chair of the 
newly incorporated, non-profit 
national group Citizens for an Inde- 
pendent Press. 

The Citizens for an Independent 
Press, which recently legally filed its 
articles of incorporation and regis- 
tered with Congress as lobbyists, is a 
national expansion of the Michigan 
Citizens for an Independent Press. 

In light of three pending JOAs in 
Pennsylvania, California and 
Nevada, the group is asking the 
Department of Justice to look into its 
policing of JOAs and also plans to go 
after the Newspaper Preservation Act 





itself, Wendover said. 
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By M.L. Stein 


A government lawyer claimed that 
convict-writer Dannie Martin is not 
being censored and that his confine- 
ment in solitary after the San Fran- 
cisco Chronicle published his contro- 
versial article about prison conditions 
was for his own safety. 

Assistant U.S. Attorney Mark St. 
Angelo also stated that Martin’s 
series of op-ed pieces in the Chronicle 
made him a “big wheel” in prison, 
which produced a “disruptive effect” 
among other inmates. 

St. Angelo and attorneys for Martin 
and the Chronicle presented final 
arguments in San Francisco federal 
court in a First Amendment lawsuit 
brought by Martin and the newspaper 
against the Bureau of Prisons (BOP) 
and various prison officials. 

The arguments wound up more 
than a month of testimony by prison 
officials, Martin himself and Peter Y. 
Sussman, editor of the Chronicle’s 
Sunday Punch section where Mar- 
tin’s articles appear. 

Martin is continuing to write for the 
Chronicle under a temporary 
restraining order obtained by the 
plaintiffs. 

The BOP has accused Martin, a 50- 
year-old bank robber who turned to 
writing while in prison, of violating 
several regulations, including writing 
under a byline, operating a business in 
prison, and receiving “compensation 
or anything of value for correspon- 
dence with the news media.” 

Martin, who has written more than 
30 essays for the Chronicle, was 
slapped in solitary and subsequently 
transferred from a Northern Califor- 
nia penitentiary to one in Phoenix 
after the paper published his 1988 
piece headlined “The Gulag Mental- 
ity,” about alleged unrest at the 
prison because of harsh restrictions 
imposed by a new warden. 

In his testimony, Martin admitted 
that the purpose of some of his arti- 
cles was to prod the prison adminis- 
tration to improve conditions. 

The BOP insists that the actions 
against Martin were based on “‘legiti- 
mate penological concerns [including 
concerns for Martin’s own safety] and 





were not taken for an improper pur- 
pose,” according to St. Angelo. 

The plaintiff's complaint that Mar- 
tin was denied due process in the 
transfer “has no merit,” he added. 

St. Angelo also contended that 
Martin was able to “exercise con- 
trol” over the use of his byline, 
although Sussman testified that plac- 
ing a byline on Martin’s articles was a 
matter of the editor’s discretion. 

The government continued to insist 
that the Chronicle should be removed 
as a plaintiff, a motion that U.S. Dis- 
trict Judge Charles A. Legge, who is 
hearing the case, had previously 
rejected. 





Prison vs. the Press 


Court hears final arguments in First Amendment lawsuit brought against 
the Bureau of Prisons by convict-writer and the San Francisco Chronicle 


news items, editorials or advertising, 
as it sees fit,” Zinkan noted. 

“The sum total of testimony by the 
government’s witnesses points to the 
fact that they do not want information 
about what transpires in prisons, 
when told from the prisoner's per- 
spective, made available to the 
public .. . ” Zinkan maintained. 

Martin’s pro-bono lawyer, Jeffrey 
A. Leon, termed the BOP’s regula- 
tions concerning outside writing 
“confusing and conflicting.” 

He said they had never been 
enforced against other prison writers 
or even against Martin until the Gulag 
essay appeared. 





Martin is continuing to write for the Chronicle 
under a temporary restraining order obtained by the 


plaintiffs. 








Even if prison regulations make it 
more difficult for the Chronicle to get 
inmates to write for it, the paper 
deserves no relief “because the First 
Amendment . . . only acts to prevent 
government [from] prohibiting or pre- 
venting willing expression and does 
not prevent government from regu- 
lating the extent to which a writer may 
profit from his writing,” St. Angelo 
said. 

‘Compensation is an aspect of edi- 
torial discretion that is beyond gov- 
ernment control,” countered Chroni- 
cle attorney Lisa A. Zinkan. 

She argued that compensating a 
writer is an incentive that is part of the 
editorial process. 

Imposing a restriction against pay- 
ing a prisoner for writing would “cre- 
ate a special subclass of writers who 
couldn’t be compensated,” Zinkan 
pointed out. 

On the issue of Martin’s byline, 
Zinkan declared that “Editorial dis- 
cretion is afforded great protection 
under the First Amendment.” 

In a case involving the Pittsburgh 
Press, the Supreme Court ruled that 
freedom of the press “includes the 
right of a newspaper to arrange the 
content of its paper, whether it be 





Leon continued: “While other fed- 
eral prisoners had bylined writings 
published and received money for 
these writings with the knowledge of 
the BOP, Dannie Martin apparently 
touched the wrong nerve. Conse- 
quently, it is Martin who bears the 
exclusive brunt of the BOP’s effort to 
bring regulations to life” that prohibit 
federal prisoners from publishing 
under a byline, being paid for it, and 
“acting as a reporter” for the news 
media. 

Citing the testimony by some BOP 
witnesses that money from writing 
can be used to buy drugs or enable 
convicts to engage in other illicit 
activities, Leon charged the BOP 
with applying a double standard for 
other kinds of inmate income. 

The lawyer pointed out that Martin 
has received only about $3,000 from 
all his Chronicle essays, far less than 
some prisoners have realized from 
hobby and handicraft activities. 

One inmate painter in a federal 
prison made over $5,000 in one year 
from his paintings, according to 
Leon. Craft earnings, he argued, are 
not subject to any controls and pris- 
oners may send their works to family 

(Continued on page 48) 
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Covering pro football 


It’s now a year-round assignment that requires knowledge of 
labor relations, tv-cable contracts, arbitration and drug abuse 


By Jim Haughton 


Pro football writers and columnists 
who cover the 28 National Football 
League teams find their work a 
demanding year-round assignment 
that requires not only an intimate 
knowledge of the sport, but back- 
ground in such fields as labor rela- 
tions, agents, tv-cable contracts, arbi- 
tration, and drugs and substance 
abuse. 

Writers have found some players 
more reclusive than in earlier years 
despite a strong effort by NFL and 
team public relations officials to make 
them more available to the news 
media. Conditions vary from city to 
city. Writers in Phoenix, new to pro 
football, find players cooperative, yet 
in other cities they are sometimes dis- 
tant and elusive. 

Now that more newspapers in 
major cities are sending writers to the 
training bases of upcoming opponents 
the week of the game, visiting writers 
often find players unavailable, 
despite the best efforts of club public 
relations officials to be cooperative. It 
is not a situation that generates sym- 
pathy for players in a number of news- 
rooms. 

“Pro football today is much more 
complex. You have to worry about 
contract hassles and unions. It was 
better before arbitration, when peo- 
ple could concentrate on football. 
They’re getting away from the playing 
of the game. There is no real off-sea- 
son anymore,” said Gil Lyons of the 
Seattle Times. 

Ron Burges of the Boston Globe, a 
15-year veteran on the NFL beat, said 
a growing problem for writers in 
crowded postgame dressing rooms 
“is dealing with tv people and their 
equipment. The players are much 
more open, but there is still an adver- 
sarial relationship.” 

For Jerry Izenberg, sports colum- 
nist for the Newhouse papers who has 
been covering the sport since the fif- 
ties, finds there is little difference 
between pro football and other pro 
sports. “There have been many 
changes in the attitude of the players. 
‘I don’t have to talk with you,’ they 





(Haughton is a free-lance writer.) 





say. Athletes today have big egos.” 

Bill Verigan of the New York Dailv 
News has covered pro football for 10 
years, and today finds players “much 
more independent in dealing with the 
press. You have to establish a rela- 
tionship. An attitude is formed by 
money. They will talk when they feel 
like it. You can’t afford to miss a day 
with the team because it is a seven- 
day-a-week job.” 

There are times when dealing with 
big-name stars can be a problem, said 
Hank Gola, who covers the New 
York Giants for the New York Post. 
“Lawrence Taylor is more difficult 
than a rookie. There is an adversarial 
relationship: us against them,” he 
declared. 


calls the news tune in Washington. 

“The ‘Redskins are king. We're 
there at 3 p.m. for a news conference 
that may not start until 5 p.m. The 
Skins have wrapped us around their 
little fingers. Players sometimes can 
be nasty. They don’t need reporters. 
They're the least cooperative sports 
team in the District compared to the 
Bullets [basketball] or the Capitals 
[hockey], Brennan said. 

Few people in the sport can offer a 
better perspective than Merrill Swan- 
son, Minnesota Vikings public rela- 
tions director who covered the team 
for six years for the Minneapolis Tri- 
bune. He remembers when quarter- 
back Fran Tarkenton was traded by 





the Giants to the Vikings in 1972. 





“There have been many changes in the attitude of 
the players. ‘I don’t have to talk with you,’ they say. 
Athletes today have big egos.” 





The Post’s Steve Serby agrees. 
“Players seem to have gotten worse. 
Too many players think they are 
doing you a favor. It is a harder job 
than it was.” 

Gordon Forbes, pro football spe- 
cialist for USA Today, probably 
travels more miles and visits more 
teams than any other writer covering 
the sport, yet he can see significant 
changes since he began covering the 
pro beat for the Philadelphia Inquirer 
in 1967. 

“Players are a lot harder to reach 
and tougher to deal with. Some of the 
color is out of football. It’s now big 
business,” said Forbes, who operates 
out of south Jersey. 


Each NFL team occupies a special 


niche in home communities, but no 
team generates more intense cover- 
age than the Washington Redskins. 
Everyone from the president of the 
United States to Supreme Court jus- 
tices and service personnel stationed 
around the world appear to have an 
interest in the Redskins. 

Christine Brennan of the Washing- 
ton Post, who was a Redskins beat 
writer from 1985 through 1987 and 
still covers some games, said the team 


Swanson said he was the only 
reporter at the airport when Tarken- 
ton arrived. 

When the Vikings made a midsea- 
son trade during the 1989 campaign 
for Hershel Walker of Dallas in a 
multiplayer transaction, close to 60 
media people attended the Walker 
news conference on his arrival, 
including eight tv crews. “The biggest 
factor today is the number of media 
people who cover activities,” Swan- 
son commented. 

Inacity like Denver, three network 
tv affiliates can run half-hour to one- 
hour specials the same night on the 
Broncos. This naturally generates 
additional newspaper coverage in 
Denver, Boulder, Colorado Springs. 
Greeley, Longmont, Loveland and 
Pueblo because interest in the team 
increases. 

Bob Kenney, sports editor of the 
Camden (N.J.) Courier-Post, is an 
old-timer on the football beat. He 
recalls periods when players and writ- 
ers shared dinner after a Connie Mack 
Stadium game in Philadelphia, an 
unlikely happening today. “Players 
are more spoiled. It’s tougher to get to 





them. They hold a grudge. We're not 
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adversaries by nature. Now we are 
peons, little pests. In the old days we 
were friends,” Kenney said. 

Pro football players have refined 
the use of clichés after games to a fine 
art, according to Jack Chevalier, 
sports editor and columnist of the Wil- 
mington (Del.) News Journal, who 
earlier covered the sport for the Phila- 
delphia Inquirer and Bulletin. “They 
know what to say without creating 
controversy. This is not good for the 
press,” he said. 

Gregg Wong of the St. Paul Pioneer 
Press finds NFL rules on open locker 
rooms very helpful. “The access is 
better the cooperation is not. It is us 
against them.” 

The Dallas Cowboys under general 
manager Tex Schramm stressed to 
players the importance of good media 
relations and regularly held classes to 
instruct players in how to deal with 
the media. Randy Galloway of the 
Dallas Morning News, a columnist 
who covers a range of pro sports, said 
he finds football players the easiest to 
deal with. Ken Sins of the Dallas 
sports bureau of the San Antonio 
(Texas) Light who has been covering 
pro football since 1978, when he was 
associated with the Fairfield (Conn.) 


By Jim Haughton 


What promised to be one of the 
quietest non-news Super Bowls 
erupted into a major news event in 
midweek when a Washington tv sta- 
tion charged a drug-testing cover-up 
involving three white National Foot- 
ball League quarterbacks. However, 
the story almost disappeared the 
morning after the game. 

The 24th annual Super Bowl con- 
test, also known as the “Sportswrit- 
ers Convention,” drew almost 3,000 
media representatives from through- 
out the world to New Orleans and was 
televised in 50 countries. National 
Football League officials said it was a 
record media enrollment. 

Jim Heffernan, director of public 
relations for the NFL, said the league 
“was able to allow more print cover- 
age because we took out more than 
1,000 seats from the stands.” Heffer- 
nan, a former Philadelphia Bulletin 
sportswriter working his 22nd Super 
Bowl, said there was more in-depth 
reporting of the event. 

The Superdome press box runs 
from the northwest end zone to 
almost the 50-yard line. An auxiliary 
press box below was created when 
rows of temporary desks handled sev- 











Morning News, said players were 
more cooperative 10 years ago. Yet 
he found the Cowboys quite coopera- 
tive this season despite their poor rec- 
ord. 

Joe Gergen, sports columnist for 
Newsday (Long Island, N.Y.) has 
been covering the sport since 1970. 
He harbors pleasing recollections of 
covering the New York Jets under 
Weeb Ewbank, when the team dress- 
ing room was open to the press until 
shortly before game time. Ninety 
minutes before game times, today’s 
dressing rooms are as quiet as a 
gathering of the contemplative reli- 
gious. 

Bill Ordine of the Philadelphia 
Inquirer says he has seen times when 
“high profile players do not want to 
talk. There is that macho image,” said 
Ordine, now in his third season with 
the paper after covering the Eagles for 
the West Chester Daily Local News. 
Ordine feels newspapers are doing a 
much improved job of covering the 
sport. 

Before moving to the Tacoma 
(Wash.) News, John Clayton covered 
the Pittsburgh Steelers for the Pitts- 
burgh Press for more than a decade, 
so he is aware of many new sides of 


eral hundred writers and broadcast- 
ers. Both GTE and Radio Shack tech- 
nicians were on call during the game 
to provide telephone and computer 
services. All media guests at the game 
received a healthy lunch, delivered in 
an insulated bag, that has now 
become a Super Bowl memento. 








covering a pro football team. “There 
is much more off season activi- 
ty — things like Plan B, the draft, 
more agents involved,” he pointed 
out. 

The seasonlong survey of writers 
indicated that while they may have 
their problems with pro gridders, 
dealing with major-league baseball 
players is more difficult. 

“Pro football players are still much 
easier than baseball players, but it is 
not like it was 20 years ago,” said Ray 
Didinger’ of the Philadelphia Daily 
News. “Players get weary of the 
media and feel they are suffocated.” 

“We have more difficulty with 
baseball players,” explained Lloyd 
Herberg of the Arizona Republic. 
“Football players spend four years in 
college and know how to deal with the 
media.” 

Joe Gilmartin, veteran sports col- 
umnist of the Phoenix Gazette, feels 
that dealing with pro football players 
will be a snap for reporters when they 
face the challenge of three-million- 
dollar baseball players in spring 
training. “Today’s football players 
aren't that bad, but think of the eco- 
nomic gap with baseball players,” 
Gilmartin said. 


Super Bowl covered by record number of reporters 


nated public relations operations in 
American business. 

The league accredited !26 print 
media from Australia, Belgium, 
Canada, Denmark, Ecuador, Fin- 
land, France, Ireland, Italy, Japan, 
Mexico and New Zealand. 

Both the Associated Press and 





The 24th annual Super Bowl contest, also known as 
the “Sportswriters Convention,” drew almost 3,000 
media representatives from throughout the world to 
New Orleans and was televised in 50 countries. 





Game reporters were on duty well 
into the night but had the convenience 
of walking directly from the Dome to 
the nearby Hyatt Hotel, media head- 
quarters, for an elaborate postgame 
buffet dinner. 

Throughout the week, the league 
operated a large pressroom plus an 
adjacent media lounge that offered 
snacks, refreshments and an oppor- 
tunity for relaxation. The NFL had 25 
team public relations officials avail- 
able throughout the week and at the 
Dome to assist the media in what is 
one of the most complete and coordi- 





United Press International plus sev- 
eral newspapers had booths in the 
media room. They included: the New 
York Times, Newsday, USA Today, 
the Washington Post, the New York 
Daily News, the local Times-Pica- 
yune, the Denver Post, the Rocky 
Mountain News, the San Jose Mer- 
cury News, the Dallas News, the San 
Francisco Examiner and the San 
Francisco Chronicle. 

Assigning reporters to cover the 
game increases yearly. Some papers 
estimated it cost around $5,000 to 

(Continued on page 18) 





EDITOR & PUBLISHER for February 17, 1990 


17 














Super Bowl 


(Continued from page 17) 





send four reporters. 

The Associated Press brought 
sportswriters John Moosman from 
Denver and Dave Carpenter from San 
Francisco to join Austin Wilson of 
New Orleans, and the New York con- 
tingent was headed by sports editor 
Darrall Christian, Hal Bock, sports 
project editor, and Dave Goldberg, 
pro football writer. AP had 14 report- 
ers and photographers covering the 
game. It shared a darkroom with USA 
Today, the Chicago Tribune and 
others. 

Fred McMann, UPI sports editor in 
New York, headed a group that 
included Mike Rabun from Dallas; 
Bill Inman, features; Ira Kaufmann, 
Tampa football writer; Fred Lief, 
assistant sports editor-columnist, and 
Dave Raffo, New York. UPI used a 
Zentax-Terminal 1060 computer, per- 
mitting it fast entry to the wire, Lief 
said. 

The Super Bowl is a story made for 
USA Today, and Chet Czarniak was 
the on-site editor for 11 writers and 
columnists, most of whom arrived the 
Sunday before the game. The paper 
also had a separate photo staff. Pro 
grid writer Larry Weisman, covering 
his 11th Bowl, remarked that “it gets 
a little bit more unmanageable every 
year.” 

For the Colorado papers, Super 
Bowl was big news. The Denver Post 
had 14 writers and columnists plus 
five photographers on hand. Sports 
editor Mike Blackwell said initial 
planning had begun last summer in the 
event the Broncos qualified. Black- 
well said the Post and the Pittsburgh 
Post-Gazette broke the midweek 
story of the flap between Denver’s 
John Elway and former Pittsburgh 
quarterback Terry Bradshaw. 

The San Francisco Chronicle had 
seven sports people, three photogra- 
phers and columnist Herb Caen, who 
referred to New Orleans as “Sac- 
ramento with oysters.” For 49ers 
beat writer Ira Miller, it was his 12th 
Super Bowl. Sports editor John Cur- 
ley coordinated game coverage. 

Sports editor Len Schwarz directed 
the San Francisco Examiner staff that 
included seven from sports, four pho- 
tographers, and news columnist Rob 
Morse. Sports columnists Joan Ryan 
and Art Spander were among the 
group. 

“Even when your team is not in it, 
the Super Bowl is a major event,” 
observed Len Shapiro, sports editor 
of the Washington Post. The Post 
contingent included columnist Tom 








Boswell, Ken Denlinger, football 
writers Michael Wilbon, Rich Justice. 

The San Jose Mercury News had 
one of the larger game staffs with 14, 
down two from last year. It included 
seven from sports, two metro report- 
ers, a photo editor, and photogra- 
phers. Because the 49ers had been in 
a string of Super Bowls, editors felt 
their stories did not need the educa- 
tional background of previous years. 
Mike Antonucce, assistant sports edi- 
tor, coordinated the event. 

Tom Cushman, sports editor of the 
San Diego Union, anticipating the 
return of the game to his home city 
within the next few years, said sports 
editors in game cities must figure the 
contest taking away a great deal of 
space that will not be available later in 
the year. 

“We had a payback situation,” he 
said when San Diego hosted a Super 
Bowl. 

Larry Felser, sports editor of the 
Buffalo News is part of that diminish- 
ing group of writers who have cov- 
ered all 24 games. They include John 
Steadman of the Baltimore Sun; Jim 
Murray and Mel Durslag, Los 
Angeles Times; and Jerry Green, 
Detroit News. Felser said it is impor- 
tant for a reporter to come to the site 
with a game plan of four or five possi- 
ble stories. He said his biggest com- 
plaint with the coverage is the 
increasing number of “gooseneck 
mikes from radio and tv that keep 
interfering with reporters.” 

Both Associated Press Radio and 
UPI Radio also supplied coverage 
throughout the week. 

For Tom Ellerbe, sports-managing 
editor of the host Times Picayune, the 
game presented a challenge to which 
the paper’s complete news staff 
responded. One of its biggest projects 
was an 84-page tabloid section djstrib- 
uted Friday before the game. Its con- 
tents came from both sports and 
metro. Ellerbe noted that people had 
worked overtime to contribute. The 
paper’s initial memo on game cover- 
age went out Oct.2. 

“You have to do plenty of plan- 
ning,” Ellerbe asserted. 


D.C. press club 
to keep the 
Mencken name 


The National Press Club’s H.L. 
Mencken library will keep its name — 
despite revelations in the late 20th- 
century journalist’s diaries that he 
bore sentiments against Jewish and 
black people. 

The club’s board voted 7-4 not to 
change the library’s name. 


ASNE sends letter 
to Chinese over 
press restrictions 


The American Society of Newspa- 
per Editors has sent a formal protest 
to the People’s Republic of China 
regarding restrictions recently 
imposed on foreign journalists. 

“The sweeping terms of the rules 
governing the activities of foreign 
journalists promulgated on Jan. 20 
cannot serve but to intimidate corre- 
spondents and curb their legitimate 
reporting activities,” the ASNE let- 
ter, signed by ASNE international 
communication chairman Seymour 
Topping of the New York Times Co., 
read, in part. “The threat of expulsion 
on the vague grounds of sending dis- 
patches harmful to the public interest 
is a form of pre-publication censor- 
ship designed to restrict freedom of 
the press.” 

The letter further expressed con- 
cern over the denial of visas to a num- 
ber of journalists representing United 

States publications, particularly 
Michael Browning of the Miami Her- 
ald. 


Charity fund raises 
more than $61,000 


The Sacramento (Calif.) Bee’s 
third annual “Book of Dreams” 
charity drive raised more than 
$61,000 in cash and services, it was 
announced. 

The donations were used to fulfill 
the Christmas wishes of 24 individu- 
als and families in the Sacramento 
area. 

A tabloid section called the Book of 
Dreams published in the Bee last 
November gave readers a chance to 
help people and groups. The project 
was a cooperative effort between the 
editorial and promotion departments. 


KRI’s Money Center 
now in Scandinavia 


Knight-Ridder Inc.’s Financial 
Information Group has launched its 
Money Center service in Scandinavia 
in cooperation with Dextel Teledate 
AB in Sweden, Startel Inc. in Finland 
and Montel AS in Norway. 

Money Center provides real time 
quotes, news and graphics on all 
major cash and exchange markets in 
financial and commodity futures and 
options. The service also provides 
shipping and energy information. 

KRI said Money Center is its 





fastest growing information service. 
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Canada’s Southam Inc. has 
adopted an anti-takeover strategy 
that would take effect if an outsider 
acquired more than 15% of the com- 
pany’s shares without board 
approval. 

The pian, commonly referred to as 
a “poison pill” strategy, would make 
a takeover more expensive by giving 
shareholders the right to acquire more 
stock at half the market price in 
the event the 15% trigger were 
reached. The board also required that 
anyone making a bid would have to 
treat all shareholders alike. 

The measure will have to be 
approved by a majority of Southam’s 
minority shareholders at the annual 
meeting. 

Torstar Corp., publisher of the 
Toronto Star, currently owns about 
23% of Southam. Torstar’s standstill 
agreement expires at the end of June, 
and there is widespread speculation 
that it will make a bid for Southam 
then. 

The Southam family also owns 23% 
of the company. In order to trigger the 
poison pill provision, either party 
would have to increase its stake by 
more than 1% without first getting the 
board’s approval. 








Southam spokesman Brian Butters 
said the company is not aware of any 
impending takeover bid. 

The “shareholder rights protection 
plan,” Butters said, is designed to 
prevent a “creeping takeover” of 
Southam by an outsider who might 
gradually acquire shares on the open 
market. 

The plan would not be activated by 
a bid that was permitted by the board 
under conditions it has approved, 
including that the bidder not own 
more than 5% of Southam’s stock and 





Southam adopts anti-takeover strategy 


that the offer is extended to all share- 
holders. 

Torstar and the Southam family 
and any other shareholder who owns 
between 5% and 15% of the com- 
pany’s shares are exempted from the 
provision. 

Southam acquired 30% of Torstar 
at the same time Torstar was acquir- 
ing its 23% stake in Southam in 1985. 
The stock deal, plus a Southam 4-for- 
1 stock split, were viewed at the time 
as anti-takeover measures by 
Southam. 


Newspaper fined for contaminated spill 


The Los Angeles Times recently 
was fined $30,000 for spilling contam- 
inated water into storm drains from 
its Orange County production plant. 


Ernie Vitucci, general manager of 
the Times’ Orange County edition, 
told E&P there were three separate 
spills. 


The first, he said, occurred when a 
plumber mistakenly hooked the 
draining mechanism from a plate- 
making machine, which was being 
moved, to the storm drain instead of 
into the sewer sytstem. 





According to Vitucci, a Times 
employee spotted the problem and 
reported it to the Santa Ana Regional 
Water Quality Control Board, which 
levied the fines. 

In two other instances, Vitucci con- 
tinued, chilled water containing a rust 
inhibitor from the air conditioning 
system leaked into the storm drain. 

“They were accidents that could 
have been prevented,” Vitucci said. 
“The fine was justified.” 

The Times ran a story about the 
fine, as did the Orange County Regis- 
ter. 





Two $2,000 cash prizes and 





The 
‘Third Annua 


Journalism Award 
For Distinguished Business & Financial 


Reporting of New Jersey Issues 


commemorative plaques will be awarded 
for the best single article, and for the best 
series, on New Jersey business or 
financial issues. 


Submit your entry, which must have run 
in a daily or weekly newspaper or a 
magazine during 1989, with a nominating 
support letter from your publication’s 
editor. Each publication may submit up 
to three nominations. 


Deadline for entries is April 16, 1990. 
Send original and three copies to: 
Professor Jerome Aumente, Director, 
Journalism Resources Institute, 

Rutgers University, 185 College Avenue, 
New Brunswick, NJ 08903, 

Attention: Financial Writing Contest. 


The CIT Group of Livingston, New Jersey 

in cooperation with the Rutgers University School of 
Communication, Information & Library Science’s 
Journalism Resources Institute 





THE STATE UNIVERSITY OF NEW JERSEY 


RUTGERS 
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LEGAL BRIEFS 








Even if it thought 
info were true, paper 
still may be sued 


The Supreme Court of Canada has 
upheld a ruling that a newspaper may 
be sued for libel even though it pub- 
lished what it thought was the truth. 

The court handed down the ruling 
Jan. 18. Without giving reasons, it 
refused Canadian Newspapers Co. 
Ltd. leave to appeal a judgment 
awarding $40,000 (Canadian) in dam- 
ages for libel to a law firm because of 
an advertisement in the Midland Free 
Press. 

The ad was purchased by area resi- 
dent William Ogilvie. It suggested 
that some of the law firm’s staff, on 
retainer for Tiny Township, had not 
done their duty and fought Midland’s 
attempt to annex part of the township. 

After the advertisement ran May 4, 
1983, lawyers Gordon Teskey, Wil- 
liam Heacock and Roderic Ferguson 
sued for libel. The Free Press pub- 
lished an apology a week later. 

A jury decided the apology was not 
published in good faith and was not 
the “full and fair retraction” required 
by Ontario’s Libel and Slander Act. 

The Ontario Court of Appeals said 
honest belief in the truth of what is 
being published “must be founded on 
reasonable grounds.” It said the 
newspaper was negligent in publish- 
ing the ad without first investigating 
the truth of its contents. 

— CP 


Judge lifts 
prior restraint 


An injunction barring an Atlanta- 
based newsletter from publishing 
confidential financial information 
about the accounting firm Ernst & 
Young was lifted by a New York state 
appeals judge. 

The action by Appellate Division 
Justice George Bundy Smith termi- 
nated the injunction issued by 
Supreme Court Justice Beatrice 
Shainswitt on Jan. 8. 

Bowman’s Accounting Report, a 
monthly, received the confidential 
information about Ernst & Young 
anonymously through the mail. The 
accounting firm went to court to block 
publication on the grounds that the 
information was proprietary. 

The injunction compelled the 
newsletter to pull its story from its 
January issue. 








Acopy of the Ernst & Young report 
was subsequently leaked to the New 
York Times, which published a story 
on its contents Jan. 18. 

Several news organizations, 
including the New York Times, New 
York Newsday and the Associated 
Press, expressed concern that the 
injunction amounted to prior restraint 
and violated the First Amendment. 

The accounting firm had countered 
that First Amendment safeguards 
were to protect the press from gov- 
ernment censorship and did not apply 
to private documents. 


Woman with AIDS 
sues tv station 


A Sacramento woman, who 
appeared on a broadcast, is suing a 
local television station for disclosing 
she had AIDS after it allegedly prom- 
ised not to reveal any personal infor- 
mation about her. 

The Superior Court suit also claims 
that KCRA-TV, an NBC affiliate, 
also falsely reported that the woman’s 
son had tested positive for AIDS at 
birth. 

The Sacramento (Calif.) Bee pub- 
lished a story about the suit but with- 
held the plaintiff's name although it 
appeared on the complaint. 

Assistant managing editor George 
Baker told E&P that the question of 
revealing the woman’s name was 
“kicked around but in the end it was 
decided that we would not hold her up 
to public ridicule.” 

Baker also pointed out that many 
suits never come to trial. However, if 
the case does go to trial, the Bee will 
use her name, he said. The Sac- 
ramento Union did not run a story on 
the lawsuit. 


Court study pans 
cameras in court 


Virginia publishers and broadcast- 
ers are fighting to keep cameras in 
the courtrooms, despite a state 
Supreme Court study that criticizes a 
three-year experiment and recom- 
mends that it not be extended. 

The high court reported to the Gen- 
eral Assembly in mid-January that 74 
of 93 circuit judges surveyed said 
cameras in the courtroom have nega- 
tively affected the judicial system. 
Only 10 said they had a positive 
impact, and nine had no opinion. 

Until July 1, 1987, cameras — still 


and broadcast — were prohibited 
from Virginia courtrooms. That year, 
legislators opened selected courts to 
cameras for a two-year test. 

Officials extended the experiment 
for a year in 1989 and included some 
additional courts, but the state 
Supreme Court reported that cameras 
intimidated witnesses and jurors, 
encouraged grandstanding and 
proved stressful for everyone 
involved. 

The court report said that the 
“positive, educational effects” of the 
experiment are “outweighed by its 
many negative effects.” It went on to 
say that courtrooms closed to 
cameras preserve “the proper 
balance” between free-press consid- 
erations of the state and federal con- 
stitutions and “our traditions of fair, 
orderly and impartial trials.” 

Witnesses, jurors and attorneys 
interviewed after two high-profile 
trials in 1988 said they were not 
affected by the cameras. Some said 
they had misgivings before the trials 
began, but that they later changed 
their minds. 

The study said, however, that while 
witnesses, jurors and court personnel 
commented favorably on the experi- 
ment, judges in the three circuit 
courts where the experiment was con- 
ducted had negative responses by a 3- 
to-1 margin. 

Opposing judges said the media’s 
purpose in having cameras in the 
courts was to “entertain, titillate and 
sell newspapers,” and that the only 
matters actually broadcast were the 
“sensational, spectacular, pitiful, 
gross or embarrassing.” 

An overwhelming majority of 
judges around the state believe that 
cameras result in “sensational, 
biased and distorted coverage” and 
that editing material gave the public 
an “unfair and inaccurate picture,” 
according to the report. 

Judges also complained that the 
cost of equipping courtrooms to 
minimize disruption by cameras 
would be substantial. They added that 
the public’s right to know is well 
served without letting cameras in. 

One chief judge recommended the 
experiment be terminated, and none 
recommended that it be expanded. 
The study did not attach names to any 
of the comments. 

State Delegate Franklin P. Hall (D- 
Richmond), who originally pushed 
the camera concept, was disap- 
pointed by the report. He said the 
General Assembly should have asked 
an independent source to make the 


(Continued on page 48) 
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Media oppose secrecy 
in Exxon Valdez iawsuits 


Three newspapers and the Associated Press filed papers 
opposing Exxon Corp.’s attempt to keep secret most 
evidence gathered in more than 150 lawsuits arising from 
the nation’s worst oil spill. 

Exxon and other defendants, arguing that vital trade 
secrets could be revealed in cases that might never go to 
trial, asked a state court in December to bar pretrial 
disclosure of virtually anything learned during discovery. 

AP, the Wall Street Journal, Los Angeles Times and 
Anchorage Daily News argued that Exxon and the other 
defendants merely wanted to hide ‘“‘a variety of embar- 
rassing details” about the wreck of the Exxon Valdez. 

A secrecy order could prevent the public from ever 
learning exactly what caused the disaster or why efforts to 
contain and clean up more than 10 million gallons of crude 
oil from Prince William Sound failed, attorney D. John 
MacKay said in a brief filed in Anchorage Superior Court. 

Exxon attorney Pat Lynch said MacKay’s position 
“contradicts the fundamental issues of privacy, issues the 
papers are insistent upon when it comes to their own 
files.” 

MacKay said requests for protective orders should be 
examined on a case-by-case basis. 

MacKay has filed a similar brief in federal court, where 
a parallel case is in progress. — AP 


Reporter told he must 
reveal source of documents 


The Georgia Supreme Court has ruled that a former 
Savannah newspaper reporter must reveal the name of a 
confidential source who gave her documents from the 
Savannah College of Art and Design. 

The‘ ruling upheld a lower court ruling that former 
Savannah News-Press reporter Rosanne Howard “has no 





qualified reporter’s privilege under the laws of this state.” 
The newspaper’s attorneys had argued that forcing 

Howard to disclose her source would violate her First 

Amendment rights and hinder her reporting efforts. 


The attorneys have asked the court to reconsider its 
decision. — AP 


Judge refuses to bar 
reporters from hearing 


A New Jersey Superior Court judge has refused to ban 
reporters from pretrial hearings in the case of a man 
accused of murdering his wife and three children 18 years 
ago. 

Attorneys for the man authorities say is John E. List 
argued that allowing reporters at the hearing would jeopar- 
dize his chances for a fair trial. 

Judge William Wertheimer decided that closing the 
proceedings is “offensive to the general public and under- 
mines public trust.” 

The defendant says he is John P. Clark, who was 
arrested in Virginia on a tip from a viewer of the television 
program “America’s Most Wanted.” — AP 


Innocent plea in murder case 


Prison inmate James Robison pleaded innocent Feb. 2 
to a renewed murder charge in the 1976 car-bomb slaying 
of Arizona Republic reporter Don Bolles. 

Judge Thomas O’Toole of Maricopa County Superior 
Court set a preliminary trial date of April 19. 

Robison, a 67-year-old former Chandler plumber, was 
convicted of the Bolles killing in 1977, but the conviction 
was reversed on appeal. He remained in prison on an 
unrelated conviction. 

Attorney General Bob Corbin filed the new murder 
charge last fall. 

Bolles died June 13, 1976, 11 days after his car was 
blown up in a hotel parking lot. AP 








State Farm Insurance 
Home Office: Bloomington, Ill. 


iF your question is about insurance for space 
shuttles, oil refineries, ships or planes, 
we can't help. 


But if it's about personal insurance, we can. 
When it comes to insuring automobiles, 
homes, and small boats, we're the largest 
in the business. We're also among the 
biggest writers of individual life and health 
insurance. 


Next time you have a question about personal 
insurance, call one of these numbers. 
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Wall Street Journal 
tries ad inserts 


Responding to reports that the Wall 
Street Journal would begin test runs 
with color ad inserts, Dow Jones & 
Co. spokesman Roger May said that 
the newspaper was trying out insert- 
ing equipment from Graphic Manage- 
ment Associates at its Charlotte, 
N.C., print site and from Ferag at its 
Riverside, Calif., printing plant. 

“We'll be doing it for several 
months . . . testing out various sizes 
of materials,” said May. The Journal 
has approached advertisers with 
offers to run their inserts, which May 
said would be run one at a time. 


Charity projects 
raise record sum 


The San Jose (Calif.) Mercury 
News’ three holiday charity projects 
raised a record $174,000, despite the 
millions of dollars Bay area residents 
gave for earthquake relief. 

Calling the sum “surprising,” 
David Early, coordinator of the news- 
paper’s seventh annual Holiday Wish 
Book, added: “Because of the emo- 
tional and financial drain of giving 
because of the earthquake, we 
expected less money this 
year . . . People in the South Bay are 
just generous and caring.” 

Donations were up $35,000 over 
last year, it was reported. 

One of the gift recipients, Miguel 
Diaz, a former heroin addict and con- 
vict, now has a full-time job as a Mer- 
cury News janitor. 

Diaz and his wife asked only for 
gifts for their children — acrib for the 
baby and a bike for their son. 

When his story appeared in the M- 
N, his phone “rang off the hook,” it 
was reported. He was offered several 
jobs, schools wanted him as a speaker, 
and parents asked him to talk to their 
children about drugs. 

The newspaper’s drive also netted 
14,100 books for underprivileged chil- 
re and more than 766,500 pounds of 
ood. 


Trust fund set 
up for media 
‘victims’ 


Craig J. Spence, the Washington, 
D.C., lobbyist who killed himself last 
year amid allegations he took prosti- 
tutes on late-night White House 








tours, created in his will a trust fund 
for victims of unfounded allegations 
in the media. 

Spence, named by the Washington 
(D.C.) Times as head of a homosexual 
prostitution ring with ties to political 
figures, was not charged with any 
crime. He was the subject of an inves- 
tigative series that cost Times assis- 
tant managing editors Mark Tapscott 
his job. Tapscott resigned last June 
after he was linked to credit card 
documents from the prostitution ring, 
the Times said. He denied using the 
service. 

Before taking a drug overdose in a 
Boston hotel last November, Spence, 
49, made a videotape that blamed the 
government and “a local cult-owned 
newspaper,” apparently the Times, 
which is funded by supporters of the 
Rev. Sun Myung Moon’s Unification 
Church. 

His will leaves his attorney Thomas 
Gherardi trustee of the Spence Trust, 
established “to rectify unjust or 
unsubstantiated charges” in the 
media against people unable to defend 
themselves. 

Spence could qualify as a benefici- 
ary but, according to the Washington 
Post, he left little money to fund the 
trust. 


ANPA Foundation 
awards fellowships 


Fifteen newspaper staffers have 
been awarded American Newspaper 
Publishers Association Foundation 
Minority Fellowships to attend train- 
ing workshops and seminars during 
the first half of 1990. 

The winners are: Charles C. 
Parker, senior financial analyst, the 
Atlanta Journal and Constitution; 
Sonya L. Jackson, assistant to the 
sales and marketing manager, the 
Tallahassee (Fla.) Democrat; 
Ricardo Gandara, features editor, the 
Albuquerque (N.M.) Tribune; Cheryl 
Imelda Smith, assistant city editor, 
the Syracuse (N.Y.) Herald-Journal; 
Monte L. Robins, human resources 
director, the Northeast Mississippi 
Daily Journal, Tupelo; LeAnn Car- 
ney, renewals manager, the Colum- 
bus (Ga.) Ledger-Enquirer; and 
Christine Chin, acting employee rela- 
tions manager, the Long Beach 
(Calif.) Press-Telegram. 

Also: Michael W. Kellogg, adver- 
tising manager, the Arizona Business 
Gazette, Phoenix; Sandra Combs Bir- 
diett, reporter/minority coordinator, 
the Oakland Press, Pontiac, Mich.; 


Ulysses Jeffery Rivers, associate edi- 
tor, the Hartford (Conn.) Courant; 
Leslie J. Ansley, features editor, the 
Journal and Courier, Lafayette, Ind.; 
Rickie A. Fields, display advertising 
manager, the Springfield (Ohio) 
News-Sun; Charles Johnson, assis- 
tant managing editor, the Central 
New Jersey Home News, New Bruns- 
wick; Ida H. Jones, director, human 
resources, the Detroit News Agency; 
and Ralph J. Jimenez, editorial page 
editor, the Concord (N.H.) Monitor. 


Former editor killed 
by wife in Knoxville 


A retired police captain has been 
charged with killing her husband, a 
former managing editor of the Knox- 
ville (Tenn.) Journal, and her 
retarded son. 

Police said the woman may have 
slain her son because she planned to 
commit suicide and he needed special 
care. 

Dorothea Sweeten, 66, was 
arrested Jan. 24 at her home after a 
police negotiator talked her into drop- 
ping a pistol she had held to her head 
for about an hour. 

She was charged with murdering 
her husband, Tom Sweeten, 55, a 
public relations employee for the Ten- 
nessee Valley Authority, and her son 
Charles H. Forester Jr., 39. Bail was 
set at $40,000. 

Sheriff's Detective Mike Lett said 
Mrs. Sweeten telephoned a minister 
and said she killed her husband 
because he had abused her physically 
and mentally for years. She said she 
killed her son “because there would 
be nobody to take care of him,” Lett 
stated. — AP 


Wicklein awarded 
a Fulbright Grant 


John Wicklein, a former New York 
Times reporter, has been awarded a 
Fulbright Grant to conduct research 
in Australia. 

Wicklein — who will spend the 
February-June term as Fulbright 
Senior Scholar at Charles Sturt Uni- 
versity/Mitchell in Bathurst, New 
South Wales — recently completed a 
five-year term as director of the Kip- 
linger Midcareer Program for Jour- 
nalists at Ohio State University. He 
plans to work on a book about press 
freedom in the British Common- 
wealth compared with that in the 
United States. 
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Oaks retires after 
50 years at paper 


Alice Oaks has retired after more 
than 50 years as West Libby, Minn., 
correspondent and author of “A Bit 
of Memory” for the Independent Age 
of Altkin, Minn. 

“I started writing the West Libby 
column in 1931,” Oaks was quoted in 
the Independent Age. “Since moving 
to Altkin 12 years ago, I have had to 
obtain news over the phone, which 
has been difficult and not too satisfac- 
tory. Now, since one of my best con- 
tributors, Mae Hensel, is no longer an 
area resident, I deem it necessary to 
retire from the job.” 

Oaks reported for the McGregor 
School publication in 1920 and 1921. 
She worked for the McGregor Pilot 
and the Palisade American newspa- 
pers before starting the weekly West 
Libby column in the Independent in 
1931. 

The mother of five children — who 
also gave piano lessons, once taught 
elementary school in a one-room 
schoolhouse and , with her husband 
Lewis, raised beef and dairy cattle — 
Oaks’ experience at the newspaper 
went beyond reporting to time spent 
setting type and wrapping papers. 

Although she plans to submit arti- 
cles “of special interest” periodi- 
cally, Oaks closed her last column 
Jan. 3 with the wish that “someone 
would continue to write the column” 
and keep West Libby “on the map.” 


Batten inducted to 
communication hall 


James Batten, Knight-Ridder chief 
executive officer, is among the induc- 
tees to the Virginia Communications 
Hall of Fame at Virginia Common- 
wealth University. Others inducted 
this year included newspaper colum- 
nist and author Guy Friddell; public 
relations practitioner Donald B. 
McCammond; George T. Crutchfield, 
former director of the Virginia Com- 
monwealth University of Mass Com- 
munications; and Beverly R. Lawler, 
founder of a Virginia advertising and 
public relations agency. 


Newspaper opens 
fitness center 
for employees 


The Sacramento (Calif.) Bee has 
opened an on-site employee fitness 
center containing Nautilus training 





equipment, free weights, treadmills, 
bicycles and rowing machines. 

There is also 660-square-foot exer- 
cise room for aerobic and stretch tone 
classes, which are held before and 
after work and during the lunch hour. 

“We like to make it as easy as pos- 
sible for all our employees to develop 
a personal fitness program,” said Bee 
president and general manager Frank 
Whittaker. “Many employees like to 
bike to work or run on their lunch 
hour and they will have the benefit of 
a first-class facility.” 

The fitness center is locked at all 
times but available to members 24 
hours a day with a pass card. Mem- 
bership fee is $10 per month with 
minimal charges for aerobic and 
stretch classes and massage services. 

Employees must show a medical 
release and complete a brief training 
and orientation program before join- 
ing the center. A part-time trainer 
helps workers design personal fitness 
programs. 


ARF hires agency 


The Advertising Research Founda- 
tion has retained New York-based 
Bliss, Barefoot & Associates to 
develop and execute an enhanced 
communications program. 





Sentinel expands 
real estate package 


The Orlando (Fla.) Sentinel has 
expanded its weekend package of 
residential real estate news, con- 
sumer information and home fea- 
tures. 

The Saturday section will offer fea- 
tures on architecture and design, as 
well as gardening, new-home sam- 
plers, resale information and real 
estate news and information. On Sun- 
day, the section includes an expanded 
consumer real estate focus and a new 
full-color second front featuring 
interior decor trends, antiques and 
collectibles. 


Clark is visiting 
prof at j-school 


Former American Society of 
Newspaper Editors president Robert 
P. Clark of San Antonio, Texas, is the 
Visiting Distinguished Radford Pro- 
fessor of Journalism at Baylor Uni- 
versity in Waco, Texas, from Feb. 5 
to March 2. Clark retired as vice 
president of Harte-Hanks Newspa- 
pers in 1987 and now serves as a 
news/editorial consultant. 
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NEWSPEOPLE IN THE NEWS 








Narda Zacchino 


NARDA ZACCHINO is the newly 
appointed associate editor of the Los 
Angeles Times in a quartet of editorial 
department management changes 
announced by C. SHELBY CorFey I!I, 
editor and executive vice president of 
the newspaper. 

Zacchino, editor of the Times’ 
Orange County edition since 1983 and 
a deputy managing editor since Janu- 
ary 1989, replaces JEAN SHARLEY 
TAYLOR, who retired last May. Zac- 
chino oversees all the feature sections 
plus Los Angeles Times Magazine. 
She has held numerous other posts 
during her 20 years with the Times. 

Succeeding Zacchino in Orange 
County is CAROL STOGSDILL, who has 
been the edition’s executive editor 
and also becomes an assistant man- 
aging editor of the Times. Both 
women report directly to Coffey. 

Also, NOEL GREENWOOD, deputy 
managing editor, has the new position 
of senior editor; and JOHN BRow- 
NELL, assistant managing editor, is 
now deputy managing editor. 

Greenwood retains responsibility 
for local and regional news with new 
duties including supervision of the fax 
newspaper currently being sent to top 
Soviet officials in Moscow. He 
reports to Coffey. 

Brownell, with the newspaper 
since 1980, first as a copy editor, also 
has been assignment editor in the 
Washington bureau, among other 
posts. 


* * * 


EDWARD B. SKINNER, Eastern 
Group newspaper manager for 
Augusta-based Morris Communica- 
tions Corp., Augusta, Ga., has been 
named vice president for newspapers 
for MCC, and CARL NEIL CANNON, 
Western Group newspaper manager, 
was named publisher of the Florida 
Times-Union and vice president of 
Florida Publishing Co., Jacksonville. 
MCC owns Florida Publishing. 

Also, ROBERT E. MARTIN, assistant 





Noel Greenwood 


general manager of the Times-Union, 
was promoted to general manager. 
WILLIAM S. Morris III, chairman and 
chief exective officer of Morris Com- 
munications, has been publisher of 
the Times-Union. 

Skinner has been with MCC for 47 
years and was with the Augusta 
Chronicle and Augusta Herald before 
his most recent promotion. Cannon 
began with the Augusta newspapers 
in 1965 and was with the Amarillo 
Daily News and Globe-Times prior to 
his group manager post. Martin joined 
the Times-Union in 1968 and in 1975- 
86 was with the company’s St. Augus- 
tine Record, an MCC property. 

* * * 

JAMES L. WHYTE has been 
appointed executive vice president- 
news for United Press International, 
reporting to UPI president PAUL STEI- 
NIE. Whyte is responsible for the core 
editorial group which includes all 
domestic news operations. 

The core editorial management 
team reporting to Whyte includes 
senior vice president/executive editor 
AL ROSSITER Jr. and managing editor 
BILL FERGUSON. 

Whyte, 62, was vice president and 
general manager of the Florida Times- 
Union, Jacksonville, in 1983-89. He 
also held executive posts with two 
other Morris papers, the Amarillo 
Globe-News and the Savannah (Ga.) 
News-Press, during 23 years with the 
chain prior to his retirement in 
December. 

Earlier, he was editor of Scripps- 
Howard’s Hollywood (Fla.) Sun-Tat- 


tler. 
* * * 


FRANK P. MASTROMARINO joined 
the New Brunswick (N.J.) Home 
News as vice president of circulation 
on Jan. 26. 

He previously was with Ingersoll 
Publications and prior to that, vice 
president of circulation at the Santa 
Barbara News-Press and a circula- 
tion executive for Gannett Co. 


John Brownell 


Carol Stogsdill 


— NEWSPEOPLE EDITOR 
LENORA WILLIAMSON 


BRYAN BRUMLEY, currently cover- 
ing national security issues for the 
Associated Press in Washington, will 
move to Moscow in April and becomes 
the bureau chief later in the year. 


He will succeed MICHAEL PUTZEL, 
who is completing a three-year 
assignment as Moscow bureau chief 
and then returns to Washington 
where he last served as White House 
correspondent. 

Brumley joined AP in Washington 
in 1977, transferred to the foreign 
desk in New York in two years and 
then was assigned to Tokyo. 

A native of Fort Worth and a gradu- 
ate of the University of Texas, Brum- 
ley earned a degree in history and 
studied Russian in Moscow and 
Leningrad and continued Russian 
area studies at Georgetown Univer- 
sity. 

* * * 


CeciL B. KELLEY Jr. has moved 
from general manager of Multimedia 
Newspaper Company’s Asheville, 
N.C., newspapers, to director of 
operations in Greenville, S.C. 

Kelley went to Asheville in 1983 
from Palm Beach (Fla.) Newspapers, 
a division of Cox Newspapers, where 
he was vice president and general 
manager. 

* * 


Titus A. WORKMAN has been 
named advertising director for the 
Dominion Post, Morgantown, W. Va. 

Workman, a native of West Vir- 
ginia and a graduate of Marshall Uni- 
versity, Huntington, previously was 
with Gannett Co. newspapers over 10 
years in advertising positions, most 
recently for the Battle Creek (Mich.) 
Enquirer. 
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BRUCE E. BARWICK, manager of 
financial planning and analysis at the 
Baltimore Sun since September 1987, 
has been named controller of The Bal- 
timore Sun Company. 

He previously spent seven years in 
management positions with Times 
Mirror’s corporate offices in Los 
Angeles. The Sun is an operating unit 
of Times Mirror. 

Also, MICHAEL G. KANE joined the 
Sun as promotion manager/circula- 
tion in the company’s marketing and 
communications department. 

He most recently was assistant to 
the executive director of the Interna- 
tional Newspaper Marketing Associ- 
ation, Reston, Va. 


* * * 


SHARON HERBAUGH, New Delhi 
news editor for the Associated Press 
since last year, is now chief of bureau 
in Islamabad, Pakistan, replacing 
BRYAN WILDER, who resigned. She 
was assigned to New Delhi in 1988 
and promoted to news editor last 
year. 

* * * 


The Pittsburgh Press Company 
recently announced appointment of 
WILLIAM Davis to retail advertising 
manager. He was in classified, retail 
and national advertising departments 
for 23 years before assuming a sales 
management post in 1983. 

Also, LORRAINE CARDINALE has 
new responsibilities as Alle-Kiski 
Sunday Zone and weekday East Zone 
editions manager. She previously was 
national help-wanted sales manager. 

* “ 2 


AMY HEIL joined the Macon (Ga.) 
Telegraph and News as chief financial 
officer, replacing JOHN KELLY, who 
left to become chief financial officer 
of the Fort Wayne (Ind.) News-Sen- 
tinel. 

Heil was in New York City as con- 
troller and benefits manager for 
Knight-Ridder Newspaper Sales and 
prior to that was controller of the 
Centre Daily Times, State College, 
Pa. 

* * * 


Lancaster (Pa.) Newspapers Inc. 
has promoted HAROLD E. MILLER Jr. 
and DENNIS A. GETZ and announced 
the retirement of JACK S. GERHART as 
vice president and secretary. 

Miller was promoted to vice presi- 
dent of marketing, with responsibility 
for advertising and circulation depart- 
ments, from director of advertising 
sales. 

Getz is now vice president and con- 
troller, with responsibility for all 
administrative departments, moving 
up from controller. 

Also, in another management 





change, treasurer RAYMOND L. KIN- 
CAID assumed the additional title of 
secretary. 

Gerhart retired Dec. 31 after 38 
years with Lancaster. He has served 
as vice president since 1977. The 
company, owned by the John F. and 
James Hale Steinman families, 
publishes the Intelligencer Journal, 
Lancaster New Era and Sunday 
News. Gerhart also retired from 
executive posts with other Steinman 
companies and remains a trustee of 
the Steinman foundations. 

*x* * * 


DEAN WELCH joined the Atlanta 
Journal and the Atlanta Constitution 
as director of classified advertising 
after serving as vice president of clas- 
sified advertising for The New York 
Times Regional Newspapers Group. 

He has worked for several Califor- 
nia newspapers in advertising posi- 
tions and prior to the Times was with 
the Orange County Register, Santa 
Ana, as classified ad manager. 


* * 


Lee Enterprises, Davenport, Iowa, 
has announced the promotion of G. 
BRUCE WHITTENBERG to director of 
advertising sales and MICHAEL 
REHBERG, to director of circulation 
and readership. 

Whittenberg is responsible for The 
Lee Group, a regional sales and pro- 
motion team for the newspapers, and 
coordinates sales and sales training 
for newspaper and broadcast divi- 
sions while Rehberg has responsibil- 
ity for readership development 
through circulation, editorial and pro- 
motion/marketing departments of the 
company’s newspapers. 


* * * 


Otis K. HENDERSON II, who has 
been a national advertising sales rep- 
resentative with the New York Times 
since 1984, is now advertising direc- 
tor of Instructor magazine, a national 
publication for elementary educators. 


PETER YERKES, former Trenton 
bureau chief for The Record, Hacken- 
sack, N.J., is beginning a column on 
state government and politics for the 
op-ed page on Mondays and con- 
tinues to write for the editorial page. 

Yerkes joined The Record as a 
reporter in 1979 in the Trenton bureau 
and earlier covered the New Jersey 
statehouse for the New York Daily 
News and the Woodbridge (N.J.) 
News Tribune. 

* * & 


MICHAEL KEISER, newly appointed 
editorial systems director for the San 
Francisco Chronicle, has been with 
the paper since September 1985 and 
previously worked as a copy editor, 
assistant city editor and systems edi- 
tor at the Hayward (Calif.) Daily 
Review. 

* * & 

SUSAN HEDLING EVANS, assistant 
editor of the Montgomery (Va.) 
Journal, is now editor; and MICHAEL 
AHLERS, formerly managing editor of 
the Montgomery Journal Weekly-Up 
County Edition, was named managing 
editor. 

Evans, a past president of the 
Montgomery County Press Associa- 
tion, earlier in her career was a 
reporter for the Norwalk (Conn.) 
Hour and the Buffalo (N.Y .) Courier- 
Express. 


* *# * 


GEORGE T. CHAPPELL, editor of the 
Manchester (Conn.) Herald for the 
past two years, has joined the New 
Britain (Conn.) Herald as city editor. 
He fills a vacancy created by the 
retirement of J. CLIFFORD BLOOM- 
QUIST in December. 


* * * 


BETTY SULLIVAN, Newspapers in 
Education manager for the ANPA 
Foundation since 1987, became man- 
ager of educational services on Jan. 2 
and oversees the NIE and Literacy 
programs. 
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OBITUARIES 





ALBERT W. BLOOM, 71, founder 
and editor emeritus of the Pittsburgh 
Jewish Chronicle, and a former editor 
at the Pittsburgh Post-Gazette, died 
Jan. 27 at Montefiore Hospital, Pitts- 
burgh. 

After serving in World War II, he 
began his career in 1945 at the late 
Washington Times-Herald and coy- 
ered the White House, Capitol Hill 
and the State Department. 

He worked for the Post-Gazette in 
1950-62. in a variety of positions, 
including science and medical editor 
and then founded the Jewish Chroni- 
cle and was its executive editor until 
1984 when he began a free-lance writ- 
ing and editing business. 


* * * 


W. F. BRAASCH Jr., 76, editor of the 
City & Suburban Life newspapers in 
North Hills, Pittsburgh, in 1971-73, 
and the first dean of students at the 
Allegheny Campus, Community Col- 
lege of Allegheny County, died Jan. 9 
of complications from an aortic 
aneurysm. 


He was training director for the 
Graphic Arts Technical Foundation 
in Pittsburgh in 1964-66 and also 
training director for the American 
Newspaper Publishers Association in 
1957-64. He authored “Newspaper 
Presses,” a text for training newspa- 
per press operators and had been 
placement director at the University 
of Louisville in 1953-57. 


* * * 


EUGENE J. BROWN, 83, a retired 
vice chairman of the board of direc- 
tors of Ottaway Newspapers Inc., 
died Jan. 24 after a long illness. He 
retired when the group became a sub- 
sidiary of Dow Jones & Company Inc. 
in 1970. 


Brown was part of a corporate 
cadre that helped ONI grow from a 
single daily newspaper in Endicott, 
N.Y., in 1936 to its present roster of 
23 dailies in 13 states. 


He was hired by group founder, 
James H. Ottaway Sr., in 1944 as 
general manager of the Oneonta 
(N.Y.) Daily Star and was publisher 
of the Danbury (Conn.) News-Times 
from 1955 to 1969 when he became 
president of Ottaway News Service. 
After the merger with Dow Jones, 
Brown became managing director of 
Seamount Radio Corp. 


For 44 years, Brown also wrote a 
daily humor column on the follies and 
foibles of the world. It appeared in 
many ONI newspapers. 





JACK L. DIGIOVANNI, 54, financial 
director of the New York Times’ cir- 
culation department, died Jan. 15 at 
the Columbia-Presbyterian Medical 
Center in New York City after a short 
illness. 

Prior to joining the Times in 1987, 
DiGiovanni was a financial executive 
with the New York Daily News for 20 
years and before that was with Dow 
Jones & Co. 


* * * 


RICHARD Gay, 70, former owner 
and publisher of weekly papers at 
Prosser and Grandview, Wash., died 
Jan. 22 of heart and lung failure. 

At the age of seven, he was setting 
type for his parents’ newspaper, the 
Harrington Citizen in Lincoln 
County. They bought the Prosser 
Record-Bulletin in 1927 and after Gay 
returned from World War II, he ran 
the newspaper and then bought it 
from his mother in 1956. 

* * * 


Hy GOLDBERG, 81, a sportswriter in 
New Jersey for four decades, died 
Jan. 17 in Miami Beach after a long 
illness. 

He was with the Newark Evening 
News and after the paper closed 
worked seven years in the press 
department of NBC television. 

* * * 


JAMES A. IRVINE, 64, news editor of 
the Lebanon (Ore.) Express for 17 
years, died of apparent natural causes 
early Jan. 13. His body was found in 
his parked car. 

Irvine was with the Oregon Jour- 
nal, Portland, in 1951-59 as an educa- 
tion writer, assistant city editor and 
night city editor. He later owned and 
published the weekly Independence 
Enterprise before joining the Express 
as news editor in 1972. He retired last 
June. 

* * * 

GORDON MIKKELSON, 75, a former 
journalist and conservationist and 
educator, died of lung cancer Jan. 12. 

He had worked for the Associated 
Press in Minneapolis and Pierre, 
S.D., and was an investigative 
reporter for the Minneapolis Star in 
1946-51, when he moved to WCCO 
Radio and became director of public 
relations and special projects. 

He also was a founding director of 
the Deep Portage Conservation 
Foundation, an environmental learn- 
ing center. 

* * * 


THOMAS C. RENNER, 61, a crime 
reporter who spent 36 years at News- 
day, Long Island, and wrote several 


books on organized crime, died Jan. 
20 of heart disease at the New York 
Hospital-Cornell Medical Center in 
Manhattan. 

His most recent book, “Body 
Mike,” about a Mafia informer, is 
being published by Villard Books. 

* * * 

RICHARD E. RENTZ Sr., 73, former 
president, publisher and chairman of 
the New Castle (Pa.) News, died Jan. 
23 after a short illness. He was a past 
president of the Pennsylvania News- 
paper Publishers Association. 

Rentz, whose grandfather, Fred, 
and father, Jacob, were also 
publishers of the paper, began as a 
truck driver at the News and later was 
a circulation assistant, advertising 
salesman, reporter and general man- 
ager. 

Following his father’s death in 
1954, Rentz became president and 
publisher of The News Co., and held 
the positions for 30 years. He was 
chairrhan of the board in 1984-88, 
when Lincoln Publishing bought the 
paper. His son, Richard Jr., is the 
current publisher. 

* * * 


DAVID W. ROBERTS, 93, who served 
52 years in the newspaper world, died 
Feb. 2. 

He was an outdoors and travel 
writer and started three weeklies in 
suburban Cincinnati — the New Rich- 
mond Press, the Milford Sun and the 
Clermont Sun. They were sold in the 
late ’60s. 

He had worked for the Omaha 
Daily News, the Idaho Statesman, 
Boise; and in Cincinnati for the 
Times-Star, the Post and the 
Enquirer. 

* * * 


GLENN ELBERT SHELTON, 75, a col- 
umnist for the Wichita Falls (Texas) 
Times Record News for 34 years, died 
Jan. 9 after a lengthy illness. He began 
work as a farm editor in December 
1945 and also was farm director of 
radio station KTRN and drew a 
weekly farm newspaper cartoon. 

* * * 


JEROME WEINSTEIN, 73, retired edi- 
tor of the Centre Daily Times, State 
College, Pa., for 35 years, died Jan. 12 
after suffering a heart attack. 

He became sports editor at the 
Times in 1937 prior to graduating from 
college and in 1940 was named city 
editor-managing editor. 

Weinstein joined the Associated 
Press in 1941 and served as news edi- 
tor in Philadelphia and Harrisburg 
and then subsequently was named 
editor of the paper. He retired in 1980. 
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The Associated Press has 
appointed Vincent Alabiso its new 
executive photo editor and named 
Harold Buell assistant to the presi- 
dent for electronic darkrooms and 
PhotoStream. 

The appointments are effective 
March 19. 

Alabiso, director of photography 
for the Boston Globe and a former 
New England photo editor in the AP’s 
Boston bureau, succeeds Buell, who 
has directed AP photo operations 
since 1968. 

The AP announced last month that 
it will be installling electronic dark- 
rooms at 950 U.S. newspapers that 


Geoffrey Precourt has been named 
editor of Agency, the new publication 
planned by the American Association 





now have its LaserPhoto system. 
These darkrooms will provide news- 
papers with AP’s high-speed digital 
PhotoStream system that will enable 
them to receive an AP black-and- 
white photo in less than a minute 
and a color photo in three min- 
utes. 

“Hal Buell has contributed enor- 
mously to the growth of our photo 
service,” said AP president Louis 
Boccardi. “I have asked him to bring 
that experience to the implementation 
of our PhotoStream and darkroom 
projects, which are the most exciting 
steps we have taken in photos in 
recent history.” 


Publishing, which: will produce and 
publish the magazine. 
Precourt recently was vice presi- 





AP photo appointments 


Alabiso named executive photo editor at Associated Press; 
Buell to direct electronic darkroom, PhotoStream operations 


Buell, 58, has worked in the AP 
photo department since 1957 and was 
named executive photo editor in 1968. 
The title of assistant general manager 
was added in 1977. He has been 
instrumental in the concept and 
development of the PhotoStream sys- 
tem. 

Alabiso, 43, has been director of 
photography at the Globe since Janu- 
ary 1987. He joined AP in New York 
in 1975 and left the following year. 
He rejoined AP in Boston in 1981 
as photo editor there and was 
named New England NewsPhoto edi- 
tor in 1983 before leaving to join 
the Globe. 


Editor chosen for new 4As magazine 


Holliday, Connors, Cosmopulos Inc. 
Prior to that he was deputy managing 
editor of the San Francisco Exa- 
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The American Society of Newspaper Editors will hold its annual confer- 
ence in Washington, D.C., April 3-6 and Editor & Publisher’s March 31st 
issue will be there! 


Your ad in ESP’s March 31st issue will reach the top Newspaper Editors 


from across the United States and beyond. This is their biggest confer- 
ence of the year and it is well attended by newspaper editors who reg- 
ularly read and receive E&P. There is no better way to get your advertis- 
ing message across than to advertise in newspaper editors’ own trade 
magazine — Editor & Publisher! 
Call your local E&P representative today to reserve your 
advertising space! | 
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CIRCULATION 





By M.L. Stein 


An official of a New Hampshire 
newspaper with up to 72% penetra- 
tion claims other papers can dramati- 
cally boost their circulation by fol- 
lowing a few simple steps to keep 
customers “happy and loyal.” 

“Our newspapers have a major 
problem because of the way we treat 
millions of people,” contended Paul 
B. Flynn, executive vice president of 
Foster’s Daily Democrat in Dover, 
N.H. (circulation 29,000). He spoke 
at a recent Eagles Forum °90 confer- 
ence in Sacramento, Calif., for news- 
paper technical and other executives, 
sponsored by Systems Integrators 
Inc. 

Noting that the Democrat’s pene- 
tration ranges from 68% to 72% in the 
three communities it covers, Flynn 
said it got that way by building “brand 
loyalty” through careful attention to 
customers. 

Flynn, former publisher of the Fort 
Myers (Fla.) News-Press and execu- 
tive vice president of USA Today, 
termed the 1990s a “make or break 
decade” for newspapers hit by lost 
readership and declining circulation. 

“Across the nation there are clear 
indications that market penetration 
can be had,” Flynn said. 

He cited USA Today, the Naples 
(Fla.) Daily News, the Orange 
County Register and his own newspa- 
per as examples of papers that 
increased their market share and 
audience penetration by smart and 
timely moves. 

Flynn’s advice for boosting sales 
ranged from making sure the paper is 
delivered on time, to using the paper’s 
software and hardware as a marketing 
tool. 

According to the speaker, success- 
ful newspapers have researched their 
audiences and use technology “to 
carry out the dictates of the market 
and give customers what information 
they need, when they want it.” 

Recalling his days at USA Today, 
Flynn said: “It took us a while to 
figure out that when our readers said 
they wanted the paper at seven in the 
morning, they meant seven and not 
1:30 p.m. And when they said sports, 
they meant all sports, from the scores 
of the Continental Basketball League 
to the odds ‘on professional boxing 
and football.” 

In Dover, Flynn continued, Demo- 
crat publisher Bob Foster has pro- 
duced penetration gains every year 








for the past 15 years and is aiming at 
even deeper penetration in the ‘90s. 

The Democrat learned, Flynn said, 
that the newspaper will remain strong 
in “brand loyalty” if no “bureaucratic 
or technical roadblocks are in the path 
of building loyal readers, who will 
keep buying for years to-come.” 

Flynn advised newspapers to: 

@ Through data processing, find 
and win over the “prime” non-read- 


ers in the community — people who. 


are middle-aged, middle- to upper- 
income, and well-educated. 

® Concentrate on increasing pene- 
tration in their primary markets, “the 
One your advertisers want most. 
Avoid allowing your marketers to 
indiscriminately sell circulation 
where it’s easy, unpaid and tempo- 
rary.” 

@ Build up frequency of reading 
by pushing the news staff to rely on 


Ideas for improving circulation, advertising 


copy buyers,” he urged. “Then help 
to convert them to home delivery by 
using your information to help mar- 
keting design special single-copy 
inserts.” 

Ordinary courtesy and politeness 
also go a long way to capturing and 
holding readers, Flynn maintained. 

“Be part of a chorus that assures 
that reporters and editors answer 
phones more like they are happy you 
called, and less like a prison atten- 
dant,” he advised. 

Moreover, headded, computerized 
billheads can be designed to make 
them “consumer-friendly” and they |. 
also can be used as a marketing tool 
by telling subscribers they can get a 
better rate by paying in advance or 
taking a longer subscription. 

“The answer to improving your 
newspaper's circulation penetration 





in the *90s is probably right under 





Recalling his days at USA Today, Flynn said: “It 
took us a while to figure out that when our readers 
said they wanted the paper at seven in the morning, 
they meant seven and not 1:30 p.m.” 





research to edit for the customer, 
“every page, every day. Prepare to 
see a lower profit margin in favor of 
more news space, filled with the right 
stuff.” 

@ Sell the paper to both the mass 
market and target advertiser markets. 
If K mart wants a single neighborhood 
of over-$30,000-income homes, direct 
the circulation department to find it. 

@ Develop a regular source of 
information on new residents. Coop- 
erate with data processing experts at 
banks, the post office, utility compa- 
nies and whoever else can locate new- 
comers. 

@ Track the relationship of late 
press starts, failure of editors to meet 
deadlines, and passage of papers 
through the mailrooms in affecting 
delivery complaints and lower single- 
copy sales. 

Flynn said sales prospects can be 
found within information already col- 
lected in TMC databases, ZIP code 
breakouts, and in reader demo- 
graphics. 

“Stand back from the everyday 
drudgery of writing programs and fix- 
ing machinery and concentrate for a 
couple of days on using your informa- 
tion to reach such readers as single- 


your nose,” Flynn said. “All it takes 

is for the smarter folks to discover the 

answer and sell more papers.” 
Aggressively sell co-op 

Another conference speaker, 
Christine R. Wagner, president of Co- 
opnet Inc., said that newspaper 
advertising losses caused by depart- 
ment store mergers and leveraged 
buyouts in the 80s can be regained by 
aggressive selling of co-op advertising 
in the ’90s. 

Noting that economic forecasts 
show a rise in automobile and com- 
puter spending in this decade, she 
said newspapers can benefit from the 
increase through creative co-op sell- 
ing. 

She said manufacturers are putting 
more money into local promotion 
than ever before to meet sales goals. 

\“This is your source for new busi- 
ness development,” she stated. “The 
co-op department is the critical sales 
link to the local vendor.” 

Wagner, whose clients include the 
Washington Post, Cox Communica- 
tions, McClatchy Newspapers and 
the Kansas City Star, asserted that 
co-op sales can be generated by such 
means as vendor support, vendor- 
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driven promotions, co-op audits, co- 
op dealer groups and co-op recovery 
for one-order, one-bill programs. 

“Vendors will partnership ad sup- 
port for major accounts who provide 
them additional media exposure and 
move merchandise,” Wagner said. 
“Many vendors are looking for cre- 
ative ways to develop local promo- 
tions for their products and provide 
their retailers an opportunity to join in 
the promotion with a sales incen- 
tive.” 

The newspaper’s co-op staff can 





get a piece of this new revenue in both 
local and national advertising if it 
actively goes after co-op sales devel- 
opment, she said. 

Co-op audits — checking adver- 
tising to verify that the program’s 
conditions have been met — give 
newspapers a chance to teach retail- 
ers how to develop a co-op tracking 
system and layout format for accurate 
spending and claiming of their 
earned co-op accruals, according to 
Wagner. 

Wagner suggested that newspapers 





establish strong co-op management 
with a creative leader in charge who 
will make the unit “budget responsi- 
ble.” 

In addition, she recommended 
separate co-op sales kits — one in the 
language of the vendor and the other 
for the retailer. 

“Educate your co-op staff on the 
different sales motivations of vendor 
versus the retailer, and the impor- 
tance of learning their business, chan- 
nels of product distribution, and ter- 
minology,” she urged. 





IN BRIEF 








Henican is named 
subway columnist 


Ellis Henican, a general assignment 
reporter for New Yerk Newsday since 
July 1985, is the paper’s new thrice- 
weekly subway columnist. 

Henican replaces Jim Dwyer, who 
began writing the column in June 
1986. Dwyer is on leave from the 
newspaper to write a book and plans 
to return as a general columnist in 
April. 


J-school publishes 
journalism review 
for Central America 


The School of Journalism and Mass 
Communication at Florida Interna- 
tional University in Miami has begun 
publication of a journalism review 
called Pulso, which is published in 
Spanish and aimed at readers outside 
the United States. 

Pulso is published as part of FIU’s 
Central American Journalism Pro- 
gram, a $12.4-million seven-year pro- 
gram funded by the U.S. Agency for 
International Development. The 
program’s goal is to strengthen jour- 
nalism education and practice in Cen- 
tral America. 

The new quarterly publication is 
being distributed free to 4,000 mem- 
bers of the media in Central America 
and to newspapers and broadcast 
outlets in Latin America. 


Audiotex system 
joins Atlanta 
newspapers 


The Atlanta Journal and Constitu- 
tion reported that parent company 
Cox Enterprises’ year-old Voice 
Information Systems Inc. subsidiary 








will become an operating unit of the 
newspapers. 

Publisher Jay Smith said the move 
reflects readers’ and advertisers’ 
quick acceptance of the services 
offered under the Journal-Constitu- 
tion name. Callers can dial in for 
sports, weather, financial and enter- 
tainment information, as well as clas- 
sified ads and voice mail services 
E&P, Nov. 4, 1989). The total 5.2 
million calls made last year is 
expected to double in 1990, according 
to the papers. 

Chris Jennewein, a former editor 
and information services director at 
the papers, was appointed vice presi- 
dent and general manager of Voice 
Information Services. Jim McKnight, 
who had been in charge of the busi- 
ness as Cox Newspapers information 
services director, reportedly will 
return to the corporate staff to direct 
development of new information 
products for the newspaper group. 


Agreement 
reached on 
voluntary recycling 


The Connecticut Daily Newspaper 
Association and the Connecticut 
Newsprint Recycling Task Force 
have agreed that the state’s 1989 law 
requiring newspapers to use recycled 
newsprint should be replaced with a 
commitment to voluntary recycling. 

While the current law specifies all 
recycled newsprint must contain 40% 
recycled fiber, the new agreement 
allows recycled fiber content to vary. 
It calls for newspapers to increase 
use of newsprint made with recycled 
fiber gradually to a level of 50% by 
1999. The state promised to conduct a 
market review in 1994 to determine if 
conditions had changed. 

The approach allows for reversion 
to mandatory controls and fines if 
newspapers fail to reach their goals 
in a year when recycled newsprint is 





available at a price and quality com- 
parable with virgin newsprint. 

American Newspaper Publishers 
Association chairman William H. 
Cowles III said the ANPA believes 
newspaper recycling will grow faster 
with voluntary programs instead of 
legislation. 

In a statement released by the 
ANPA, Cowles said legislative accep- 
tance of the task force recommenda- 
tion will give Connecticut “a stronger 
policy and the newspapers will have 
the market power to encourage new 
and vigorous competition in the pro- 
duction of recycled newsprint.” 


Archdiocese plans 
weekly newspapers 


The Los Angeles (Calif.) Archdio- 
cese plans to begin publication late 
this year of two weekly newspapers to 
be sent to all Catholic homes in the 
three-county archdiucese. 

The publications, slated to debut in 
November, will replace the current 
publication, The Tidings, which has 
been operating for 95 years. 

The two new publications are “new 
look” English-language Tidings to be 
produced in five separate regional 
editions, one for each pastoral region, 
and an archdiocesewide Spanish- 
language edition to be called Vida 
Nueva, or New Life. 

Each paper will be unique in size, 
focus, format and coverage and be 
produced by separate editorial and 
advertising staffs. The Spanish-lan- 
guage edition will not be a translation 
of the English-language Tidings, 
although some stories will appear in 


| both publications. 


J. Scott Schmidt, president of the 
Hilton/Schmidt consulting firm and 
former publisher of the Daily News in 
the San Fernando Valley when the 
paper was owned by the Tribune Co., 
served as a consultant to the planning 
team. 
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To keep customers happy, sometimes 
you have to go that extra 255 miles. 





KR 


The controller of the Free Press in Detroit must have blinked when he saw 
the expense report from Tom Szczepanski of the Advertising Department. 

“Pick up camera-ready ad for Meijer’s, 253 miles rit.” 

It seems one evening Tom received a frantic call from the Michigan super- 
market. They needed to advertise that they were offering double coupons. 

And they needed their ad in the paper the next morning. 

So Tom took a deep breath and a drink of coffee, and drove the six-hour round 
trip to collect the materials. 

Is Tom a dedicated employee? Most certainly. 

But Tom is also a Knight-Ridder employee. One of over 20000 guided by 
a corporate philosophy that puts passionate priority on meeting our customers’ 
needs. Which means that to keep a customer happy, you do the impossible. 

As well as the inconvenient, the unexpected and the merely exceptional. 

This philosophy inspired Agweek, of Grand Forks, ND, to set up a toll-free 
number for questions about a new drought-relief law It prompted the San Jose 
Mercury News to stretch its deadlines to accommodate a retailer when a direct 
mail house wouldn't stretch theirs. It inspired the St. Paul Pioneer Press Dispatch 
to have editors man the customer complaint phone lines. 

And, of course, it led to the midnight ride of Tom Szczepanski. 


Aman who truly goes to great lengths to satisfy his customers. 


KNIGHT RIDDER 


Knight-Ridder, which recorded its 14th year of earnings per share growth in 1989, is a worldwide 
communications company with business information services, cable systems and 29 daily newspapers. 








NEWS/TECH 








By M.L. Stein 


Direct marketing over phone lines 
is the “biggest single threat” to the 
newspaper industry, which should get 
on the voice-technology bandwagon, 
a marketing expert warned newspa- 
per executives. 

However, the method used must be 
better than most of the telephonic 
information systems used today by 
newspapers, warned Peter Winter, 
vice president of marketing technol- 
ogy for the Newspaper Advertising 
Bureau, at a conference of newspaper 
executives in Sacramento Feb. 1-2. 

Bypassing retailers and targeting 
the consumer directly, mail order 
companies grabbed sales totaling 
$262 million in 1987, Winter re- 
called — sales that meant huge losses 
to newspapers, he added. Winter, a 
New Zealander, established the tele- 
text operation CEEFAX for the Brit- 
ish Broadcasting Corp. 

Moreover, he continued, the 
regional Bell operating companies are 
in the media business in other ways 
through their “tool kit” of 800-num- 
bers for inbound calls, voice mail, 
remote call forwarding, gateways, 
900-number promotion facilities and 
audiotex. 

Although the law does not permit 
the phone companies to create media 
content, they are not prohibited from 
carrying the messages of others, 
Winter pointed out. 

“Don’t underestimate the intensity 
of the phone companies in direct mar- 
keting,” Winter urged. “They’re 
already eating our lunch and we are 
allowing it to happen.” 

NAB believes that newspaper 
voice operations should be positioned 
as telephone service bureaus, the 
speaker said at the meeting sponsored 
by System Integrators Inc., a Sac- 
ramento hardware and software pro- 
ducer for newspapers. 

“This is especially important when 
considering how voice can be used to 
better service advertisers through 
electronic marketing, but it is also a 
critical frame of reference for those 
keen to deploy voice to boost reader- 
ship and hold circulation through 
electronic publishing,” Winter 
remarked. 

He termed most of the audiotex 








services developed by newspapers 
“remarkably unimaginative.” 
“Applications have been devel- 
oped by rote: sportlines, stock- 
phones, weather lines,” Winter went 
on. For that reason, these systems are 
not profitable and are attracting few 
advertisers, he contended. 
“Electronic selling is very diffi- 
cult,” Winter pointed out. “Qualita- 
tive research is essential. Call counts 
alone won’t do it. A hundred thou- 
sand calls a month means nothing 
without knowing who, specifically, is 
calling. You may get some exper- 
imentation, a trial run by a friendly 
local retailer, but you won’t be able to 
reach those projections you're being 
held to the fire for unless you fashion 
a sales argument that is compelling.” 


Audiotex and newspapers 


Marketing exec urges the industry to act now 


marketing facilities, a newspaper can 
offer 800-number in-bound call pro- 
cessing, the NAB official said. 

“The store is always open,” 
Winter pointed out. “This is an added 
convenience to the reader and adver- 
tiser.” 

Winter strongly recommended that 
newspapers develop database mar- 
keting instead of only selling space. 

The advertising community, he 
suggested, must get over its “resis- 
tance to change and offer advertisers 
what they are telling us they want.” 

Another conference speaker, Wil- 
liam D. Rinehart, technical consul- 
tant to the American Newspaper 
Publishers Association, said that, if 
metropolitan papers are to thrive in 





the 90s, they will have to move 





“Don’t underestimate the intensity of the phone 
companies in direct marketing,” Winter urged. 
“They’re already eating our lunch and we are allowing 


it to happen.” 





Winter advised publishers to adapt 
the phone firms’ “tool kit” to build up 
advertising and win back young read- 
ers who have a “powerful disposition 
for video.” 

“It seems to us that each of these 
tools can be used under particular 
circumstances to better serve print 
advertisers,” he elaborated. “Most 
of them can be used to make the news- 
paper more responsive — more of a 
direct marketing vehicle.” 

The objective of a newspaper voice 
operation, Winter explained, is pri- 
marily to reinforce the core print 
product by giving advertisers added 
value for a small additional cost to the 
ROP buy. 

An 800-number, for example, can 
be used to add value to the retail prod- 
uct if the paper brands its own 800- 
number instead of printing hundreds 
of proprietary 800-numbers each day, 
thereby developing a new service for 
local retailers. 

Voice messaging, he continued, 
can be used to add value to classi- 
fieds. a system already used by the 
Atlanta Journal and Constitution. 

Also, by expanding its existing tele- 


toward full-page pagination of zoned 
sections both to increase household 
penetration and serve the zoned 
advertiser market, which is currently 
being ignored. 

Greater household penetration and 
increased advertising also can be 
accomplished by computerizing mail- 
rooms to enable newspapers to 
deliver not only zoned editions but 
special sections tailored to individual 
subscriber interest, Rinehart claimed. 

The speaker, who recently retired 
as ANPA’s vice president/technol- 
ogy, said newspapers are behind 
magazines in presenting a “sub- 
scriber interest package.” 

Time, Farm Journal and other 
magazines, according to Rinehart, are 
taking auto dealer and bank ads that 
normally go to newspapers and selec- 
tively inserting them into their publi- 
cations for delivery only to the ZIP 
code audience desired. 

Computerized mailroom systems 
could enable newspapers to address 
each copy in order of the delivery 
route, he reasoned. Included in the 
paper would be the main news sec- 
tions, zoned news sections, ads for a 
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particular target segment of subscrib- 
ers, as well as “premium-priced news 
and advertising sections of special 
interest to a particular subscriber.” 

Rinehart said several mailroom 
equipment suppliers are already 
working toward the idea, along with 
ANPA. 

He also noted that some newspa- 
pers are experimenting with fax mes- 
sage systems to deliver to subscrib- 
ers, but he took a dim view of the 
system’s future. 

He recalled that such experimenta- 





tion took place as early as the 1930s 
and continued into the 1960s with 
little success. 

“After the initial novelty wore off, 
it was found that subscribers pre- 
ferred a full newspaper and found the 
chore of loading expensive fax paper 
into the fax machine not only a burden 
but also more expensive than the 
value of the condensed news pack- 
age,” Rinehart commented. 

’ However, all in all, the new tech- 
nology gives newspapers the tools to 
maintain their pogition as the nation’s 





leading news and advertising 
medium, Rinehart said. 

But he warned publishers against 
looking at the short-term return on 
investment and not what will be 
required to better serve subscribers 
and advertisers over the long term. 

“We, as newspaper technical peo- 
ple, need to make sure our manage- 
ments are aware of how the new tech- 
nology can enable the newspaper to 
improve its penetration of both the 
advertising and subscriber market,” 
he concluded. 


Newspaper builds its own computerized library system 


By M.L. Stein 


When the Lewiston (Idaho) Morn- 
ing Tribune went looking for a com- 
puterized library system, it didn’t find 
anything it liked. 

Commercial systems were not fast 
enough, easy to use, or designed for 
the future,” explained Glenn 
Cruickshank, information systems 
manager. 

“Besides,” he added, “they cost 
$50,000 and up, and as a small paper 
we couldn’t afford it.” So the news- 
paper’s information systems staffers 
built their own — for $7,000 and after 
a year of programming, Cruickshank 
disclosed. 

Called NewsView, the system also 
had input from newspaper librarians, 
editors and reporters. 

“The system was developed by 
newspaper people for newspaper peo- 
ple,” Cruickshank said. 

Using a “librarian module” featur- 
ing the “point and click” method of 
Microsoft Windows graphic user 
interface, the electronic system has 
easy pull-down menus and pop-up 
message boxes, according to Cruick- 
shank. 

He said the newspaper librarian can 
check story text, add publishing infor- 
mation, and make corrections quickly 
and accurately. The system runs on 
any ’286 or 386 IBM-compatible PC, 
including portables. 

Another NewsView feature is an 
interface module, which appears as a 
printer to the Tribune’s non-PC- 
based production system. “This sim- 
plifies the installation to a wide vari- 
ety of production systems on the mar- 
ket today,” Cruickshank said. 

He said NewsView has a flexible 
storage structure, which allows a 
maximum library size limited only by 
the size of a personal computer’s disk 
storage. The library’s active volume 
(stories being added to the library) 
resides on the PC’s hard drive. Multi- 
ple volumes can exist, with, at maxi 








mum size, each storing two billion 
characters or 200 million stories. 
There is also automatic indexing of 
every word in the library, allowing the 
maximum in search power and flexi- 
bility, Cruickshank stated. 
“Searches are as simple as hitting 
the space bar and typing in the word 
being sought,” he went on. “The 
search functions include full and/or/ 
not capabilities, adjacency, plus wild- 
card searching. The user knows 
immediately if the words he or she is 
looking for even exist in the volume.” 
On-line help screens and written 





documentation answer users’ ques- 
tions about News View features, 
Cruickshank said. 

He said the paper paid $5,006 for a 
PC and $2,000 for the software. A 
staff member was sent to the Mi- 
crosoft company for training, he ad- 
ded. 

Cruickshank said the system is 
“working great” and soon will be 
installed in two other newspapers 
owned by the Tribune’s parent com- 
pany, the Tribune Publishing Co., the 
Moscow Idahonian and the Sparks 
(Nev.) Tribune. 


SII says it’s in good financial shape 


By M.L. Stein 


Despite “time and energy” spent 
on a leveraged buyout, System Intge- 
grators Inc. reported fiscal 1989 was 
one of its best years, with $67 million 
in revenue. 

Its president, Alden Edwards, said 
SII shipped more products in 1989 
than ever before to its more than 300 
newspaper customers. He predicted 
$80 million in 1990 sales. 

Since its alliance with Digital Tech- 
nology International, SII’s R&D 
investment reached $5.5 million, the 
highest since the company was 
founded in 1973, Edwards disclosed. 

He discussed his company’s perfor- 
mance Feb. | at SII’s second annual 
Eagles Forum, at which newspaper 
managers and executives heard pre- 
sentations and discussions on how 
technology can help meet challenges 
in production, sales and circulation. 

Noting that SII’s only customers 
are newspapers, Edwards told atten- 
dees: “Your success is our success. 
Your failure is our failure, and your 
crises are ours, too. We’re in this 
together, so let’s work together to 
find solutions — technological or 
otherwise — so we can all share in 
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the successes of the newspaper indus- 
T's ca 

Edwards lauded newspapers for 
taking advantage of emerging tech- 
nology and using it as a “competitive 
weapon and management tooi,” but 
noted serious issues still face the 
industry — such as declining reader- 
ship, eroding advertising market 
share, and increasing competition 
from television and direct mail. 

The buyout by Edwards and a 10- 

(Continued on page 48) 
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Viewpoint 


(Continued from page 3) 





As Michael Gartner, president of 
NBC News and editor of the Ames 
(lowa) Daily Tribune, noted recently 
in the Wall Street Journal, “Anony- 
mous people lie. Anonymous people 
pass along unfounded stories. Anony- 
mous people launch trial balloons. 
Anonymous people are not held to 
account for their statements, their 
views, their accusations.” 

One of the most egregious exam- 
ples was a Washington Post article 
last summer in which an unnamed 
“source” in the Office of the Inde- 
pendent Council attributed certain 
motivations to the attorney general in 
actions taken in the trial of Col. Oliver 
North. The story was the lead article 
on the front page one Sunday. 

In court several days later, these 
comments of the “source” were 
totally discredited. A false impression 
of the attorney general was widely 
circulated, and yet the Post never 
noted the inaccuracy of its source and 
the resulting story. 

Another example was in a Post pro- 
file of the attorney general in which 





icy announcements, there is little dis- 
cretion. Most of the department's 
work is in investigations and prosecu- 
tions. not in designing new programs 
or dealing with international prob- 
lems. 

Reporters covering the department 
obviously do not understand this dif- 
ference. According to the Corporate 
Crime Reporter poll, all but one of the 
respondents agreed with the assertion 
that “the reason access to public 
information has been restricted is 
because Attorney General Thorn- 
burgh is a ‘control freak.’ ” 

These reporters then go on to 
attack the press office staff for being 
“generally incompetent” and assert 
that it is staffed with “bubble-headed 
Schedule C [political appointees] 
bimbos, who wouldn’t know a news 
story if it jumped up and bit them on 
the ass.” 

I resent this statement. Four of the 
six Schedule C staffers have exten- 
sive newspaper experience and a fifth 
has worked in law enforcement for 
much of the past 10 years. 

Finally, the department is not 
accommodating to the rise in the per- 
sonality and “shoot from the hip” 
approach to news gathering and 
reporting. 

In an article last September, Time 





As former Attorney General Herbert Brownell said 
at a ceremony last September commemorating the 
200th anniversary of the creating of the office of 
attorney general, the job is not a place to win a 
popularity contest and sparring with the press is a 
regular feature of the job. 





the reporter accepted as fact the word 
of some unidentified Senate source 
with regard to circumstances of testi- 
mony by Thornburgh. The informa- 
tion was totally wrong, but the 
reporter chose to take the word of the 
“source” above that of a spokesper- 
son for the attorney general who was 
talking on the record. 

What many reporters and editors 
do not comprehend is that those who 
do talk “on background” often are 
selling a point of view. Their “juicy” 
comments should be treated with a 
greater degree of skepticism than 
those of the person who is willing to 
attach his or her name to comments. 

I get the impression that for some 
reporters and some publications, the 
reverse is true — a source is 
believed, the official disbelieved. 

Third, I believe reporters are often 
frustrated at the Department of Jus- 
tice because Justice is not like other 
Cabinet agencies. There are few pol- 








magazine reporter Laurence Barrett 
noted that “both networks and print 
have moved dramatically toward a 
star system. The fastest way to star- 
dom is to produce pizazz early and 
often; the worst sin is being second. 
This trend discourages solid investi- 
gative work and its prolonged 
drudgery. It is much easier to score 
quickly with a tip about a criminal 
investigation or a suspected espion- 
age case than to delve into dense lay- 
ers of financial arcana. In running 
heedlessly with one-shot leaks, 
regardless of the informants’ motive 
or the stories’ fairness, journalists 
take the easy way out.” 

This type of reporting is particu- 
larly inappropriate at Justice since 
law enforcement most often depends 
upon dogged investigative and prose- 
cutive techniques, and the danger to 
premature reports can so adversely 
impact upon an individual. We are 
charged with upholding the law, and 


at times the First Amendment must 
bend to accommodate other Bill of 
Rights protection. 

Fault lies even deeper. The chief 
commodity of justice — which is 
apprehended wrongdoing — is the 
contraband of investigative journal- 
ism. Reporters always want to 
“smuggle it out.” 

All of this adds up to more “no 
comments” from the Department of 
Justice than from other departments 
of government. 

As former Attorney General Her- 
bert Brownell said at a ceremony last 
September commemorating the 200th 
anniversary of the creating of the 
office of attorney general, the job is 
not a place to win a popularity contest 
and sparring with the press is a regular 
feature of the job. 

“An attorney general, in his tradi- 
tional role and by reason of his duties, 
prosecutor and guardian of the public 
interests, has to fill a task which, in 
popular sentiment, must appear 
remarkably unsympathetic. As guar- 
dian of the public interest, the attor- 
ney general may have to interfere or 
intervene over a publication or a 
broadcast so the media do not love 
him. 

“Historically, he is always the vil- 
lain of the public and now of the 
media. They love to hate him. 

“So the attorney general becomes 
to friend and foe alike the bogeyman, 
a popular target for popular commen- 
tators. What is absolutely certain is 
that an attorney general who becomes 
popular will not be doing responsibly 
that which his office demands.” 

In the long run, an attorney gener- 
al’s record is written by the legal his- 
torians and is based upon the actions 
he takes, not the stories he does or 
does not leak. The popular press’s 
views, if inaccurate, are not corrected 
until long after events and personali- 
ties have moved on. This does not, 
however, give the press a license to be 
unfair and untruthful in its reporting. 


Newspeople meet 
at Poynter Institute 


Fifteen editors and publishers from 
across the country recently met at the 
Poynter Institute for Media Studies in 
St. Petersburg, Fla., to discuss the 
future of the newspaper industry. 

Among the actions considered 
were recognizing the “new communi- 
ties” forming within traditional read- 
ership groups; understanding “frag- 
mentation of markets” and how to 
reach them; acknowledging threats to 
newspapers’ traditional franchises; 
and acting within the organizations to 





disseminate relevant research. 





34 


EDITOR & PUBLISHER for February 17, 1990 











NEWS/TECH 








By George Garneau 


United Press International has 
announced a $5.5-million plan to 
deliver pictures over a high-speed 
satellite network to digital darkrooms 
it will install for clients. 

The announcement Feb. 2, a week 
after a similar decree from the Asso- 
ciated Press, did not say what kind of 
computerized picture processing sys- 
tem or how many. 

Digital delivery to computers has 
been discussed for at least five years, 
but is now finally about to be realized 
by newspapers. Digital darkrooms, 
also known as electronic picture 
desks, would replace receivers based 
on a 40-year-old paper printing pro- 
cess. They are designed to receive 
pictures in digital, rather than analog, 








form. The systems permit faster and 
more accurate transmission, savings 
on materials costs and faster photo 
preparation. They also move newspa- 
pers closer to full electronic 
composition — pagination. 

UPI spokesman Milt Capps said 
three vendors were being evaluated, 
each providing “comparable or 
superior equipment” to that of other 
news services. A decision was 
expected this month on the darkroom 
and peripheral equipment, including 
digital printer. 

UPI was considering the system 
adopted by its archrival, AP, which 
markets under contract a darkroom 
developed by Leaf Systems Inc. of 
Natick, Mass. UPI had ordered a pic- 
ture desk from Leaf before AP and 





UPI goes digital 


Plans to deliver photos over high-speed satellite network 
to electronic darkrooms it will install for clients 


Leaf sealed a marketing agreement 
late last year. 


For the time being, UPI will keep 
two Reuters News Picture Terminals 
it uses at its Washington, D.C., head- 
quarters to process pictures for distri- 
bution to clients. 


UPI will begin digital delivery 
within two to six months, Capps said. 
It will install the picture desks for 
free as “an incentive” for existing 
clients, and photo service rates will 
not change “for the forseeable fu- 
ture” for current clients, he an- 
nounced. 

Clients will be able to choose 
between a new photo receiver-printer 
or a picture desk. Specifications call 
for storage of up to 400 images from 
various wire services. 
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Audit 
Bureau 


Los Angeles is this year’s host city for the 1990 ANPA Convention, April 23-25, 
bringing together an impressive collection of powerful newspaper executives. Your 
advertising message in E&P’s two ANPA Convention issues will reach the most powerful 
and influential group of newspaper professionals at a time when they’re deciding on the 
entire newspaper industry’s direction for the 1990’s. 


CONVENTION ISSUE-April 21-Virtually every newspaper executive will be 
reading this issue for pre-convention coverage, calendar of events, daily programs 

and the popular “Who’s Staying Where at ANPA.” Your ad here will be in the hands 
of the attendees as well as in the homes and offices of E&P subscribers. 

CLOSING DATES: Space-April 6 Copy-April 9 


POST-CONVENTION ISSUE- April 28- 
A very popular issue that provides timely, 
firsthand news for those publishing, 


veeing aah ae ew S 
advertising and business executives who LO a 
al 
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1989 
DECEMBER 
Advertising Data 


Data on the following newspapers are pro- 
vided by MEDIA RECORDS. 

To maintain uniformity and standardized 
records for their subscribing newspapers, 
Media Records utilizes a system of classifica- 
tion whereby all display advertising naturally 
falls into one of four major classifications, 
“Retail,” “General,” “Automotive,” or “Finan- 
cial”. 

Media Records defines “National” advertis- 
ing as a combination of the “General” and 
“Automotive” classifications. For those news- 
papers subscribing to Media Records service 
levels that do not include “Retail” or “Finan- 
cial” classifications, data shown is for 
“National” (“Genera!” and “Automotive”.) 

Data is shown in MRCS/SAU inches. 
(MRCS) Media Records conversion system 
is a methodology based upon the printed 
page area of each product of the newspaper. 


1989 1988 


FULL RUN PART RUN FULL RUN PART RUN 
ALLENTOWN, PA. 
Call-m 
ROP Local........... 
Preprint Local . 


89,164 
16,478 
5,555 


661 
32,682 


2,081 
39,418 
152,696 


% 


33,439 


36,244 
43,371 


59,743 


93,182 
770,066 


GRAND TOTAL....... 


YEAR TO DATE 3,019,010 


ANNAPOLIS, MD. 
Copital-e 


Preprint Local 
ROP National . 
Preprint National ... 


Preprint Locol .... 
ROP National . 
Financial 
Classified... 


GRAND TOTAL....... 
YEAR TO DATE 


ASBURY PARK, N.J. 

Press-e 
9,791 
11,137 
139 
574 
136 


21,777 


83,109 
24,171 
11,135 
3,586 
59,571 
181,572 


20,019 
8,040 
3,978 

51,578 

156,842 


1989 


FULL RUN PART RUN 


GRAND TOTAL 
YEAR TO DATE...... 


Constitution-m 
ee 
Preprint Local . picnies 
ROP Nationol........... eal 


Preprint Local . 
ROP National .. 
Preprint National .... 
Financial..... 
Classified... 


Journal & Constitution-S 
ROP Locdl .;......:..:....... : 
Preprint Local 
ROP National . 


Clossified........ 
WP A cciscrsens 


39,652 
74,003 
6,883 
4,554 
2,968 
22,851 
150,911 


307,753 
3,823,592 


ATLANTA, GA. 
85,816 25,824 
41,087 
2,959 
599 
701 
25,063 
96,233 


11,071 


1,903 
49,370 
148,160 


96,068 27,247 
45,740 
2,978 
599 
701 
25,063 


102,328 


11,681 


1,890 
49,927 
159,566 


12,549 
73,254 
205 
1,204 


0 


87,322 


Journal & Constitution-sat 


GRAND TOTAL 
YEAR TO DATE 


26,866 
1,807 
26 
17,972 


46,671 


2,008 
493 


7.386 


293,269 
2,967,817 


5,380,755 


BALTIMORE, MD. 


Sun-m 


Preprint Local . 
ROP National .. 


Preprint Local... 
ROP National . 


Preprint Locol.... 
ROP National 


GRAND TOTAL....... 
YEAR TO DATE 


BERGEN COUNTY, N.J. 


85,915 
10,396 
18,084 


4315 
26,091 
1,859 


1,959 
28,438 
144,792 


157 
1,463 
33,885 


73,364 
10,396 
13,129 


4314 
26,091 
1,863 


1,797 
20,172 
118,858 


157 
1,455 
33,880 


39,641 
49,893 
9,924 
5,073 
1,626 
34,593 


140,750 


9,785 
43,256 
2,334 
88 
990 
2,941 
59,394 


404,400 
4,757,904 


127,159 
1,279,473 


99,813 
6,278 


6,433 
14,955 
9,641 116 
2,705 216 
31,068 i 
149,505 21,731 


621,355 


4,885 


1988 


FULL RUN 


41,330 
66,618 
6,962 
5,241 
3,858 
24,042 
148,051 


329,623 
4,169,918 


97,011 
7,869 


1,937 
54,048 
160,865 


103,597 
8,710 


1,899 
55,874 
170,080 


45,992 
1,339 
8,000 
1,229 
1,157 

31,284 

89,001 


27,904 
1,492 
145 
19,922 


49,463 


469,409 
5,742,216 


89,318 
10,146 
18,373 


2,739 
28,706 
149,282 


82,711 
9,344 
14,115 


2,590 
21,130 
129,890 


40,437 
47,842 
11,457 
5,606 
2,246 
31,201 
138,789 


417,961 
4,801,079 


94,314 
7,717 
8,999 
3,224 

37,313 

151,567 


PART RUN 


1,318 
31,801 
120 


1,085,514 


Record-S 


ROP LOCO ..........c.csseeeenne 


Preprint Locol...... 
ROP Nationol . 


GRAND TOTAL 


YEAR TO DATE... 


Globe-m 


Preprint Local................. 
ROP Nationel............... . 


II inp sestacicsimlincceatels ; 


Globe-S 

ROP Local............ 
Preprint Local . 
ROP National 
Preprint National... 
Financidl...... 
Classified... 


GRAND TOTAL 
YEAR TO DATE 


Herald-m 


Preprint Local 
ROP National .. 
Preprint Notional 
Financicl..... 
Classified... 


GRAND TOTAL 
YEAR TO DATE 


Courier Post-e 


ar tee 5. 


Preprint Local... 
ROP National 


Classified... 


RO ea eters ers 


Courier Post-S 
ROP Local...... 
Preprint Local 
ROP Nationodl.... 
Preprint National... 
Financial... 
Classified... 


GRAND TOTAL 
YEAR TO DATE 


Enquirer-m 


Preprint Local 
ROP National... 
Preprint National 
Financial.... 
Classified... 


Preprint Local 


.. 3,107,383 


- — VO7555: 


1989 


FULL RUN PART RUN 


49,040 
31,829 


19,015 
77,556 
283 


213 


115,589 97,067 
265,094 _ 118,798 
932,150 


BOSTON, MASS. 
95,621 720 
17,431 
15,935 5} 
185 
2,374 
45,669 


159,599 18,387 


45,336 
40,114 
15,362 
5,652 
1,551 
49,274 


157,289 


12,914 
32,108 
1,086 


934 
170 


47,212 


316,888 65,599 
3,659,418 610,137 


35,391 
7,106 
955 
49,253 


92,705 


8,951 940 
2,838 49,202 
5,265 81 
4,183 

215 
12,793 
30,062 54,406 
122,767 54,406 
1,513,484 496,019 


CAMDEN, N.J. 


40,909 
21,926 


8,925 
19,501 
162 


67 
675 
29,330 


17,674 


48,808 

78,138 

641,626 

CINCINNATI, OHIO 
2,189 


6,187 
214 


86,581 
30,195 
9,457 


1,907 
47,702 
175,842 


48,569 


9,588 


1988 


FULL RUN 


48,684 


3,956,155 


32,400 
17,746 

720 
43,236 
94,102 


6,549 


1,438,730 


49,252 
26,638 
4,025 


1,761 
40,301 
121,977 


21,375 
21,585 
467) 
5,329 
1,093 


18,744 
7,264 
80 
2,512 
52,833 
177818 


61,625 
26,422 
4,292 
525 
21,855 
114,719 


PART RUN 


15,891 
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Enquirer-S 


Preprint Local 
ROP Nationol..... 


GRAND TOTAL 
YEAR TO DATE 


Plain Dealer-m 
ROP Locol....... ; 
Preprint Local... 
ROP National 
Preprint National. 
Financial... 


Plain Dealer-S 
ROP Local ..... 
Preprint Local... 
ROP National 
Preprint National.. 


GRAND TOTAL....... 
YEAR TO DATE..... 


News-m 


Preprint Local. 
ROP National .. 
Preprint National... 
Financial.......... 


Classified................cses0e- 


ROP Local 
Preprint Local 


ROP Nationol.................. 


Preprint National 
Financial 
Classified. 


GRAND TOTAL 
YEAR TO DATE 


Times Herald-a/d 
ROP Local...... 
Preprint Local 
ROP National . 
Financial. 


Times Herald-S 


ROP Local ..............0000 


Preprint Locol.... 
ROP National . 
Preprint National... 
Financidl..... 
Classified... 


GRAND TOTAL 
YEAR TO DATE 


Post-m 


Preprint Local .. 
ROP National... 
Preprint National. 
Financial... 
Classified. 


|, 2 Ee taper 


1989 


FULL RUN PART RUN 


37,049 
65,469 
6,654 
5,406 
527 
23,090 
138,195 4,603 
22,78) 
360,619 


417,674 


CLEVELAND, OHIO 


87,590 
17,360 
9311 


9,821 
12,156 
794 
77 
2,942 166 
31,745 4,566 
148,948 27,580 


28,525 2,215 


7,402 
73 
9,730 


37,310 
134,694 


255,411 
2,910,829 


DALLAS, TEXAS 


147,793 
45,325 12,561 
12,901 1,348 

838 87 
3,783 109 
109,320 1,085 


319,960 27,904 


12,714 


59,418 
55,617 
9,373 
4,952 
2,129 
50,727 
182,216 


989 
18,237 
1,860 
2,826 


292 
24,204 


502,176 _ 303,247 


5,199,693 508,969 


4,395 
5,039 
742 
105 
4878 


213,986 15,159 


ae 43,259 


47,337 23,249 


23,249 


332,661 
3,435,443 


38,408 
350,657 


DENVER, COLO. 


80,788 
16,345 
14971 


451 
35,217 


555 
2816 
69,337 


184,257 36,223 


1988 


FULL RUN PART RUN 


42,909 
54,493 
5,093 
5,640 
846 
20,316 
129,297 


421,834 
4,339,393 


82,062 
9,772 
9,706 


2,324 
38,615 
142,479 


32,857 
39,523 
5,020 
5,908 
659 
19,352 


103,319 


245,798 
2,984,676 


148,813 
47,49\ 
10,913 


3,445 
102,028 
312,690 


48,643 
64,951 
7,272 
6,321 
2,147 
41,115 
170,449 


483,139 
5,209,951 


97,678 
35,318 
6,747 
2,285 
79,235 


221,263 


34,283 
51,818 
4,200 
5,978 
1,603 
15,072 
112,954 


334,217 
3,522,083 


68,458 
19,131 
11,079 


3,024 
71,141 


172,833 


9,373 


9,373 


38,273 
495,422 


11,937 
13,327 
1,861 
1,291 
88 
1,835 
30,339 


1,542 
10,593 


33,990 


1989 


FULL RUN PART RUN 


Post-S 
ROP Locol........ 
Preprint Local . 


32,532 
17,469 
10,441 


795 
43,498 
1,733 
1,879 


97,221 47,905 


GRAND TOTAL 
YEAR TO DATE 


281,478 
3,215,356 


84,128 
769 836 


Rocky Mountain News-m 
99,910 
12,087 
9,045 
2,450 27 
103,090 


226,582 


2,757 
16,295 


19,088 


Rocky Mountain News-S 
WUT I aps soci : 
Preprint Locol.... 

ROP National . 
Preprint Nationa! 
Financial... 
Classified... 


24,760 
26,735 
8,164 
5,169 
855 
20,625 
86,308 38,115 
312,890 
3,801,479 


GRAND TOTAL....... 
YEAR TO DATE 


57,203 
608,771 


FAIRFAX, VA. 

Journal-m 
23,056 
10,364 
8,651 
113 
482 
16,605 
59,271 
795,001 


Preprint Local . 

ROP National... 

Preprint Nationodl............ 

Financial... “é 

Classified... voters 
GRAND TOTAL 
YEAR TO DATE..... 


9,304 


1988 


FULL RUN PART RUN 


29,983 
19,308 
7,980 
2,732 
1,370 
26,927 


88,300 


41,927 
1,988 
4,619 


48,534 


261,133 82,524 
3,206,802 880,173 


110,563 
20,412 
9,765 
2,238 Vi 
98,198 
241,176 


1,481 
32,914 


34,406 


20,218 
28,796 
5,740 
5,978 
1,123 
14,984 
76,839 


835 
37,707 


ng 


38,661 


73,067 
709,371 


318,015 
3,790,008 


25,001 
11,081 
8,892 


1,664 
17,877 
64,515 

852,827 


FORT LAUDERDALE, FLA. 


Sun Sentinel-m 
N/A 
11,559 


News & Sun Sentinel-S 
NO RN asda 
ROP National 
Preprint National. 
Financidl... 

Classified. 


GRAND TOTAL 
YEAR TO DATE 


News-e 

ROP Local 
Preprint Local. 
ROP Nationa! 
Financial... 


ROP Local ... 
Preprint Local... 
ROP National 
Preprint National 
Financial.............. 


GRAND TOTAL....... 
YEAR TO DATE 1,022,658 


GREENWICH, CONN 
Time-e 


Preprint Local . 


ROP National .. 
Preprint National 


1,239 


30,212 
18,435 
3,893 
174 
2,386 
18,935 
74,035 


Preprint Local... 
ROP National 
Preprint National. 


GRAND TOTAL....... 
YEAR TO DATE...... 


Courant-m 
ROP Local ..... 
Preprint Local... 


Preprint Local... 


ROP Nation nnn 


Classified. 
Totel..... 


GRAND TOTAL 
YEAR TO DATE 


Advertiser-m 
ROP Local 
Preprint Local... 
ROP National 
Preprint National. 
Financial... 
Clossified.. 


IA saceacapindctasenseins r 


Star Bulletin-e 
ROP Local .. 
Preprint Local... 
ROP Nationol........... 
Preprint National 
Financidl...... 
Classified..... 


Lee 


1989 


FULL RUN PART RUN 


11,514 
47,556 
5,708 
5,194 
947 
8511 


79,430 
164,735 ‘ 
1,609,571 161,111 
HARTFORD, CONN 
70,261 


5,145 
11,609 


39,421 
39,960 
6,682 
1,413 
1,358 
795 


1,938 
%,751 
125,704 


24,756 
12,697 
9,697 
5,536 
692 
18,416 
71,794 


197,498 
2,427,788 
HONOLULU, Hi 


87,850 
14,208 


Stor Bulletin & Advertiser-S 


Preprint Local 

ROP National 
Preprint National 
Finonciol............os+++s 
Classified... 


GRAND TOTAL 
YEAR TO DATE 


Chronicle-a/d 
Preprint Local . 


Preprint National 
Financidl..... 


Chronicle-S 
ROP Locol........ : 
Preprint Local 
ROP National . 


GRAND TOTAL...... 
YEAR TO DATE 


*Indicates newspapers 


lines. 


40,882 
24,061 
10,416 
3,158 
2,832 
21,825 
103,174 


399,074 
3,789,853 


HOUSTON, TEXAS 


122,948 
17,926 
12,015 
298 
2,967 
101,063 

257,217 


6,160 
38,507 
375 
152 
213 
16,375 


61,782 


51,923 


386,884 
4,329,775 


113,705 
1,028,807 


1988 


FULL RUN PART RUN 


12,569 
13,553 


3,699 
46,808 


152,513 


29,810 
11,601 
6,985 
6,179 
1,410 
20,554 
76,539 


229,052 
2,804,698 


120,482 
13,719 
9,074 


2,565 
99,232 


245,072 


50,237 
25,559 
6,485 
5,637 
2,403 
34,309 


124,630 


369,702 
4,167,689 


51,287 


107,237 
992,004 


reporting figures in 
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FULL RUN PART RUN 


1989 


95,912 
8,748 
8,580 

257 
2,485 
60,505 
176,487 


35,623 
12,046 
6,097 
2,481 
1,514 
14,543 


GRAND TOTAL 


72,304 


248,791 


YEAR TO DATE 


2,737,851 


265 
42,973 


95,989 
6,380 
2,307 


62,071 
166,747 


2,039 
45,277 


33,226 

51,927 
1,728 
3,619 


4,293 


1,713 
14,327 
53,559 


1,595 
58,869 


104,146 _ 220,306 
921,639 2,601,339 


LAWRENCEVILLE, GA. 


Gwinnett County News-m 
ROP Local....... 


GRAND TOTAL 
YEAR TO DATE...... 


46,424 
15,710 
3,849 
40 
1,277 
39,307 
106,607 


11,113 
31,650 
4,479 
1,795 
409 
8,073 
57,519 


164,126 
1,844,213 


1,026 


LONG ISLAND, N.Y. 


GRAND TOTAL....... 
YEAR TO DATE 


66,873 
23,868 
7,933 


59,385 
2,192 
12,388 


1,441 
33,775 
133,890 


4,524 
27 
107,606 


45,463 
82,156 
3,092 

88 

151 

8,886 
139,836 


19,838 
18,852 
6,433 
5,978 
733 
11,766 
63,600 


171,206 
2,300,605 


273,726 
2,847,934 


LA LONG BEACH, CALIF. 


Press Telegram-m 


Press Telegram-S 


Financial... 

Classified. 
GRAND TOTAL....... 
YEAR TO DATE 


LOS ANGELES, CALIF, 


NP 


NP 
NP 
NP 
NP 


NP 


40,357 
4,995 
10,515 


308 
26,633 
82,808 


1988 


FULL RUN PART RUN 


1,696 
48,655 


70,982 
1,654 
7,172 

52 
3,397 
83,525 


132,180 
854,012 


Herald Examiner-S 
ROP Local......... 
Preprint Local... 
ROP National... 


GRAND TOTAL 
YEAR TO DATE 


Preprint Local... 
ROP Nationcl.... 


ROP Local 
Preprint Local ... 
ROP National ... 
Preprint National. 
Financidl...... 
Classified 


GRAND TOTAL 
YEAR TO DATE 


Times-m 
ROP Local ..... 


Classified.. 
Total....... 


Times-S 


gant oer : 


Preprint Local. 
ROP National .. 
Preprint National 
Financial 
Classified. 
jeanne 


GRAND TOTAL 
YEAR TO DATE 


Breeze-e 


ROP National . 
Financial. 


Total... 


GRAND TOTAL 
YEAR TO DATE 


Sentinel-m 


1989 


FULL RUN PART RUN 


4,759 
1,882 
4,892 


120 
5,183 
16,836 


99,644 


82,852 1,025,630 


45,377 
15,583 
725 


85,820 
45,498 
8,234 


2,259 


205,723 


17,068 
35,081 


3,244,826 


108,020 
91,093 
8,224 
566 
2,705 
95,849 
306,457 


212,131 
30,459 
24,997 


30,009 
26,304 


6,016 
69,463 
344,275 


6,753 
67,504 
341,844 


65,819 
34,335 
17,187 
5,474 
2,808 
46,884 
172,707 


25,870 65,299 
46,037 
15,169 

6,407 

1,766 
39,491 
126,356 174,169 


432,813 _ 516,013 
4,813,198 5,587,865 


516,982 
5,433,041 


LA/TORRANCE, CALIF. 


N/A 
6,260 
1,006 

N/A 
7,266 


282,622 


MILWAUKEE, WIS. 


WA 
11,800 
N/A 
N/A 


11,800 


N/A 
6,893 
N/A 
N/A 


6,893 


1988 


FULL RUN PART RUN 


1,543 


1,543 


12,549 
159,659 


3,602 
27,937 


16,892 


48,812 
547,746 


108,401 
91,950 
9,503 
2,070 
3,037 
57,470 
272,431 


26,552 
42,269 
1,866 


798 
_35329 
106,814 


379,245 
4,391,004 


Preprint National 
Financicl......... 
Classified......... 


PD ik coscecaegaia’ 


GRAND TOTAL 
YEAR TO DATE. 


Stor-Tribune-a/d 
ROP Local ...............00.. 
Preprint Local. 

ROP National 
Preprint National. 
Financial. 
Classified.. 


Star-Tribune-S 


Preprint Local... 
ROP National ... 
Preprint National. 
Financial... 
Classified... 


Total... 


Stor-Tribune-sat 


ROP Nationgl.......... eS 


Financial... 
Classified... 


GRAND TOTAL 
YEAR TO DATE 


Home News-e 

ROP Local ....... 
Preprint Local 

ROP Nationol............. 
Preprint National... 


Home News-S 


1989 


FULL RUN PART RUN 


N/A 
7,112 


12,875 


31,568 
is 514,899 


MINNEAPOLIS, MINN. 


eae 58,057 
24,416 
9,370 


12,824 
8,278 
6,555 


1,983 
24,622 


127 
3% 


28,180 


24,945 
75,778 
7,032 
5,307 
445 
33,827 


1988 


N/A 


57,809 
18,566 
7,598 
237 
3,096 
29,659 
116,965 


27,992 
57,874 
6,307 
5,983 
1,512 
30,042 


147,334 15,898 


12,255 
1,880 
177 
10,721 


25,033 


44,078 
619,541 


290,815 
3,202,751 


NEW BRUNSWICK, N.J. 


2,565 


86 


ENN csecccencsncccconscee 


Preprint Local... 
ROP National . 


Preprint Nationol........... 


Financial... 
Classified... 


GRAND TOTAL 


YEAR TO DATE... 


News-m 


Classified... 
Total... 


Preprint Local..... 
ROP National... 
Preprint National. 
Financidl...... 
Classified. 


GRAND TOTAL....... 


YEAR TO DATE 


Post-m 
ROP Locol....... 
ROP Nationol .. 


14,675 


17,326 
136,641 


NEW YORK, N.Y. 


58,066 
9,199 
1,295 
8,058 

76,618 


9,205 
981 
10,053 
61,623 


17,563 
2,068 
7,548 
4691 


30,978 
80,958 
3,192 
2,496 
% 
2,633 
120,353 


3,585 
35,455 


196,971 
2,122,199 


97,078 
1,291,420 


129,710 


10,433 
1,454 
22 
11,086 


22,995 


269,670 
3,386,820 


51,925 
18,957 
4,670 


1,626 
27,782 


104,960 


19,427 
52,786 
3,354 


616 
13,739 


89,922 


194,882 
2,011,613 


47,387 
9,186 
1,413 

11,450 

69,436 


15,272 
1,864 
7,288 
5,126 

509 
3,836 


33,895 


103,331 
1,410,749 


43,465 
11,267 
1,834 
4,47\ 
61,037 
681,006 


FULL RUN PART RUN 


2,194,257 
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1989 1988 1989 1988 1989 1988 


FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN 
Times-m 

- 105,335 14,759 107803 «12,875 a. . 47,698 47,154 hae 39,03 
ROP National .. 30,559 4,753 30,994 2,617 i 7,401 2,679 i . 82,627 88,804 
Financial.......... i 6,479 4,646 8,682 6,032 ional... ne 8,040 5,023 ional .... és 8,543 6,428 
Classified. a 24,974 1,301 31,214 1,942 1,865 1,624 Preprint Nationadl........... 7,6%3 9,651 
Total... w. 167,347 25,459 (178,693 23,466 Classified... Se pe Financia 7? 1139 
Te 5 ee Classified... ~ 34,606 22,641 


Times-S 174,966 


ROP Local ....... dic 65,839 55,855 63,030 57,681 Inquirer-S 
Preprint Local . 47,745 oe GRAND TOTAL 477,550 
ROP National. 37,752 «7,569 ~—«38,090 306 Preprint Local ; 1 5,397,505 
4831 ROP National... S ee am 
1,369 4,976 Preprint National. 
4520 _ 45,532 Financial... 


121,889 151,628 ; Classified... A STAMFORD, CONN. 
cinta - | secditicemes aaidcadaahes 128,412 Advocate-e 
GRAND TOTAL 321817 147,348 — 330,321 <tsiceiomete 39,678 
YEAR TO DATE 3,809,447 1,612,370 4,113,196 GRAND TOTAL 370,111 Preprint Local... - 21,277 19,352 
YEAR TO DATE...... 4,113,663 ROP NOH OA rere ae 
NEWARK, N.J. ~ Wn 
Star-Ledger-m i 18,665 
ren 113,576 14,436 138,627 
0 . F , 85,706 19,352 
ROP National be 12,506 1,494 13,093 PITTSBURGH, PA. 
Financial. : 2,575 916 3,948 
Classified. 56,407 1,771 64,513 N/A 13,819 


Total... .. 185,064 18,617 = 220,181 i a 6,076 3 Preprint Local... ‘i 37,739 10,764 
Financial... . ROP National... 6,099 

Star Ledger-S Classified... oa Preprint National. 5,273 

ROP total. ........:. 53,955 2,658 55,106 Financial. 

Preprint Local..... wr 53,908 48,611 50,109 Classified. 

ROP National 10,976 9,373 Press-Telegram-e Totadl..... a -72,452——“10,764 

Preprint National............ 5,204 6,017 ROP Local ..... ; 

Financial...... 2,448 3,695 


Post-Gazette-m 


a i - f GRAND TOTAL 158,158 30,116 _ 164,956 
Classified..... 41,546 44,493 pete pee eee 


ee oe YEAR TO DATE 1,794,709 298,351 1,916,351 
| ONE 51,269 168,793 52,553 


GRAND TOTAL 353,101 69,886 _ 388,974 58,775 


YEAR TO DATE...... 4,584,924 651,740 5,160,720 537,310 _Press-Telegram-S_ TOLEDO, OHIO 
I i a ricrcivicicncsiniens 
OAKLAND, CALIF. ROP National... # , = N/A 
Tribune-m Preprint National.. 2 ional . 3 4,148 
es 35,407 7,985 42,509 Financial................ zs i = N/A 
Preprint LOCAL ...........-- 8,396 105,747 ~—-'17,157 Classified. 2 ifi —- WA 
ROP National... 3,846 327 3,982 
965 
815 975 985 GRAND TOTAL 
25,745 3 27,019 YEAR TO DATE 
74,209 116,002 91,652 94,697 
Preprint National... 
Finoncidl.... 
10,358 11,513 Classified... Je 
Preprint Local 7 3,202 / 5,513 SAN FRANCISCO, CALIF. 7,198 
ROP Nationdl.... ; 5,069 2,886 Chronicle-m —_ 
Preprint Nationoal.. . 4,864 6,888 . 71,914 15,231 67,010 $ GRAND TOTAL 11,346 
Financidl............ ‘ 231 644 Preprint Local .. -s 77,660 
Classified.............. 8,920 _ 7,783 ROP National "12.980 a a YEAR TO DATE...... 215,139 
32,644 76,414 35,227 ~—s 87,225 Preprint National........... 
Financial... 3,391 442 3,602 
GRAND TOTAL....... _ 106,853 192,416 _ 126,879 _ 181,922 Clossified.. - __ 49,681 oS ee 
YEAR TO DATE 1,359,015 1,786,954 » 1,505,900 1,770,069 137,966 93,803 133,386 ’ Times-m 


Examiner-e 
ORANGE COUNTY, CALIF. ROP Local..... 65,214 15,519 61,635 [i Financial... 
Register-a/d Preprint Local... con 68,446 Classified 
vee (168,128 27,893 172,610 ROP National ... o 12,748 469 11,118 
Preprint Local : 53,991 24,009 47,985 Preprint National. 
ROP National ... ‘ 16,100 7 18,836 Financial... 3,099 256 3,527 
Preprint National. Ss 660 470 Classified. 50,136 50,991 
Financidl........... : 3,335 35 4,037 131,197 127,271 
Classified........... on _123,710 Preprint National... 
nS ear . 354,251 52,614 367,648 Financial... 
* 31,318 30,956 Classified... 
Register-S sd 2,949 
49,546 51,041 i rs 8,577 
Preprint Local ... = 53,576 64,154 i i 5,157 
ROP National... 8,458 6,024 Finonciol............ : om 1,566 
Preprint National.. 7,929 Classified. 25,611 YEAR'T0 DATE 


Pnanck. - 1,454 - 75,178 68,106 
Classified... 34,194 


160,578 164,796 ; GRAND TOTAL....... _ 344,341 _ 246,599 
— —— YEAR TO DATE...... 2,315,120 230, Times-m 
GRAND TOTAL 514829 __56,333 _ 532,444 ROP LOCA acecssnsecenee 57,105 57,919 
YEAR TO DATE...... 5,803,252 5,831,308 Preprint Local. 63,965 58,081 
ROP National... . 5,399 4,385 
Preprint Nationa : 1,589 
PHILADELPHIA, PA. E, CALIF. Financial... 3 1,745 2,675 
Inquirer-m Mercury News-a/d Classified %. 2, 36,157 38,186 
a. Se 92,655 ROP Local... X 162,835 
Preprint Local . mae 9,466 2,747 
ROP National... oe 8,668 
Finencial.. 4,648 3,604 * " P . ‘ 
Clossified. je 39.987 o a“ Indicates newspapers reporting figures in 


eatin 147,66) lines. 


GRAND TOTAL....... 


WALNUT CREEK, CALIF. 
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1989 1988 1989 1988 1989 1988 
FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN 


ASHLAND, OHIO BLOOMINGTON, IND. 


16,574 17,951 Times-Gazette-e Herald Times-mS 


71,898 19,599 44,239 


. 87,388 
ROP National ... 1,058 
Preprint Nationdl............ 1,819 
GRAND TOTAL....... ; Classified.......cccccccccnue 27,008 
YEAR TO DATE GRAND TOTAL. _161,512 
a YEAR TO DATE...... 1,639,843 
GRAND TOTAL 
YEAR TO DATE...... 3,018,306 ; Daily News-m 
24,178 8,458 
« ‘ BUFFALO, N.Y. 
WASHINGTON, D.C. Preprint Local ... és 16,130 19,864 News-ald 
ROP National 5 1,692 49.661 44397 
170,114 8,732 Classified - 1509 5 Preprint Local............ 2453 6517 2657 
14,785 61,722 57,039 28,906 ROP National 0.0... 5,932 6,944 
21,794 1,534 Preprint Nationd........ 
as — ; Daily News-S Classified 28,105 30,798 
; ROP Local... - 10,669 1,284 "a7 
f ’ Reeser ae .,157 79% 
65,209 464 Preprint Locol.. 9882 9,862 = 1. ee 
276331 = 74,121 ROP National .. 1,182 582 ean 
Preprint National. 4,943 5,307 5 
re B “ ROP Local ......... an 26,378 
Classified ie lee —_— oe 2564 Preprint Local. 6,079 
37,416 11,146 39,407 / ROP National .....c0..-- 3,233 
Preprint Nationol........... 247 
Classified. aoe 8,542 
Ri Siniedaisiniciccs ER EER 44,479 


41,068 329 
49,979 45,857 67,310 
11,037 5 GRAND TOTAL 94,455 40,052 93,943 
5,683 : 1,205 weeweece: Teer eer 
1.965 YEAR TO DATE 1,097,638 425,581 1,836,436 
As BEATRICE, NEB. T 1 125,312 
154,508 52 pain sy , NEB. GRAND TOTAL....... _ 130,636 , 
‘ehaeis tat0 aie Aaa YEAR TO DATE:..... 1,562,799 1,583,172 
ae asd ee awe % ; All 
GRAND TOTAL... _ 430,839 136,364 Preprint Local. 18705  8,772—«417,286 
YEAR TO DATE....... 5,262,040 t 1,197,165 ¥ 958 890 
3519 545 4900 CHAMPAIGN, ILL. 
westc * —ia . ——_ News-Gazette-eS 
Reporter-Dispatch-e GRAND TOTAL....... __36,371 __12,139 __37,627 ROP Local... 47,787 446 47,583 
54,747 YEAR TO DATE 440,086 132,595 467,711 Preprint Local... . 123,711 107,070 
Preprint Local... = 17,289 y ROP Nationgl................ 2,042 
ROP National ... 11,428 BENNINGTON, VT. Preprint National.......... i 6,966 
i Banner-m Classified. 28,741 
1,850 56 ; ROP Local... GRAND TOTAL ’ 192,384 
a 9 ___ Preprint Loca ‘ YEAR TO DATE... 2,318,427 680 2,280,816 
105,853 15,255 ROP National . 
Preprint National... 
Classified 
GRAND TOTAL 
: 100,139 ; 95,487 
YEAR TO DATE: N/A 10291 40% 
ROP National... 6,300 6,393 
Preprint Nationol.. 4,164 4,449 
de Classified...cccccseccnee 104,201 107,819 
26,215 ’ : 11.095 GRAND TOTAL....... _ 225,095 _ 221,105 _ 220,224 
TPO Le ete i . YEAR TO DATE...... 2,623,895 2,414,025 2,740,025 
GRAND TOTAL 41,470 Preprint Nationdl............ 
YEAR TO DATE 2,442,632 306,673 2,300,249 Classified 9 89 


Meecha acs ois 11,422 





CHARLOTTE, N.C. 
26,215 35,515 


BINGHAMTON, N.Y 
Press & Sun-Bulletin-m 


CHICAGO, ILL. 
Daily Herald-m 








46,038 47,156 
Press & Sun Bulletin-S 


Prepri 126 86,770 
ADVERTISING DATA ve ROP Nationa. “eo 300 


Preprint Loca 


SUPPLIED BY ROP National . . Classified............. 32,916 


on GRAND TOTAL 83,569 _ 134,426 
PUBLISHER —..... YEAR TO DATE..... 1,198,047 1,333,548 1,013,014 


11,674 








GRAND TOTAL 23,096 CONWAY, ARK. 


Log Cabin-Democrat-e 
ALBANY, N.Y. YEAR TO DATE:..... 1,795,956 215,816 1,897,770 ab 18,604 


Preprint Local .. 
60,894 63,846 INGH. ROP National... 
Preprint Local..... 106,415 101,251 P — oe Classified 
‘ost-Herald-m 
ROP National . : 8,734 7,144 32,830 GRAND TOTAL 
Classified 37,774 43,915 N ee ‘ 


3,475 
er 216,156 2.470 YEAR TO DATE 


! 36,889 
30,421 35,867 83,527 75,664 Leader Telegram-eS 
147,662 ROP Local... 0,781 


2143 Preprint Local.. 53,117 25,577 
7570 - 95a 55,229 ROP Nationcl... 1,746 


19,003 ~. 15877 11,239 Preprint Notional. 5,100 
Santas cae ~ 2,842 2,521 Clossified 24,861 
GRAND TOTAL 125,605 25,577 121,107 
YEAR TO DATE N/A 


Times-Union-m 


Times-Union-S EAU CLAIRE, WIS. 


* 48,875 45,318 
GRAND TOTAL } LAR Oe ey 127,135 19,565 114,307 
YEAR TO DATE ; News-S 


ROP Local..... 33,876 35,679 EDMONTON, ALTA. 
i 5 17,616 16,907 Journal-m* 

Daily Journal- ional ... 3,978 ROP Local....... 1,183,068 1,240,893 
ee Preprint National . a A 2,015 Preprint Local . 1,009,737 1,141,951 
Preprint Local... : / Classified... ~ 22,420 ROP National. 263,340 298,896 
gay Total... f 80,999 Preprint National 5,100 2,332 

ean Vere ee Classified we 492,984 565,020 
GRAND TOTAL 19,565 _ 270,970 ‘ GRAND TOTAL....... 2,954,229 3,249,092 
YEAR TO DATE 3,247,685 199,442 3,306,985 YEAR TO DATE N/A 
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1989 1988 1989 1988 1989 1988 


FULL RUN PART RUN FULL RUN PART RUN 
EDMONTON, ALTA. 


FULL RUN PART RUN FULL RUN PART RUN 
HUTCHINSON, KAN. 


FULL RUN PART RUN FULL RUN PART RUN 


N.H. Sunday News-S 

ROP Local....... va 24,023 24,409 
ROP National . 388 518 
Classified 17,884 18,125 


42,795 43,052 


58,626 32,798 


25,402 
1,771 


Preprint Local. 
ROP National .. 
Preprint National. 
Clossified.............. 
GRAND TOTAL 


YEAR TO DATE...... 


Classified ‘ 
GRAND TOTAL 
YEAR TO DATE...... 


14,932 
74,903 
673,538 


GRAND TOTAL 
YEAR TO DATE 


119,986 


85,623 1,573,983 


501,622 


61,328 
357,423 


NOTE*: Figures given in modular agate line INDIANAPOLIS, IND. 


Register Guard-mS 


ROP National 


GRAND TOTAL 
YEAR TO DATE 


Daily Times-eS 
ROP Local .... 
Preprint Local .. 
ROP National... 
Preprint National 
Classified............. 


GRAND TOTAL 


Star-Telegram-m 


Preprint National 
Classified 


Star-Telegram-e 
ROP Local ........ 


Star-Telegram-S 


ROP National . 


GRAND TOTAL 


Post-m 
Preprint Local ... 


ROP National 
Classified 


Preprint Locol....... 
ROP National 
Classified 


GRAND TOTAL 


Tribune-Review-m 


Preprint National. 
Classified 


GRAND TOTAL 
YEAR TO DATE 





YEAR TO DATE...... 


Preprint Locol................ 
ROP Nationol................... 


ROP Notional... 
Classified... 


erik sank cacekonesnkcocats 


YEAR TO DATE: 


YEAR TO DATE: 


EUGENE, ORE. 


Classified...............00... i 


29,534 
12,576 
887 


7898 
50,895 
506,489 


FORT WORTH, TEXAS. 


30,570 104,622 


5,121 


177,545 


30,570 287,288 


30,570 83,422 
5,121 
136,564 


30,570 225,107 


30,847 

1,545 
29,910 
60,210 


30,847 


91,987 _ 614,946 
1,131,064 6,131,695 


388,166 
5,644,291 


FREDERICK, MD. 


49,869 53,115 
169,848 120,849 
1,162 904 
39,236 52,957 
260,115 227,825 


49,869 
167,160 
1,162 
39,236 
257,427 


53,115 
121,605 


517,542 


30,151 
14,131 
95) 


26,583 

13,510 71,816 
32,068 
4,669 
503 
7,79 
19,826 
85,422 


7,929 
14,021 


56,882 59,190 


131,006 
2,033,084 


70,392 
509,037 


159,080 
1,988,896 


35,156 
31,221 
31,221 


101,533 
1,035,809 


11,281 


11,281 


67,213 


67,213 


78,494 


473,097 


Star-m 


Preprint National 
Classified 


Preprint Local 
ROP Nationdl..... 
Preprint Nationa 
Classified... 


Preprint Locol................. 


ROP National 
Preprint National. 
Classified 


en eee ee ; 


GRAND TOTAL...... 


YEAR TO DATE: 


Daily News-e 


Preprint Local................. 
ROP Nationdl.............. . 


Preprint National 
Classified 


GRAND TOTAL 


YEAR TO DATE..... 


Journal-Star-meS 


dl | Ue 


Preprint Local . 
ROP National .. 


Preprint Nationdl............ 


Classified...... 
GRAND TOTAL 


YEAR TO DATE... 


Enterprise-e 


Preprint Local . 
ROP National .. 
Classified... 


GRAND TOTAL....... 
YEAR TO DATE...... 


Courier Journal-a/d 
ROP Local .... 
Preprint Local .. 

ROP National ... 
Preprint National. 
Classified 


Courier Journal-S 
ROP Local ... 
Preprint Local . 
ROP National .. 
Preprint National 
Classified. 


GRAND TOTAAL....... 


YEAR TO DATE 


Union Leader-m 
ROP Local... 
ROP National .. 


114,500 1,148 
10,917 


7,583 


73,810 


195,893 12,065 


79,005 1,148 
10,917 


7,184 


72,921 


159,110 12,065 


38,311 
1,775 
2,818 
2,799 

55,369 

101,072 


16,109 


16,109 


456,075 __ 40,239 
4,039,718 226,052 
LAMAR,COLO. 


7,149 
8,392 
250 


1,964 
9,363 8,392 
N/A 


LINCOLN, NEB. 


64,426 
81,545 
1,959 
4,983 
34,673 
187,586 
1,935,876 


LIVINGSTON, MONT. 


LOUISVILLE, KY. 


60,737 15,981 
46,944 


1,828 


3,648 
66,573 


176 
73,051 

1,858 
4916 
14,268 
59,890 78,143 
146,519 
1,673,129 


144,716 
1,615,319 


MANCHESTER, N.H. 


47 868 

2,493 
26,830 
77,191 


1,939,070 


73,286 
1,267 
27007 
101,560 
44,339 
1,042 


12,341 
57,722 


159,282 
1,726,324 


Clossified............... 
GRAND TOTAL 


YEAR TO DATE: 


Star-m 


ROP National .... 


Preprint National............ 


Classified 
Total. 


Evening Press-e 


ik 


Preprint Local... 
ROP National 
Preprint National 


MIDDLETOWN,N.Y. 
Times Herald Record-mS* 


109,561 
79,395 
1,814 
9,360 
65,994 


N/A 


MUNCIE, IND. 


34,280 
6,964 
1,847 

34 

15,586 

58,711 


45,022 
12,173 
1,847 


CO nici, 


Preprint Local 
ROP National .. 
Preprint National 
Classified... 


GRAND TOTAL 
YEAR TO DATE 


Times-e 


ROP LOCO ........-.ssscessseeeee 


Preprint Local 


Preprint Nationol.......... 


Classified 


GRAND TOTAL....... 


YEAR TO DATE 


Tennessean-m 


Preprint Local . 
ROP National .. 
Preprint National 
Classified............. 


jE ree 


Banner-e 


Preprint Local. 
ROP National . 
Preprint National 
Classified 


Preprint National... 
Classified 


GRAND TOTAL 
YEAR TO DATE 


MUNSTER, IND. 


53,757 
62,609 
2,412 
5,244 
27,007 


114,561 


swe 266,124 114,561 


5,969 
34,746 


151,029 40,715 


1,651,874 


323,279 


NASHVILLE, TENN. 


59,796 
28,646 
3,190 


31,900 
123,532 


59,995 
28,279 
3,212 


31,228 
122,714 


38,619 


61,878 
20,189 
2,587 


32,565 
117,219 


61,237 
20,189 
2,553 


32,180 


*Indicates newspapers reporting figures in 
lines. 
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1989 1988 


FULL RUN PART RUN FULL RUN PART RUN 


NEW HAVEN, CONN. 


GRAND TOTAL....... 
YEAR TO DATE...... 


53,411 
28,350 
4835 


13,782 
24,129 
42 


61,095 
20,412 
5,377 


31,534 
118,418 


24,95) 


111,547 37,953 


29,998 
67,032 
1,564 
7,245 
14,200 
120,039 


36,062 
50,778 

1,484 

8,694 

17,265 

37,29 114,283 
"232,701 
2,896,399 


75,249 
790,558 


231,586 
2,653,578 


NORTHAMPTON, MASS. 
Daily Hampshire Gazette-e 


YEAR TO DATE..... 


Argus Observer-eS 


Preprint Local . 
ROP National .... 


48,321 
39,087 


56,846 
19,608 30,315 
1,689 


129 
18,081 


19,608 _ 107,060 
247,680 1,068,538 


ONTARIO, ORE. 


Clossified......_.... 


GRAND TOTAL 
YEAR TO DATE... 


Daily Times-e 


GRAND TOTAL 
YEAR TO DATE 


Arizona Republic-m 


Preprint Locol .... 
ROP National... 
Preprint National .. 
Classified... 


Arizona Republic-S 
ROP Locol............ 
Preprint Local ..... 


Preprint National . 
Classified 


RE Nee 4 


GRAND TOTAL....... 


YEAR TO DATE 


Press Herald-m 


Preprint Local .. 
ROP Nationol ... 
Classified... 


OTTAWA, ILL. 


19,529 
39,076 
1,161 


1,882 


5,908 
65,674 
707,234 


1,882 
18,489 


PHOENIX, ARIZ. 


130,986 
108,224 
10,447 
388 
107,747 


357,792 


7,036 
52,249 81,594 


8,839 


88 
101,747 
314,816 


3,050 
62,335 


129,679 
108,224 
10,548 
388 
107,464 
356,303 


6,627 
52,249 


110,158 
81,594 
9,177 
88 
101,449 


302,466 


3,068 
61,944 


52,430 
77,988 
4,076 
6,580 
61,557 
202,631 


916,726 _ 124,279 
7,463,402 596,652 


PORTLAND, MAINE 


39,756 


16,607 
21,420 
% 
252 


38,375 


37,797 


374,745 


Teiegram-S 


Preprint Local ................. 
ROP Nationoal.................. 


Preprint National. 
Classified 
hs iinrkcscetceieeninats 


GRAND TOTAL 


YEAR TO DATE...... 


Journal-m 
OF CI a cesssiciainisc 
Preprint Locol.... 


Preprint National. 
Classified 


Total...... 


Bulletin-e 


ROP Local .............-ssescesee 


Preprint Local 
ROP National... 
Preprint National 
Classified. = 


Journal-S 

Or ieee... 
Preprint Local... 

ROP Nationol.... 
Preprint National. 
Classified... 


GRAND TOTAL...... 


YEAR TO DATE...... 


News & Observer-mS 
Preprint Local... 


Preprint National. 
Classified................. 


GRAND TOTAL 
YEAR TO DATE 


Eagle-Times-e 


Preprint Local .. 
ROP Nationcl .. 
Classified....... 


Preprint Locol................. 


ROP Nationol............... 
Preprint National. 
Classified.......... 


GRAND TOTAL 
YEAR TO DATE 


Gazette-Journal-m 


Preprint Local . 
ROP National .. 
Preprint National... 
Clossified. 


GRAND TOTAL 


YEAR TO DATE...... 


Times-Dispatch-m 
ROP Local ... 
Preprint Local .. 


Preprint National 
Classified............. 


Be ipetopcenagienins 


1989 


1988 


FULL RUN PART RUN FULL RUN PART RUN 


24,719 
27,703 
1,272 
1,968 
13,712 
69,374 


221,465 
3,340,751 


PROVIDENCE, R.1. 


73,888 
32,506 
5,276 


19,192 
128,526 


58,788 
1899 
208,404 


44,542 
156,213 


64,252 
32,506 
5,108 


19,192 
128,526 


58,788 
1,899 
208,404 


31,221 
133,087 


33,013 
54,869 
2,732 
5,114 
17,653 
113,381 


6,148 
116,590 


287 
123,025 


539,833 
4,369,192 


RALEIGH, N.C. 


% 
15,584 


94,614 
1,677 
9,439 
7,410 

104,660 
217,800 
2,840,485 


23 


15,703 
164,191 


READING, PA. 


49,331 
39,551 
1,494 
36,958 
127,334 


31,820 


19,995 


19,995 


2,273,875 229,894 


RENO, 


100,967 
191,903 
1,636 


RICHMOND, VA. 


58,295 
21,614 
6,658 


3,195 


289 
2,866 
31,227 


117,794 6,350 


32,395 
39,681 
686 
3,563 
22,327 


98,652 


284,282 
3,468,135 


452,493 
3,987,598 


50,986 
24,552 
1,460 
39,577 
115,115 


31,098 
23,435 
714 
5,580 
18,531 
79,358 


194,473 
2,215,536 


10,917 
128,526 


22,997 
1,892 


164,332 
10,917 
128,526 
22,997 


1,892 
164,332 


579 
128,335 


448,283 
3,939,972 


14,892 
1,156 


16,048 
165,375 


News Leader-e 

ROP Local .............-.0+- 
Preprint Locol..... 
ROP Nationol.... 
Preprint Nationdl........ 
Classified........... 
Totol.......... 


Times-Dispatch-S 
ROP Local 


Preprint Locol............ 


ROP National... 
Preprint National... 
Classified................000+ 
Total. 
GRAND TOTAL 
YEAR TO DATE 


Press-Enterprise-mS 
ROP Local 
Preprint Local 
ROP National 
Preprint Nationdl....... 
Classified 
GRAND TOTAL.. 


YEAR TO DATE 


Bee-mS 

ROP Locol...... 

Preprint Local 

ROP Nationdl..... 

Preprint National 

Classified........ 
GRAND TOTAL 
YEAR TO DATE 


1989 1988 


FULL RUN PART RUN FULL RUN 
41,393 


18,980 
6,185 


3,195 40,160 
18,736 
5,661 
2,732 

28,721 


95,279 


29,635 


5,927 94,192 


32,575 
36,335 
2,344 
4,082 
21,223 19,486 
9559 _ 1,220 _ 95,372 
ae Se es 
3,550,729 178,682 3,707,548 


32,510 
37,322 
1,201 


1,220 4,853 


RIVERSIDE, CALIF. 


77,706 
204,392 
4,075 


29,100 79,128 
170,202 
6,278 
9,230 8,600 
76,166 335 74,368 
371,569 29,435 _ 338,576 


3,682,622 264,206 3,585,712 


SACRAMENTO, CALIF. 


117,367 
177,968 
15,767 
8,320 
198,386 
517,808 
5,640,872 


15,548 
18,674 


114,512 
158,512 
16,179 
9,360 
673 _ 181,628 
34,895 _ 480,191 
417,725 5,507,404 


ST.LOUIS, MO. 


St. Louis Post-Dispatch-m 


ROP Local..... 
Preprint Local 
ROP Nationai 
Classified............... 


63,932 
21,299 
5,435 
45,085 
135,751 


23,839 67,021 
13,700 

4,297 
49,295 


134,313 


497 


24,336 


St. Louis Post-Dispatch-S 


ROP Locol.......... 
Preprint Locol ... 
ROP National 


Preprint Nationol............ 


Classified............ 
WON a sciciceiiee 


GRAND TOTAL... 


YEAR TO DATE 


32,559 34,816 
66,629 
2,842 
5,918 
29,193 


139,398 


24,336 _ 273,711 


SAN BERNARDINO, CALIF. 


Sun-mS 


BI OO sicccpsninscsisivsys 


Preprint Local..... 
ROP Nationol...... 


Preprint Nationdl......... 


Clessified 


GRAND TOTAL....... 


YEAR TO DATE 


Union-Tribune-m,eS 
ROP Local...... 
Reprint Local . 

ROP Nationdl........ 
Preprint National... 
Classified. 


GRAND TOTAL....... 


YEAR TO DATE 


SAN DIEGO, CALIF. 


254,287 
100,612 
31,739 
2,206 
8,113 
116,106 
1,098,681 


28,333 
78,836 
824 


7,129,566 


SAN FRANCISCO, CALIF. 


Chronicle-m 


Preprint Local 
ROP National... 


82,256 
153,046 
25,392 


23,305 66,759 
144,092 
20,425 
2,405 
55,975 


289,656 


1,685 


66,324 


327,018 24,990 


PART RUN 


2,412 


2,035 


4,447 


416,018 


22,108 
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Examiner-e 

ROP Local... 
Preprint Local .. 
ROP Nationol ... 
Preprint National . 
Classified. 


Preprint Local... 
ROP National... 
Preprint National. 
Classified 


GRAND TOTAL 
YEAR TO DATE 


Times-e 


Preprint Local . 
ROP National .. 
Preprint National 
Clossified.............. i 


GRAND TOTAL....... 
YEAR TO DATE...... 


Preprint Local... 
ROP National. 
Classified 


GRAND TOTAL 
YEAR TO DATE 


Star-Herald-mS 


Preprint National. 
Classified. 


GRAND TOTAL 
YEAR TO DATE 


Post-intelligencer-m 


Preprint National. 
Classified 


Preprint National... 
Classified 


ROP Local... 
Preprint Local 
ROP National 
Preprint National... 
Classified... 


GRAND TOTAL 
YEAR TO DATE 


News-Star-mS 


GRAND TOTAL 
YEAR TO DATE...... 





1989 1988 


FULL RUN PART RUN FULL RUN PART RUN 


22,717 19,688 


25,018 1,313 1,148 


66,323 
24,030 


165,223 
1,768,558 


971,252 


SCOTTSBLUFF, NEB. 


29,642 
3,915 
911 


23,686 


261 


43,328 
529,492 


23,947 
266,345 


SEATTLE, WASH. 

51,983 46,415 
70,587 
12,105 11,933 
955 
55,460 


119,548 


47,832 
106,180 


71,276 68,389 
77,286 
13,035 12,872 
1,404 

55 


78,745 


60,631 
141,892 


66,023 
150,334 


Times/Post-intelligencer-S 


29,790 
65,426 
4,782 
5,759 


29,174 
69,528 
4,641 
5,490 
29,099 
137,932 5,410 
150,287 
1,262,564 


386,004 
4,068,071 


133,747 


4,495,076 1,373,618 


SHAWNEE, OKLA. 


50,165 
249 
9,489 
59,903 


60,524 
622,106 


Times-mS 


Preprint Local 
ROP National 
Preprint National 
Classified............... 


PE ageieianions : 


Shreveport-Journal 


Preprint National 
Clossifiied...............s 


GRAND TOTAL 


YEAR TO DATE...... 


ROP Nationol.... 
Preprint National... 
Classified 


ROP Local 
Preprint Local .. 
ROP National... 
Preprint National. 
Classified 


GRAND TOTAL....... 
YEAR TO DATE..... 


Spokesman-Review-m 


ROP Local... 
Preprint Local .. 
ROP National 
Classified 


Total 


Chronicle-e 
ROP Local... 
Preprint Local . 
ROP National .. 
Classified. 


Spokesman-Review-S 


Preprint Local 
ROP National 
Preprint National 
Classified 


GRAND TOTAL 
YEAR TO DATE 


Post-Standard-m 


Preprint Local . 
ROP Nationa! .. 
Classified. 


Herald Journal-e 
ROP Local ... 
Preprint Local . 
ROP National . 
Classified... 


Preprint Local .. 
ROP National... 
Preprint National. 
Classified... 

Total 


GRAND TOTAL....... 


YEAR TO DATE 


1989 
FULL RUN PART RUN 
SHREVEPORT, LA. 


55,025 
45,071 
2,700 
4,300 
23,155 
130,251 


31,009 


21,273 
19,541 
1,955 


20,264 
63,033 


193,284 
2,298,482 


31,009 
310,074 


SOUTH BEND, IND. 


37,767 
17,030 
2,172 


5,044 
23,920 


260 
23,946 
80,915 


15,121 


72,088 


101,312 
1,774,283 871,550 


SPOKANE, WASH. 


40,054 
8,377 
3,267 

28,274 


79,972 


40,035 
4,372 
3,267 


14,576 


14,576 


8,441 


1988 


FULL RUN PART RUN 


38,461 
11,310 
2,331 


32,247 


84,349 28,427 


16,755 
32,500 
921 
7,150 
11,690 
69,016 


4691 
51,220 


153,365 
1,768,683 


39,987 
6,606 
2,658 

28,748 

77,999 


39,963 
3,786 
2,659 

28,447 


74,855 


13,386 
8,885 
997 

770 
10,441 

- 4479 


187,333 


22,247 


22,247 


10,456 


1989 1988 


FULL RUN PART RUN FULL RUN PART RUN 
TOPEKA, KAN. 

Capital Journal-m 
ROP Local ..... 
Preprint Local........ 
ROP National...... 
Preprint Nationol...... 
Classified... 

GRAND TOTAL....... 

YEAR TO DATE...... 


75,479 
31,872 77 865 
4,445 


82,310 
844,110 


129,618 


1,312,324 1,278,422 


TORRANCE, CALIF. 

Daily Breeze-eS 
ROP Local 
Preprint Local... 
ROP National 
Preprint National 
Classified. 

GRAND TOTAL 

YEAR TO DATE 


76,267 
111,442 
5,168 
7,800 
71,245 
271,922 
2,918,286 


80,819 
113,109 
4829 
9,360 
71,795 
279,912 
2,925,647 


TULSA, 
World-m 
ROP Local 
Preprint Local 
ROP National 
Preprint National... 
Classified 


Total 


57,439 59,814 
7,623 


2,446 


34,704 
104,587 


Tribune-e 
ROP Local 
reprint Local 
ROP National 
Preprint National 
Classified 


58,424 
7,397 
2,414 


32,609 


Total 100,844 


World-S 

ROP Local 

Preprint Local 

ROP National 

Preprint National 

Classified 

Total 
GRAND TOTAL 
YEAR TO DATE 


30,081 
10,014 


10,754 
112,188 


TWIN FALLS, IDAHO 
Times News-m 
ROP Local 
Preprint Local 
ROP National 
Preprint Notional 
Classified 
GRAND TOTAL 
YEAR TO DATE 


40,856 


22,296 60,045 


666 
20,408 
119,546 
1,126,748 


_ 25,733 
221,147 


22,296 
218,973 


WASHINGTON, PA. 
Observer-Reporter-m 
ROP Local 
Preprint Local 
ROP National 
Classified 


Total 


Observer-Reporter-S 
ROP Local 

Preprint Local 
ROP National 
Classified 


10,944 
43,086 
105 
4,708 


Total 58,843 


138,086 
1,488,024 


GRAND TOTAL 
YEAR TO DATE 


WEST PLAINS, MO. 
Daily Quill-e 
ROP Local 
ROP National 
Classified 
GRAND TOTAL 
YEAR TO DATE 


10,930 
540 
1,940 


12,870 
199,710 


15,714 
193,856 


*|Indicates newspapers reporting figures in 
lines. 


(Continued on page 48) 
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By David Astor 


Syndicates and supplemental news 
services are often owned by the same 
media corporations yet compete with 
each other in certain areas. 

One man who has an inside per- 
spective on the similarities and differ- 


newspaper material is Al Leeds, who 
moved from the Washington Post 
Writers Group to the Los Angeles 
Times-Washington Post News Service 
last summer. 

At the WPWG syndicate, Leeds 
was in charge of sales for individually 
marketed features such as “Bloom 
County” and the David Broder, Ellen 
Goodman, and George Will columns. 
At LAT-WP, Leeds is president and 
editorial director of a company which 
offers a package without comics but 
with plenty of columns. 

LAT-WP’s 100 or so standing fea- 
tures, however, are only a small part 
of the 120,000 words of material that 
go out each day. There are breaking 
news stories, backgrounders, analy- 
sis/commentary pieces, feature arti- 
cles, briefs, editorials, guest op-ed 
pieces, and more culled from the Los 
Angeles Times, Washington Post, 
| Newsday, Baltimore Sun, and other 
, papers and news agencies in the U.S. 
and abroad. Also available each day 
are 40,000 words from a separate 
sports wire. 

Leeds said the LAT-WP general 
wire’s strength is national and inter- 
national text coverage. “We have five 
reporters in London alone,” he noted 
by way of example. 

LAT-WP doesn’t place the same 
emphasis on graphics as a wire like 
Knight-Ridder/Tribune News Infor- 
mation Services, but it does mail out 
photos and other visuals. 

Unlike the New York Times News 
Service — which has well-known New 
York Times columnists like Russell 
Baker, Anthony Lewis, and William 
Safire in its stable — LAT-WP 
doesn’t represent every top Los 
Angeles Times and Washington Post 
columnist. Some of these writers, 
such as Broder, are individually syn- 
dicated by WPWG or the Los Angeles 
Times Syndicate. Indeed, sports col- 





ences between these two suppliers of 





Al Leeds 


umnist Thomas Boswell switched 
from LAT-WP to WPWG last year 
after he had gained a lot of name rec- 
ognition. 

Individual syndication can be more 
prestigious and financially lucrative 
for columnists, who usually do not get 
paid extra for being part of a news 
service. But Leeds observed that col- 
umnists making the switch can lose a 
lot of newspaper clients if they do not 
become widely syndicated — and 
fewer papers can mean fewer books, 
tv appearances, and speaking engage- 
ments. LAT-WP itself has almost 600 
domestic and foreign clients, a higher 
figure than when Leeds took over last 
August 1. 

Supplemental news services in gen- 
eral have been growing faster than a 
number of syndicates. “Syndicate 
sales were relatively flat during the 
last half of the 1980s compared to the 
first half,” declared Leeds. “And 
three syndicates ceased to operate as 
separate entities.” 

Leeds was referring to the now- 
defunct McNaught Syndicate, News 
America Syndicate, and Cowles Syn- 
dicate. The last two were purchased 
by King Features Syndicate. 

Why are news services doing well? 
Leeds noted that papers with little or 
no national or international staff want 





From a syndicate to supplemental exec 


Al Leeds discusses his switch from WPWG to LAT-WP as well as 
the current state of the syndication and news service fields 


the “depth and breadth” of coverage 
they can get from a supplemental, and 
he said the decline of UPI has also 
strengthened supplementals. 

Leeds added that many papers like 
the economics of buying a package of 
news service material rather than 
individually syndicated features. 

Meanwhile, the localization of op- 
ed pages has hurt syndicates more 
than news services. “Standing col- 
umns are a small part of a news ser- 
vice,” Leeds stated. 

But syndicates, he continued, still 
dominate newspaper comics pages — 
and do well with book, tv, and prod- 
uct spinoffs from comics. These non- 
newspaper spinoffs, Leeds said, are 
especially important at a time when 
there are fewer daily papers around as 
feature customers. 

Leeds himself switched from 
WPWG to LAT-WP for a very simple 
reason. “I had been in syndication for 
16 years and I welcomed the oppor- 
tunity to do something 
different . . . while still working with 
newspaper editors,” he said. “And 
although I did work with comics, | 
was always more comfortable with 
text.” 

The Virginia resident said he hasn’t 
had to make major changes at LAT- 
WP, which was founded in 1962 and 
has 37 staffers. But Leeds is putting 
more emphasis on mailing promo- 
tional brochures te newspapers, and 
said he is traveling more than his pre- 
decessor. 

“I’m on the road at least one week a 
month visiting papers, which — as my 
wife reminds me — is a little more 
than when I was on the road with 
WPWG,” he said. 

Leeds — who is married to Karen, 
a former teacher — said he is “very 
pleased and happy” to have the LAT- 
WP post and wants to remain in it 
indefinitely. 

But Leeds also has fond memories 
of WPWG, noting that he enjoyed 
working with its creators, its general 
manager/editorial director William B. 
Dickinson, and its other staffers. One 
thing Leeds said he doesn’t miss 
about the syndication world, how- 


(Continued on page 46) 
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“LOOK! LIGHT AT THE END OF THE TUNNEL!” 


“...[ try, through my satire, to expose the 
corruption, hypocrisy, brutality and 
absurdity of the world we live in. | suppose, 
in a way, | approach my job as a kind of 
therapy for myself and the reader. If you 
can look at things and laugh a little, it will 


keep you from going insane. . .” 


Bruce Beattie regularly exposes the domestic issues 
of the day for the Daytona Beach News-Journal. And his 
humorous political perspectives have kept editorial- 
page readers informed —and chuckling — since 1980. 

His work has been recognized by the Fischetti Edi- 
torial Cartoon committee. And it has been exhibited at 
the Florida Museum of History. 

His cartoons, plus those of our other cartoonists — 
Steve Kelley, Scott Willis, Mark Cullum, J.D. Crowe, 
M.G. Lord, Pat Crowley, Gary Markstein, Bob 


pal 


Englehart, David Catrow and Mike Ramirez—have 
appeared in People magazine, the New York Times, 
Time and Newsweek. 

Copley cartoonists are a big draw for 900 subscribing 
newspapers in the U.S. and Canada. To draw your own 
conclusions, call toll-free 800-445-4555* for a free sample 
of our EDITORIAL CARTOON package, available camera- 
ready daily, weekly or monthly. 

Get the package that ties up readership and revenues. 
The one with the draw of our controversial cartoonists. 











P.O. Box 190 * San Diego, CA 92112 


*Alaska, California, Hawaii and Canada, call collect (619) 293-1818. 
_ 
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ever, is dealing with contractual 
issues and creators’ attorneys. 

Leeds served as special projects 
manager and then sales manager at 
WPWG. He joined the company in 
1979, and was instrumental in bring- 
ing “Bloom County” cartoonist 
Berke Breathed into syndication the 
next year. 

Washington Post executive editor 
Ben Bradlee recommended Leeds to 
Dickinson for the WPWG job. Leeds 
had met Bradlee during his 1973-79 
stint as an editor and then marketing 
coordinator at the old Register and 
Tribune Syndicate (which later 
became Cowles). 

Leeds, 38, was born and raised in 
Minneapolis and later earned a jour- 
nalism degree from Drake University 
in Des Moines. He also has a master’s 
in public and business administration. 

In his spare time, Leeds enjoys run- 
ning, playing tennis, watching sports, 
and being with his 20-month-old son 
Austin. 


News of cartoonists 


“Wee Pals” creator Morrie Turner 
has designed two books for the Cali- 
fornia Department of Alcohol and 
Drug Control, according to the 
National Cartoonists Society’s Janu- 
ary-February newsletter. 

The books — available free to any 
state school upon request — discuss 
teen-age drinking and drug abuse. 

Turner, who is with North America 
Syndicate, has also done a book about 
AIDS and the black community for 
the West Berkeley Health Center. 

Another book mentioned in the 
NCS newsletter is a paperback by 
retired “Gordo” cartoonist Gus 
Arriola called Gordo’s Critters 
{Celestial Arts). 

The newsletter also reported the 
exhibition schedule at the Cartoon 
Art Museum, 665 Third St., San Fran- 
cisco. The current show on under- 
ground comics runs through April 7, 
followed by one on Sunday comics 
from April 12 to June 30, and a 40th 
anniversary “Peanuts” exhibit from 
July 5 to October 27. “Peanuts,” of 
course, is by Charles M. Schulz of 
United Feature Syndicate. 

Speaking of museums, the newslet- 
ter noted that magazine cartoonist 
and “Poor Arnold’s Almanac” cre- 
ator Arnold Roth of Creators Syndi- 
cate has joined the board of directors 
of the Museum of Cartoon Art in Rye 
Brook, N.Y. 

A two-week exhibition of the work 





Rooney flap doesn’t hurt column 


A Tribune Media Services execu- 
tive said February 13 that no sub- 
scribers to Andy Rooney’s column 
have complained or canceled since 
the commentator was accused of 
making racist and anti-gay remarks. 

TMS vice president/editor Michael 
Argirion added that the column, 
which appears twice-weekly in over 
200 newspapers, will continue to be 
syndicated as usual. 

Rooney February 8 was suspended 
for three months without pay by CBS 
for racist comments attributed to him 
in the gay-oriented Advocate publica- 
tion. He was quoted as saying, for 
instance, that “blacks have watered 
down their genes because the less 
intelligent ones are the ones that have 
the most children.” 

The 60 Minutes commentator 
denied making the remark, noting, “It 


. a” eon 
Andy Rooney 


is a no-nothing statement, which | 
abhor.” And Rooney, in a TMS col- 
umn several days later, added, “I not 
only deny the quote attributed to me, 
I say the quotation was made up by a 
young reporter who couldn't take 
notes.” 

But Newsday/Los Angeles Times 
Syndicate writer Les Payne stated ina 
February 11 column that Rooney 
might have said something similar to 
the racist comment he denied making. 
“A colleague of mine got a call from 
Rooney with the same denial,” wrote 
Payne. “However, after disavowing 
the ‘watered-down intelligence’ state- 
ment, Rooney, according to my 
buddy the columnist, went on to say 
pretty much the same thing with 
slightly altered phrasing.” 

Rooney has also been accused of 
making anti-gay remarks during a 
prime-time CBS special in December. 
He later wrote an apology letter (also 
containing comments offending gays) 
that ran in the Advocate, and granted 
the Los Angeles-based publication a 
telephone interview. It was in this 
interview that Rooney allegedly made 
the anti-black statements. 

Argirion, in explaining TMS’s deci- 
sion to take no action, noted that Roo- 
ney denied making the racist remarks 
and that neither the February nor 
December controversies had any- 
thing to do with the syndicated col- 
umn. 

“I don’t know of any reason why 
we shouldn’t stand behind him,” 
Argirion added. “He’s a well- 
respected journalist, essayist, and 
commentator. He’s been around 40 
years, and he has a fine reputation.” 

—David Astor 








of “Cathy” creator Cathy Guisewite 
of Universal Press Syndicate and 
“Momma’”/“Miss Peach” creator 
Mell Lazarus of Creators opened 
February 8 at the Zola Gallery in Los 
Angeles. The comics and paintings 
will be auctioned off to aid CAL- 
PIRG, a California organization 
devoted to pesticide relief. Auction- 
eers will include Whoopi Goldberg 
and Jill Eikenberry. 

Also mentioned in the NCS news- 
letter was a publication on the art of 
late “Terry and the Pirates’’/“Steve 
Canyon” creator Milton Caniff. 
Caniffites is published by Carl Horak, 
1319 108th Ave. SW, Calgary, 
Alberta, Canada T2W OC6. 

And the newsletter reprinted an ad 


that recently appeared in the New 
York Times offering to sell a 1933 
Dusenburg roadster for $1.85 million. 
It belonged to “The Gumps” car- 
toonist Sidney Smith. 


Meeting and officers 


A new slate of officers will be pre- 
sented at the Newspaper Features 
Council’s board of directors meeting 
in Washington, D.C.’s JW Marriott 
Hotel April 3. 

The slate includes Houston Chroni- 
cle vice president/editor Jack Loftis, 
NFC president; Lexington (Ky.) Her- 
ald-Leader executive editor Tim 

(Continued on next page) 
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Use this handy order form to order: 
1990 EDITOR & PUBLISHER MARKET GUIDE (Published Oct., 1989) 
1989 EDITOR & PUBLISHER YEAR BOOK (Published may, 1989) 
Please send me: 
EDITOR & PUBLISHER MARKET GUIDE 
Exclusive data on U.S. and Canadian newspaper markets. 
1 1990 Edition $70 per copy () Bulk orders 5 or more $63.00 each Se 
(U.S. and Canada) $90 per copy outside U.S. & Canada Number of copies 
EDITOR & PUBLISHER YEARBOOK - Encyclopedia of the newspaper industry. 
_] 1989 Edition $70 per copy (Bulk orders 5 or more $63.00 each ___ 


(U.S. and Canada) $90 per copy outside U.S. & Canada Number of copies ~ 
| ee er 
Company 
Nature of Business ___ ee ee ee eee 
Ste./Apt. 
a sa ae a 
Payment must accompany Market Guide and Year Book orders. 


New York State residents add applicable sales tax. 





Editor & Publisher 
Circulation Department 


11 West 19th Street 
New York, N.Y. 10011-4234 











ede KE LES MS 
D FUN FOR 
COUNTRYSIDE CARROT 
Carrots are -oots that grow underground. 
EF} Their Vitamin A helps our eyes look around 


* Carrots taste super in soup or in stew 
A Countryside salad is great for you too! 





Vegetating by a fence. 


Food feature is being syndicated 


“Food Fun for Kids,” a nutrition/ 
health column currently appearing in 
the Los Angeles Times, is being syn- 
dicated by Creative Health Works 
(CHW). 


The weekly feature for children and 
their parents provides recipes, por- 
trays how food grows, and more. 


There is also a monthly contest col- 
umn with health-related word games, 
puzzles, and mazes. Entries and 
awards are handled by CHW at no 
additional cost, according to Jan Wol- 
terman of CHW. 

Wolterman and CHW are based at 
5999 Dry Ridge Rd., Cincinnati, Ohio 
45252. 





(Continued from previous page) 
Kelly, first vice president; Tribune 
Media Services president Robert 
Reed, second vice president; and 
King Features Syndicate president 
Joseph D’ Angelo, secretary/trea- 
surer. They will serve for two years. 

Universal Press Syndicate president 
John McMeel is the current NFC 
president. 


Writers with Prodigy 


Various syndicated columnists are 
featured on the Prodigy service for 
owners of personal computers. 

The distributors these creators hail 
from include the Los Angeles Times 
Syndicate (LATS), King Features Syn- 
dicate, United Feature Syndicate, Tri- 
bune Media Services, and Universal 
Press Syndicate, according to Bruce 
W. Thurlby, a manager at the White 
Plains, N.Y.-based Prodigy Services 
Company. 

LATS stated that the columnists 
“not only write for the service, but 
interact with subscribers on special- 
ized bulletin boards, answering mem- 
bers’ questions and offering personal 
advice.” 

Prodigy — a joint venture of IBM 
and Sears — offers information and 
entertainment and enables people to 
send mail electronically, shop, bank, 
trade stocks, make travel reserva- 
tions, and more on their computers. 


They’ve done books 


Several Copley News Service col- 
umnists have authored books. 

“One Minute Parent” columnist 
Pamela Redmond Satran has written 
Dressing Smart: The Thinking 
Woman’s Guide to Style for Double- 
day. 

Carol Cutler, who does the “Home 
Entertaining” column and “Kitchen 
Hints” infographic, has penned 
Catch of the Day for Consumer 
Reports Books. The cookbook fea- 
tures fish recipes. 

And “After Work Gourmet” col- 
umnists Melanie Barnard and Brooke 





Dojny have written Let’s Eat In: 
Quick and Delicious Weekday Meals, 
which will be released next month by 
Prentice Hall Press. 


First in the Republic 


“The Family Circus” by Bil Keane 
of King Features Syndicate is the most 
popular comic in the daily and Sunday 
Arizona Republic, according to a 
survey of readers. 

The next four daily finishers were 
“Peanuts” by Charles M. Schulz of 
United Feature Syndicate, “Dennis 
the Menace” by Hank Ketcham of 
North America Syndicate, “The Far 
Side” by Gary Larson of Universal 
Press Syndicate, and “Blondie” by 
Dean Young and Stan Drake of King. 

The next four Sunday finishers 
were “Peanuts,” “Garfield” by Jim 
Davis of United, “Blondie,” and 
“Dennis the Menace.” 


‘Dick Tracy’ of 1945 


A series of “Dick Tracy” strips 





from 1945 began running in the New 
York Daily News Sunday magazine 
February 11. The Chester Gould 
comics were colored in by Greg 
Theakston. 

“Dick Tracy” is now done by Max 
Collins and Dick Locher of Tribune 
Media Services. 


Ramirez in Memphis 


Mike Ramirez of Copley News Ser- 
vice is the new editorial cartoonist at 
the Memphis Commercial Appeal. 

The former San Clemente (Calif.) 
Daily Sun-Post cartoonist replaces 
Scott Stantis, who has moved to the 
Arizona Republic. 


Favorite hymns poll 


“Amazing Grace” is the most 
popular hymn in America, according 
to a poll conducted by “Saints and 
Sinners” religion columnist George 
Plagenz of Newspaper Enterprise 
Association. More than 10,000 readers 
responded to the survey. 














SS cA oA td hl re 


by Michael Schrage 


“We shape our tools and then our tools shape us.” 


Today's lifestyle is increasingly shaped by 
technological advancements. Many of the 
things we now take for granted were barely in 
the conceptual stage just a few years ago ... 
and the pace gets ever faster. 


Michael Schrage examines this phenomenon 
once a week in INNOVATION, the first 
syndicated column to explore the intersection 
of business, technology and pop culture. 


Marshall McLuhan 


Schrage’s style is informative and accessible, 
his subjects as diverse as the technologies 
that created them: fetal tissue research, 
ecopreneurs, pocket-sized TVs, gene maps, 
synthesized drugs. 


Give your readers a glimpse of what they'll 
be taking for granted tomorrow with 
INNOVATION, a very personal glimpse of 
the future through the lens of technology. 


LOS ANGELES TIMES SYNDICATE @ LOS ANGELES TIMES SYNDICATE INTERNATIONAL 
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years to get the organization off the 
ground. Membership fees and other 
income would make the group self- 
supporting after the fifth year. 

Such an organization should be 
located at the University of Missouri 
School of Journalism. The school’s 
facilities make it an ideal home for a 
group that would represent copy edi- 
tors. It would provide opportunities 
for exchanges of information and pro- 
grams with other groups at the school: 
Investigative Reporters and Editors, 
New Directions for News, the Soci- 
ety of American Business Editors and 
Writers, the Multicultural Manage- 
ment Program, the Science Journal- 
ism Center, and the Penney-Missouri 
program. In addition, the school has 
installed a state-of-the-art IBM com- 
puter system that will make its news- 
paper a model for research on editing 
and design. 

Here is how the group would help 
copy editors: 

@ By speaking with a united, 
national voice, copy editors could 
work toward increasing their visibil- 
ity among industry leaders and the 
public. This would begin with an edu- 
cational effort for the public to 
explain clearly the duties of copy edi- 
tors, and continue with high school 
students to outline the rewarding 
career opportunities. 

@ A regularly scheduled newsletter 
would be published. This would con- 
tain correspondence, tips on headline 
writing and editing, word games, 
business news from the organization, 
and stories on current topics of inter- 
est to copy editors. 

@ Regional and national editing 
workshops and seminars would be 
designed specifically to meet the 
needs of copy editors. These could 
address, for example, the nuts and 
bolts of copy editing, career advance- 
ment, relationships with reporters 
and the city desk, the impact of tech- 
nology on editing, and stress on the 
desk. 

A national organization of copy edi- 
tors would be an investment in the 
future, a future of well-edited news- 
papers with desk people who gain 
national stature through the efforts of 
their organization. It would give copy 
editors something they can call their 
own. 

Respondents to the surveys by the 
University of Missouri and ASNE are 
asking managing editors to remove 
the facelessness of copy editing by 
giving more feedback and clout to the 
copy desk, which often contains some 








of the most creative people in the 
newsroom. 

A national body would help elevate 
these newspaper people that one 
recent Editor & Publisher article 
described as the “Rodney Danger- 
fields of journalism.” 





Letters 
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sional pr practitioner is that the for- 
mer will meekly brook inappropriate 
interference in his or her work while 
the latter will make a spirited defense 
of fundamental journalistic values. 


TERENCE L. DAY 





Legal 


(Continued from page 20) 





analysis instead of asking the court. 

Hall said he is not sure whether to 
push for a continuation of the experi- 
ment, which ends July 1, or to seek a 
statewide expansion, or to drop the 
project. 

Ginger Stanley, executive director 
of the Virginia Press Association, said 
she will press for legislation to con- 
tinue, if not expand, the experiment. 
She said that in looking at the issue in 
other states, courts have always been 
opposed to being open to cameras. 


— John B. Gordon 





Sil 


(Continued from page 33) 





member management team was com- 
pleted in Jan. 1989, when the Sac- 
ramento-based company became pri- 
vate. It said principal on debt result- 
ing from the LBO is paid through 
December 1990, and that the com- 
pany has been profitable since 1978. 


Morning News ads 
to offer scented ink 


The Dallas Morning News plans to 
introduce a new “fragrance feature” 
for advertising perfume and other dis- 
tinctive scents in its Dallas Life 
Magazine. 

The fragrance of the advertiser’s 
product will be encapsulated into the 
ink and printed in the ad. Unlike a 
scented card or magazine insert, the 
fragrance cannot be released until 
rubbed onto the skin. 





Ad data 


(Continued from page 43) 





1989 1988 


FULL RUN PART RUN FULL RUN PART RUN 
WICHITA FALLS, TEXAS. 
Times/Record News-mS 
ROP Local 
ROP National 
Classified 
GRAND TOTAL 
YEAR TO DATE 


Stor-e* 
ROP Local 
Preprint Local 
ROP Nationa! 
Preprint National 
Classified 
GRAND TOTAL 
YEAR TO DATE 


2,477,458 
27,377,375 27,322,368 
*Note: Figures given in modular agate lines 
WINSTON SALEM, N.C. 
Journal-m 
ROP Local 
Preprint Local 
ROP National 


62,290 
12,693 

3,609 
Preprint National 88 
Classified 43,768 
Total 122,448 


16,671 
26,826 


67,865 
3,752 
3,869 


44,565 
120,051 


Journal-S 

ROP Local 25,567 24,474 
Preprint Local 16,965 21,319 10,026 
ROP National y 816 
Preprint National 5,104 
Classified _13,516 


Total 1, 21,319 53,936 


“1735987 
2,005,102 


64,816 
676,123 


184,337 
2,106,455 


GRAND TOTAL 
YEAR TO DATE 





Prison 


(Continued from page 15) 





or friends who can sell the objects for 
them. 

“Mr. Martin was punished based 
on the content of his writings,” Leon 
told the court... “these moribund 
regulations were applied to him solely 
because he had the audacity to criti- 
cize the warden.” 

Leon brushed aside the govern- 
ment’s belief that Martin presented a 
security problem, recalling that he 
was once housed in an honor block 
and had been deemed a “model pris- 
oner” by the warden. Moreover, the 
attorney argued, Martin has been a 
“positive role model” in prison and 
has “helped inmate morale.” 

Judge Legge took the case under 
submission. 


New Mon. column 
for Record’s op-ed 


Peter Yerkes, former Trenton 
bureau chief for The Record, Hacken- 
sack, N.J., will write a column cover- 
ing state government and politics for 
the paper’s op-ed page every Mon- 
day and will continue to write for the 





editorial page. 
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Converting to a.m. 


The Daily Progress, Charlottes- 
ville, Va., plans to convert to a morn- 
ing newspaper seven days a week 
beginning April 2. 

Publisher William A. Kirkland said 
that the switch from afternoon to 
morning was designed to meet the 
demands of a growing readership as 
well as increase the efficiency of pro- 
duction and delivery. 

“The switch to morning will give us 
expanded production hours, a more 
timely news cycle and the opportun- 
ity to deliver the newspaper much 
faster because of light traffic in the 
early-morning hours,” he said. 

— AP 


Stocking Fund 
is a success 


The Oregonian in Portland col- 
lected $135,311.45 from readers 
through its Christmas Stocking Fund, 
it was announced. 

Recently, the newspaper handed 
out the first checks totaling $94,903 to 
various social agencies serving the 
state’s poor. 

The money raised is being used to 
help meet the needs of families whose 
stories were featured in the Orego- 
nian during the Christmas season. 

The Fund began 58 years ago with 
the old Oregon Journal. The program 
was continued by the Oregonian 
when the two papers merged in 1982. 


Worker killed 
in production 
plant mishap 


A worker at Newsday’s production 
plant in Melville, Long Island, was 
killed when a loading chute was low- 
ered onto a conveyor belt where the 
man was napping and crushed his 
upper body. 

Harold Green, 26, was pronounced 
dead on arrival at Central General 
Hospital in Plainview. 

Police said the death will probably 
be classified as accidental. 

Green had apparently lain down to 
take a nap on conveyor belt inside 
Newsday’s loading room after his 
shift had ended. As he lay on the belt, 
the chute was lowered with 500 
pounds of hydraulic pressure. 

The chute was lowered as part of a 
routine weekly test in which an opera- 
tor uses a computer to lower all 29 








loading chutes. The spot where Green 
was napping cannot be seen by the 
operator. 

The U.S. Occupational Safety and 
Health Administration has begun an 
investigation to see if working condi- 
tions in the loading room comply with 
federal safety regulations. 

Jim Norris, Newsday’s vice presi- 
dent of operations, said security mea- 
sures may be stepped up as a result of 
the incident. 

Green worked for Rutigliano Paper 
Stock Inc., which has been subcon- 
tracted by Newsday to load trucks 
with newspaper waste and scrap that 
are carted to recycling centers. 


Dallas Times Herald 
offers lottery promo 


The Dallas Times Herald has intro- 
duced a new promotion called the 
Dallas Times Heraid Weekly Lottery, 
which gives readers the chance to win 
at least $10,000 a week. Prize money 
not claimed will be rolled over to the 
next week and accumulate until a 
prize is awarded. 

In late January, over 1.2 million 
letters were mailed to area house- 
holds describing rules of the promo- 
tion. Included with the letters was a 
Platinum Press Card, which contains 
six numbers registered to each indi- 
vidual household. The paper 
publishes a winning number each 
week. 

In addition, local merchants will be 
offering special discounts exclusively 
for Platinum Press Card shoppers. 


Sheriff who sought 


prior restraint won't 
seek re-election 


San Diego County Sheriff John 
Duffy, who unsuccessfully sought to 
restrain the Los Angeles Times from 
publishing stories about a security 
system at his home, recently 
announced he will not seek re-elec- 
tion. 

Duffy, sheriff for 20 years, had 
blasted the press generally and the 
Times in particular for their interest in 
security measures at his new ranch 
home. He vehemently denied that the 
anti-burglar system involved the use 
of county equipment as alleged (E&P, 
Dec. 23). 

A Times reporter had been investi- 
gating reports of county financing of 
Duffy’s steps to burglarproof his 
house, including construction of a 





“safe room.” 

Ina press conference to disclose his 
decision not to seek another term, 
Duffy, his eyes tearing over, rapped 
the media for reporting on his fre- 
quent trips outside the county, his 
undisclosed income as a private con- 
sultant and questions about his home 
security system. 

Previously, Duffy denied any 
county contribution to his security 
installation. He obtained a court 
order preventing the Times from pub- 
lishing information about the system, 
terming any such publication a “per- 
sonal threat to the safety of myself 
and, more importantly, my wife.” 

But Superior Court Judge Jeffrey 
T. Miller, who first issued the tempo- 
rary restraining against the Times, 
later withdrew it, saying Duffy had 
not shown that possible threats con- 
cerning the sheriff's safety out- 
weighed a prior restraint. 

In announcing his decision to quit 
the sheriff's race, Duffy again casti- 
gated the media, complaining, 
“They’re interested in driving me 
from office, and they’ve done it. The 
media has won. Let’s concede it.” 

He singled out the Times, calling it 
a “multimillion-dollar, profit-making 
corporation.” 


Death penalty 
upheld in 
newsboy murder 


The California Supreme Court 
unanimously upheld the death pen- 
alty given an Anaheim man who 
sexually molested and strangled a 12- 
year-old newsboy for the Orange 
County (Calif.) Register in 1981. 

The opinion, written by Justice 
Marcus Kaufman, rejected a defense 
attorney’s contention that the mur- 
derer, Robert Jackson Thompson, 
should be spared the gas chamber 
because it’s cruel and unusual punish- 
ment to sentence pedophiles to death 
since they cannot stop themselves 
from molesting children. 

The victim, Benjamin Brenneman, 
was selling subscriptions to the Regis- 
ter when he was last seen in Thomp- 
son’s apartment complex. His bound 
body was later found in the woods 
several miles away. 

Kaufman wrote that there is no evi- 
dence pedophilia impels someone to 
commit murder but, even if that were 
true, “society is not compelled to suf- 
fer forcible sexual predations upon its 
children by depraved repeat offend- 
ers.” 
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Classified Advertising 


BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 





FEATURES 
AVAILABLE 


ANNOUNCEMENTS 





ASTROLOGY 


Day, week, month. Informative & enter- 
taining. 12 year track record. Free 
samples & rates. Reach For The Stars, 
901 Argonne Avenue, Atlanta, GA 
30309. (404) 874-0888. 








COMIC STRIPS 


WEEKLY CARTOON PACKAGE has 2 
features. One, a strip called THE 
GOLDEN DAZE about a retired couple 
making humorous social comments on 
today’s America. Other, a panel MUMS 
THE WORD features a different gag 
cartoon for each week of the year. You'll 
get 60 strips and 60 panels in this 
Ipackage. To inspect one call (906) 
482-6234. Dan Rosandich, GREAT 
LAKES FEATURES, Box 410, Chassell, 
Mi 49916. 


HOUSEHOLD COLUMN 


Paint & Household Q & A. Column avail- 
able. Third year in publication. Light- 
hearted and informative. Samples on 
request Bob D’Angelo, PO Box 173, 
East Norwich, NY 11732. 


HUMOR 


IN A NUTSHELL. Give your readers a 
laugh and keep them coming back 

or more. Award-winning, 700 word 
weekly column has fans coast to coast. 
not ween Barbara Naness, 119 
ington Ave., Staten Island, NY 
nosis (718) 698-6979. 


Please write for free samples for 
“FUNNY LAWS” cartoon panel. 
HARVEY ART SERVICE 
1623 Ashland 5-D 
Des Plaines, IL 60016 


MOVIE REVIEWS 




















BUSINESS OPPORTUNITIES 
Partner wanted for established weekly 


in fast growing Philadelphia suburb. 
Call Bob (215) 363-2319. 





NEWSPAPER APPRAISERS 


COMPREHENSIVE APPRAISALS 
rendered in confidence with care for 
accuracy and detail. Established 
reasonable prices. James W. Hall, Jr., 

Jim Hall Media Services 
PO Box 1088, Troy, AL 36081 
(205) 566-7198 
FAX (205) 566-0170 





NEWSPAPER APPRAISALS for estate 
planning, tax, partnership, loan, depre- 
ciation, insurance, corporate and 
personal worth. Sensible fees. 
Brochure. Bolitho-Sterling Newspaper 
Service, Robert N. Bolitho, (816) 
932-5310, or James C. Sterling, (816) 
932-5345, 4500 Main, Suite 900, 
Kansas City, MO 64111. 





NEWSPAPER BROKERS 


Above Average 
PERFORMANCE 
SYD S. GOULD & COMPANY 
2111 Thomas Drive 
Panama City, FL 32407 
(904) 234-1117 





NEWSPAPER BROKERS 


NEWSPAPER BROKERS 





DEAN WAITE 
Media Services Division 
Pat Thompson Company 
newspapers-shoppers-electronic media 
050 Columns Drive, Marietta, GA 
(404) 953-0199 





Fournier Media Service Inc. 
AppraisaleBrokerageeConsulting 
John L. Fournier Jr. 

PO Box 5789, Bend, OR 97708 
Office (509) 786-4470 





FREE NEWSPAPER @ SHOPPER 
Brokerage - Appraisal 
John T. Cribb (406) 266-4223 
CRIBB MEDIA SERVICE 
Box 1220, Townsend, MT 59644 
Quality of life is why we live 
in a small Montana town. 
We lead the nation 
in free paper sales. 


RICKENBACHER MEDIA SERVICE 
Many years solid experience selling 
daily and weekly newspapers. Contact 
Rickenbacher Media at PO Box 
792001, Dallas, TX 75379. Or phone 
(214) 380-9578. 


WAYNE CHANCEY CONSULTANTS 
PO Box 86, Headland AL 36345 
(205) 693-2619 


Whitesmith Publication Services 
Rod Whitesmith, (206) 892-7196 
Box 4487, Vancouver, WA 98662 


NEWSPAPER CONSULTANTS 


ETC.. JAMES J. BROWN 
Professional help with - Administration 
@ Acquisitions @ Operations @ Personnel 
@ Plant @ Equipment. 

35 years experience at your service. 
(214) 424-1597 














JAMES MARTIN & ASSOCIATES 
Suite 1000, 65 E. State Street 
Columbus, OH 43215 (614) 889-9747 


JAMES W. HALL, JR. 
Newspaper 
Sales, Appraisals, Consultations 
Jim Hall Media Services 
410 Elm St. 


FAX (205) 566-0170 








BILL MATTHEW COMPANY conducts 
professional, confidential negotiations 
for sale and purchase of highest quality 
daily and weekly newspapers in the 
country. Before you consider sale or 
purchase of a property, you should call 
(813) 733-8053 daytime; 
(813) 446-0871 nights: 
or write Box 3364, Clearwater Beach, 
FL 34630. No obligation of course. 





MINI REVIEWS (Cartoon illustrated). 
Great for weekend section or entertain- 
ment pages. Camera ready. Star photos. 
Our 15th year. Cineman Syndicate, 7 
Charles Court, Middletown, NY 10940; 
(914) 692-4572. 


PUZZLES 
KIDSWORLD CHALLENGE, New kids 
puzzle from the creator of Little Peoples 
Puzzle. Samples Leo White Produc- 
tions, 168 Strasser, Westwood, MA 
02090 


7 








SENIOR HEALTH 


a 
“Senior Clinic.” AMERICA’S ONLY 
doctor written column on Senior Health. 
“Excellent reader response” Rochester 
(NY) Democrat & Chronicle. Now in 8th 
year. Weekly, 600 words. ay 
rates-- Frank Macinnis, M.D., HFM 
Literary Enterprises, PO Box 307. 
EDMONTON, Alberta, Canada T5J 27. 
(403) 472-5555. 


Classified Advertising 
Editor & Publisher 
11 West 19th St. 
New York, NY 10011 
(212) 675-4380 
Fax (212) 929-1259 
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BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over 600 Newspaper Sales 
ROBERT N. BOLITHO 


(816) 932-5345 
4500 Main, Suite 900 
Kansas City, MO 64111 





BRUCE WRIGHT, Media Consultant 
Newspaper Sales - Consulting 
8937 Laguna Place Way 
Elk Grove, CA 95758 (916)684- 3987 


Buyers or sellers. Cail Dick Briggs. 
(803) 457-3846. No obligation. 
Sales @ Appraisals @ Consultin 

RICHARD BRIGGS & ASSOCIATES 
Box 579, Landrum, SC 29356 


C. BERKY & ASSOCIATES, INC. 
Consultants @ Appraisals @ Sales 
Vast Network of Contacts 
900 N. Federal Hwy. - Suite 160 
Boca Raton, FL 33432 
(407) 368-4352 


C. PETER JORGENSEN 
Media Consultants & Associates 
Representing newspapers in New 
England and the Northeast. Brokers, 
Appraisers, Consultants. Call for 
brochure. (617) 643-1863, 4 Water 
St., Arlington, MA 02174. 














JIM WEBSTER & ASSOCIATES 
newspaper sales & acquisitions 
11325 E. Pagasus, Suite E 150 
Dallas, Texas 75238 
(214) 340-2266 (214) 669-1469 


KARL WRAY, Newspaper Broker 
2420 South Ola Vista 
San Clemente, CA 92672 
(714) 492-5241 


MEL HODELL, Newspaper Broker, 
PO Box 2277, Montclair, CA 91763 
(714) 626-6440 


MEDIAAMERICA BROKERS 
Straight talk. Hard work. Results. 
Lenox Towers, Suite 1000 
3390 Peachtree Rd. NE 
Atlanta, GA 30326 
(404) 364-6554 
FAX (404) 233-2318 
TWX 9102402390 














Media Consultants, Inc. 
Brokering the Southwest 
for over 30 years - over 150 _— 
Michael D. Lindsey, PO Box 1797 
Cheyenne, WY 8200 '(307) e38. 2130 
Robert Houk, PO Box 1584 
Tubac, AZ 85646 (602) 398-9112 





PHILLIPS MEDIA SERVICES 
Newspaper Brokers—Consultants 
215 yong ois , Suite 101 


2541 
RUPERT PHILLIPS (904) 837-4040 





R.C. CRISLER & CO., INC. 

38 years in communications sales 
Confidential and professional service. 
Brokerage @ Consultation @ Appraisal 

Debt & Equity Placement 
GLORIA BUSHELMAN 
600 Vine Street, Suite 2710 
Cincinnati, Ohio 45202 
(513) 381-7775 


NEWSPAPERS FOR SALE 


A Kansas county seat weekly, 3,400 
paid. $200,000 gross. $50,000 cash 
flow. $225,000 price. 

Webster & Associates (214) 340-2266. 


ALABAMA: Excellent opportunity for 
individual or couple. Well-established 
weekly along Bham/Nashville interstate 
corridor. Industrial expansion. 
$110,006 gross. Price $115,000. 
Terms. 


NORTH CAROLINA: Grab this one fast. 
New interstate opening is making this 
smail county-seat weekly (5500 paid) a 
prestige address for nearby city. 
Gorgeous area. Here’s a unique deve- 
lopment possibility in a state everybody 
wants. $130,000 gross. Price 
$150,000. 


MEDIAAMERICA BROKERS 
Lenox Towers, Suite 1000 
3390 Peachtree Rd. NE 
Atlanta, GA 30326, (404) 364-6554 
Lon W. Williams 


Arkansas weekly, gross $100,000, tour- 
ist area. 40,000 cash flow. $100,000. 
Webster & Associates (214) 340-2266. 


A Tennessee weekly - 600,000 gross, 
excellent growth market. $800,000, 
some terms. 

Webster & Associates (214) 340-2266. 


A Texas sized shopper. $2,000,000 
gross. Needs strong $3 560 060. 25 years 
old, same owner. 

Webster & emiitar (214) 340-2266. 


Atlantic Coast weekly in very nice area. 
Profitable, steady growth, owner seek- 
ing $200,000 with $60,000 down. Box 
4490, Editor & Publisher. 


FLORIDA WEEKLY seeks investor to 
expand operation. Rapidly growing area 
on Florida’s west coast offers unlimited 
potential. $1,000,000 gross sales. 
Respond to Box ‘4491, Editor & 
Publisher. 


TEXAS LIST available. $10,000 to 
$30,000 down, most ogg of 
financed. Bill Ber er, ATN, 


























1801 
Exposition, Austin, TX 78703. (512) 
476-3950. 
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NEWSPAPERS FOR SALE 


_CIRCULATION SERVICES 





NEW YORK: Free paper, 20% editorial, 
carrier distribution, very well estab- 
lished, strong market, excellent poten- 
tial, Brose sales of $2,450,000. 
1,85 000 with terms 

WEST. Weekly newspaper/specialty 
publishing company, tence publish- 
ing is in a heavy growth mode, 
$1,400,000 current year gross 
revenues, 25% cash flow, management 
intact, real estate. $1,350,000 stock 
sale, terms to qualified nig 

Cribb Media Service, Box 220, Town- 
send, MT 59644. 


Profitable Regional Running Magazine. 
$80,000 Gross. (801) 467-4203. 
Utah Runner Cyclist. 








Publish the Bingo Bugle. Nation's 
largest franchised monthly bingo news- 
paper. te profit potential. $2,000 - 
$6,000. In “Entreprenuers” top 500 
franchises. Call toll free 1-(800)- 
447-1958 or write Bingo Bugle, PO Box 
51189, Seattle, WA 9 115° 1189. 


Southern California weekly newspaper 
in high growth area. Call 1-(800) 
669-6976, ask for Tim. 


A Texas Cash Cow! Shopper doing 
$1,000,000 gross. Excellent opera- 
tion. Excellent future. 1.1 million 
includes real estate. 

Webster & Associates 
(214) 340-2266. 


WEEKLY NEWSPAPER IN 
NEW ENGLAND COLLEGE TOWN 

Ready for a lifestyle change? Forget the 
city, move to ski country with clean air, 
water. Become publisher of a century- 
old weekly in beautiful New England 
college town. Profitable weekly news- 
paper, three other publications, print- 
ing business in Plymouth, NH, near 
White Mts. largest ski resorts, Watervil- 
le Valley, Loon Mt. Located rapid 
growth region in state with no sales, 
income taxes. Annual revenues: $1.3 
million. 5-year annual cash flow aver- 
aged $302,000. Business could double 
in 5 years. Owner retiring. Please write 
Barry French, Ashlawn Road, Assonet, 
MA 02702. (508) 644-5772. 


WELL ESTABLISHED, well received 
profitable shopper in Atlantic Coast year 
round market. Excellent opportunity for 
future growth. Owner retiring. Seeking 
1.3 times gross or $485,000. 
$145,000 down, terms. Box 4484, 
Editor & Publisher. 


NEWSPAPERS WANTED 


Considering selling your newspaper and 
have a circulation of over 4,000? Write 
Box 3755, Editor & Publisher. We are a 
small community newspaper group that 
believes in local autonomy. 


PUBLICATIONS FOR SALE 


Southern California automotive tabloid. 
3 years profitable track record. Looking 


for investors or ru eth -0269. 























MAILROOM 


PRESSES 





J. BLENKARN HOLDINGS 
Canada’s foremost authority in 
circulation telemarketin 
is now available in the U. 
Jeff Blenkarn (514) 227- 6478, 


KEVIN S. PAPPERT 
(313) 673-9533 


VER-A-FAST CORPORATION 
1-800-327-8463 


PRESSROOM SERVICES 


DO YOU NEED EXPERT ADVICE ON 
YOUR ELECTRICAL DRIVE SYSTEM? 
Masthead can help. Masthead also 
provides dampening systems, parallel 
drives, horsepower upgrades and 
modernization. 

MASTHEAD INTERNATIONAL 
1(800) 545-6908 1(505) 842-1357 
24-Hour Line PO Box 1952 
Albuquerque, NM 87103 

















CIRCULATION SERVICES 


America’s leading newspaper 
telemarketing company. 
CIRCULATION DEVELOPMENT INC. 
For brochure and information 
call toll free 1-(800) 247-2338. 


A wee deserves 





Telephone Sales be Door Crew Company 
n the 
UNITED STATES. 
We are that 
COMPANY! 
LEVIS NATIONAL, INC. 





(201) 263-1500 


PRINTING 


JOB PRINTING WANTED 

New Jersey weekly chain with new 
8-unit DEV Horizon web press (with 
color unit) has time available to print 64 
page tab or 32 page broadsheet. 
Competitive rates. High speed mail 
facility also. Call Steve Parker (201) 
766-3900. 


EQUIPMENT 
& SUPPLIES 











CAMERA & DARKROOM 


DISCOUNT PAGE FILM 
Agfa 0611pm lith with good dating 


23 1/2 x 200 ft $145/roll 
5 x 200 93/roll 
9 1/2 x 200 59/roll 


10 rl min. order call (415) 591-1236 


SQUeeze Lenses. 
Process camera-lens specialists. 
Optimize, align, focus, calibrate. 
H. Carlbom CKOptical 213/372-0372. 








CIRCULATION SUPPLIES 


Newspaper tying machine. 5000 per 
hour. 3 hoppers. Ideal for TMC distribu- 
tion. For sale by owner. Contact N.A. 
Lisbey (818) 890-1866 or (818) 
365-5771 


COMPUTERS 


“ONE” SYSTEM 
Complete system, both Editorial & Clas- 
sified. 24 terminals- 2 remote. MAKE 
OFFER. Contact Bill Cochrane (409) 
744-3611 ext. 214. 








BINDERY 


Mueller 3 or 4 into 1 inserter 
with or without Rudy Mailhead 
Wesco Graphics (415) 443-2400. 
FAX (415) 443-0452. 


6-UNIT WOOD COLORFLEX 
offset press. 45,000 PPH 1970 
vintage. Has 2 color decks arid available 
now. Needs work, but priced low. 
Offered ee By: 





FOR SALE, Kansas 320 Inserter, No. 2 


Station, Newspaper Stuffer, $7,500. 
Call (201) 772-2121. 


(913) ro 3050 
or Fax (913) 492-6217 
CARY PASTERS 





GOOD RECONDITIONED Cheshire and 
Kirk-Rudy labeling machines with 
single and multiwide label heads and 
quarter folders. Call Scott or Jim at 
(800) 527-1668 or (214) 869-2844. 


NEWSPRINT FOR SALE 


RE RRP 
28-30 LB NEWSPRINT ROLLS all sizes 
BEHRENS International 
485 E. 17th St., Suite 400 
Costa Mesa, CA 92627-3265 
Telephone: (714) 646-5565 


PHOTOTYPESETTING 


COMPUGRAPHIC EQUIPMENT, 7700 
& 7500 EditWriters, 2500 Z Processor, 
MCS H/J Tape Reader, Facit Tape 
Punch. Best Offer. Must Sell! Call 
(201) 772-2121. 


FINALLY!!! 1000 Dot laser printers at 
affordable prices. 600 - 1000 dpi with 
prices from $5500 - $7500. Get one up 
on your competition. Call the experts 
today. PC GRAPHICS, division of 

BOB WEBER. (216) 831-0480. 

FAX LINE. (216) 831-1628. 


oo SALE - Compugraphic Typesetting 
stem. 

MCS 8400 1HS Phototypesetter.....(1) 
Zebra Processor (1 
CG Paper/Film Dryer 

MCS 100 Computer 

MCS HD 10mb 

MCS Preview 

Disc Drives 

Terminals & Keyboards 

Rule Option, Preview Option, 
AC1/Receive Option, All Cables & 
Connectors 

Best offer: Jim Tynen, 423 William Pitt 
Union, University of Pittsburgh, PA 
15260, (412) 648-7842. 


MCS 8400, Typsetter Only, 16 Fonts 
On- Line, 90 Day Parts Warranty, 


,750 
POWERVIEW 10, — Disk, 90 Day 
Parts Warranty, $6, 500 
MCS and/or POWERVIEW NETWORK- 
ING Available, at $900 per node. 
BOB WEBER. (216) 831-0480. 
FAX LINE. (216) 831-1628. 




















SAVE ON PARTS, BOARDS, AND BACK 
UP TYPESETTING MACHINES. Most 
models of COMPUGRAPHIC equipment 
available. Call or fax GRAPH-X: 
PHONE: (215) 797-5515 
FAX: (215) 797-8740. 





COMPUTER SOFTWARE 


SE SS SS SS 
DISPLAY/390 - Ad scheduling, account 
and contract management, sales 
analysis, billing and accounts receiv- 
able - all in one software package. Rate 
chart or column-inch pricing. Nancy 
Jacobsen (415) 488-9279. 


MAILROOM 


1-(315) 336-3100 is the number to 
call for spare parts for your Nolan and 
Cutler-Hammer mailroom equipment. 
NOLAN PRODUCTS, Rome, NY (315) 
336-3100, FAX (315) 336-3177. 


@ 24-P, 48-P, and 72-P HARRIS STUF- 
FERS Reconditioned-Guaranteed 
production-Training program provided. 
JIMMY R. FOX, MAIL ROOM CONSUL- 
TANT (713) 468-5827. 














Kansa 320 inserter, 4:1, good condi- 
tion. Call ONE Atlanta (404) 458-9351 
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PRESSES 


1978 HARRIS V25 8/U press with JF10 

cross perf/dbl parallel folder, 125 hp 

drive, splicers, silicone, 2 pass dryer, 

break detectors. Call John Newman 
(913) 362-8888 


1984 “LIKE NEW” FLEXO 
4-unit Windmoeller Hoelscher press 
with 3 half decks, double 3:2 Goss 
folder and 4 Goss RTP’s. Released for 
removal mid-1989 and is 23-9/16" 
cut-off. Well maintained and produces 
excellent color. 

Inland Newspaper oe — 
(913) 492-9050 Tx 42362 


5 Unit Cottrell Vanguard press model 
CW 5960, with model DF 60 Vanguard 
folder (30 hp motor). In daily produc- 
tion. Available after March 10. Cail 
Huntsville News, Huntsville, AL 205 
532-4500 or FAX 205 532-4530. 











6 sae — at $10, mons = 000 
IPEC, INCORPORA 
= ann oa 
ing, IL 60090 
(312) 459. 9700 Fax (312) 459-9707 


ini — LISTINGS 
cut 
Harris, NCH400, 12 units, 2 JF40, 
1984 





21-1/2” cutoff: 
D.E.V. Horizon 1400 upper units (4) 


22” cutoff 
Goss Metro, 10 units, 1 deck 
Goss Urbanite, 7 units 
Goss SSC folder, balloon 
Super Gazette, 4 units plus 4-color 


22-3/4" cutoff: 
Goss Metro, 8 units, 2 decks 
Goss Urbanite, 4 units, 3-color, 
1976 


Goss Urbanite, 8 units, 3-color, 
1966-73 

Goss Urbanite ‘1000’ series folder 
Goss SSC, 4 units 

Goss Community U.O.P., 3-color unit 
Goss SC folder 

Harris RBC2 folder, 1976 

Harris V25, 8 units, two JF25 

King KJ8 folder 

M.A.N. UniMan 2/2, 4 units, 2 decks 
TKS double width, 5 units, 1 deck 


Miscellaneous: 
Carry splicers, FP4540, (3) 
Custom-Bilt trimmers, TK300 (2) 
Upper formers for Community, SC, 
SSC, Urbanite folders 


_ONE Corporation/Atlanta 
(404) 458-9351 FAX (404) 458-5836 





DON'T SELL YOUR PRESS 
Until You Contact 
Newman International Press Sales 


“Professional Marketing Woridwide 
of Newspaper & Commercial Web 
Presses and Large Sheetfed Presses” 


Telephone (913) 362-8888 
Fax 9133629406 Telex 804294 


DOUBLE-WIDTH COMPONENTS 

4 M.A.N. 1983-84 160 page double 
3:2 folders 

2 Double 3:2 Goss !mperial folders 
with upper formers/angle bars. (S/N 
4017 & 4030) 
INLAND NEWSPAPER MACHINERY 

CORPORATION 
(913) 492-9050 fax (913) 492-6217 


Enkel ‘2000’ flying paster, hoist, used 
less than 500 hours. Excellent condi- 
tion. $38,000. Call us for details. 
ONE Atlanta (404) 458-9351 











GOSS COMMUNITY add-on compo- 
nents 1976 3 rebuilt units, SC folder 
with 1/2, 1/4 and double parrallel. 60 
HP Fincor motor and controller avail- 
able March Ist. 

BELL CAMP INCORPORATED 
(201) 492-8877 FAX (201) 492-9777 





Success is not greedy, 
as people think, but 
insignificant. That’s 
why it satisfies nobody. 
Seneca 








oe 
EQUIPMENT & SUPPLIES 


ee 
EQUIPMENT & SUPPLIES 








PRESSES 


PRESSES 





GOSS 

7-Unit Community, SC folder, smail 
daily - pristine condition _ 

3-Unit Community, 1967 oil, wkly. 
available now 

1-Unit Community, oil lub, weekly - 
excellent condition 

Add-on SSC Community 1978 

6-Unit 600 series Urbanite 

4-Unit 500 series Urbanite 

Add-on Urbanite units and folders 

5-Unit 1100 series Suburban 

2-Unit Signature with folder, 22-3/4” 

2-Unit Signature with folder, 23-9/16" 

HARRIS/COTTRELL : 

3-Unit V-15 A 1967 w/JF7, good condi- 
tion and available now 

6-Unit Harris V-15A 1974/86 w/JF7 

JF7 folders and add-on units 


KING 
4-Unit daily King 1 1978/83 w/KJ6A 
folder, very good condition 
4-Unit News King w/KJ6, available now 
Add-on units, folders and upper formers 
MISCELLANEOUS 
6-Unit Wood Colorflex (Urbanite size) 
press, 22 3/4” cut-off, 1970 vintage. 
Enkel spiicer, ribbon deck, press drives, 
ink pumps, gluers and more. 


ARE YOU CONSIDERING 
SELLING YOUR PRESS? 
CALL THE LEADER FOR CASH! 


INLAND NEWSPAPER MACHINERY 
CORPORATION 
Lenexa, Kansas 
(913) 492-9050 fax (913) 492-6217 


GOSS 
Goss Urbanite 5 units. 
Goss Urbanite 3 color units. 
Goss Urbanite folders, roll stands, 
drives and accessories. 
Goss Suburban 1500 series unit 
Goss 1500 folder DP 
Goss Community units, folders. 
Harris V-25, 5 units, 1978. 
Harris folders, roll stands, upper 
balloon formers & drives. 
Harris V-25 upper balloon former 
Goss S/C folder. 
MISCELLANEOUS 
3 Cary Flying Pasters 
Urbanite skip slitter upper formers 
1 Guilmont 1/4 folder and trimmer 
1 ATF Imprinter 
1 Butler flying paster 





WANTED: Newspaper presses and 
accessories 


IPEC INCORPORATED 
97 Marquardt Drive 
Wheeling (Chicago), IL 60090 
(312) 459-9700 Telex 206766 


GOSS URBANITE PRESSES and 
ADD-ON COMPONENTS 

7 units, 1 folder, 900 series 
10 units, 2 folders, 900 + 700 Series 
3 Add-on Units, 700 Series 
100 HP FINCOR Motor & Controller 
(2) 6 position rollstands 
This equipment is in very good mechan- 
ical condition and currently in opera- 
tion. Available March 15th. Can be 
purchased “As Is” or rebuilt. 
BELL CAMP INCORPORATED 
(201) 492-8877 


NEWSPAPER PRESS 


REF: N114 - Harris V-15A, 5 units, 
JF-7 Folder 

REF: N115 - Harris V-15A, 8 units, 
Double Ender 

REF: N116 - Harris V-25, 8 units, 
JF-10 folder 

REF: N117 - Harris V-25, 9 units, 2 
JF-25 folders 

REF: N118 - Harris N-845, 4 units RH, 
RBC-2 folder w/upperformer 

REF: N119 - V-15A Add on units, 

rebuilt, ductor style 

REF: N120 - V-25 Add on units, 
rebuilt or as is 

REF: N121 - Custom built 300, 3 Knife 

trimmer 

REF: N122 - Fairchild (NewsKing) 2 
units, 1 folder 

REF: N123 - Color King, 7 units, 1 
folder 

REF: N124 - Fairchild (Color King), 
heatset, 5 units. 





These press systems and components 
are owned by EGS Americas, Inc. and 
are available “AS IS” or completely 
rebuilt. 


EGS AMERICAS Inc. 
90 Washington Street 
Dover, NH 03820 
Tel: (603) 742-4969 
FAX: (603) 742-0535 








GOSS COMMUNITY 
REBUILT 


Units-Folders-Parts 
GUARANTEED 
Press-Components 
Complete Presses 


Offset Web Sales, Inc. 
73 N. Sunset Dr. 
Camano Island, WA 98292 
1-(800) 343-0097 
FAX (206) 387-9090 





GOSS METROLINER 22 3/4” 
15 - Mono units 
3 - Half decks 
1 - Regent 2:1 folder 
9 - 45” RTP's 
Installed new 1980/84 & can be seen in 
operation. Offered as complete press or 
on cornponent basis. 
INLAND NEWSPAPER MACHINERY 
CORPORATIO 


RP N 
(913) 492-9050 fax (913) 492-6217 





Each of us needs time for 
mental self-renewal. 
Whitt N. Schultz 
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Press 22 3/4” 


GOSS 

— Community SC, 4 units, 1972 

— Community, 3 units, 1972 

— Suburban 1500 series, 8 units & 2 
folders 

— Metro, 2 add on units 

— Metro, 2:1 folder 

HARRIS 

— N-845-6 units, RBC-2, 1974 

— N-850-6 units, 1983, RBC-2 

— V-25-8 units, 1980, JF-25 

— V-15D-8 units, 1980, JF-25 

KING 

— ColorKing-5 units, KJ-8, 1970 

— NewsKing-5 units, KJ-6, 1976 


BELL CAMP INCORPORATED 
(201) 492-8877 FAX (201) 492-9777 





WEB OFFSET PRESSES 

8-Unit Goss suburban 1000 Series, 
2-SC-Folder 

4 Units Harris V-25, JF-25 folder 

1 Harris V-22 units completely rebuilt 
for sale or exchange. 

4 Harris V-15A units completely rebuilt 
for sale or exchange. 

1 Stobb Stacker Bundler 

Harris upper former for V series folders. 

Sheeter, Clark-Aiken: from a Harris V 
series press, 22-3/4" by 36” double- 
width 

2 Count-O-Veyors model 104, rebuilt 
with Tach generators 

1 104 Count-0-Veyor 


MIRACLE INDUSTRIES, INC. 
259 GREAT HILL RD. 
NAUGATUCK, CT 06770 
(203) 723-0928 Fax (203) 723-0394 
(800) 526-7558 


215 Coastline Road 
Sanford, FL 32771 
(407) 321-3505 Fax (407) 330-7556 








E&P Classified 




















Selling Supplies? 
Buying or Selling 
Used Equipment? 


Put your ad in E&P Classified, where you'll 
find better prospects and better buys 
... whether it’s a press, phototypesetting or 
mailroom equipment, camera & darkroom 
equipment and supplies, or computers and 
computer software. 


Rates and order form in Classified section. 
All mail and calls go to: 
Editor & Publisher 
11 West 19th St. 
New York, N.Y. 10011 
(212) 675-4380 
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When you need Classified, 
we’re here — every week! 
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HELP WANTED 


HELP WANTED 


HELP WANTED 





PRESSES 


ACADEMIC 


ADMINISTRATIVE 


ADMINISTRATIVE 





PRESS 
Make your old R.T.P.'s into new 
Tension —_ upgraded to 
simplified system 
Paster panel upgraded to Goss digital 


Northeast Industries, Inc. 
(213) 256-4791 FAX (213) 256-7607 


SAVE MONEY ON TRADE-IN PRESSES 

4-Unit Goss Comm. w/Comm. folder 
from weekly WI paper 

1-Goss Community oil bath unit 

1-Web Leader Quadra-Color unit 
(1981) 

1-Atlas Quadra-Color unit (1985) 

5-Unit 1976 News King w/KJ6 folder 

4-Unit 1976 Goss Comm. press 

3-1979 Web Leader printing units 

5-Unit Web Leader with 8 web folder, 
12&1/4p 

1-1967 Goss SC folder, 1/2 & 1/4 pg 

7-Unit News King w/KJ6 folder (1970) 
and upper former 

4-Unit Harris V15A w/JF7 folder 

JF7 folder w/20 hp press drive 

News King add-on units (1970-74) 

KJ6 News King folders with 20 or 30 hp 
drives 

Ali equipment offered “as is” or recon- 

ditioned, delivered and installed. 


WEB PRESS CORPORATION 
Midwest Office (816) 373-8892 
FAX: (816) 373-9045 
4824 Pebble Beach 
Lee’s Summit, MO 64064 
Contact: Terry Morton 








WEB PRESSES 


6 Unit Urbanite 7 

Goss Community 21 1/2 - 4 High 
Goss Community 8 Unit 2 folder, 4 high 
Goss Ribbon Deck 

Wesco Graphics (415) 443-2400. 

FAX (415) 443-0452. 


W & H FLEXO 
WILL CONSIDER ALL OFFERS 
4-Unit 1984 Windmoeller Hoelscher 
flexo press with 3 half decks, double 
3:2 folder & RTPs. Cut-off is 23-9/16” 
but can be reduced to 22”. Available 
for immediate removal. 
Inland Newspaper Machinery Corp. 

(913) 492-9050 Fax (913) 492-6217 


WANTED TO BUY 











Dirhoric heat filter and heat absorbing 
glass for a 6KW Berkey Graphic Master 
Enlarger. Phone (913) 762-5000. 
Would consider older Berkey enlarger. 
Ask for Ron Maley. 





WANTED: Newspaper racks TK-80 or 
K-80. Call Mary Anne Coghlan (313) 


HOPE COLLEGE 

HOLLAND, MICHIGAN 
Full-time faculty position in Mass 
Communication Theory with emphasis 
in print media beginning Fall 1990. 
Responsibilities include teaching 
courses in Print Media (journalism), 
Mass Media Theory and/or Communica- 
tion Theory and developing a high qual- 
ity program in print media and media 
criticism. Salary, rank and terms of 
employment are negotiable. 
Located in Holland, Michigan, Hope 
College is a co-educational, residential 
liberal arts college with approximately 
2,700 students and is affiliated with 
the Reformed Church of America. 
Candidates should demonstrate an abil- 
ity to combine teaching excellence with 
scholarly or other appropriate profes- 
sional activity and should be committed 
to the character and goals of a liberal 
arts college with a Christian perspec- 
tive. Hope College complies with feder- 
al and state requirements for non- 
discrimination in employment. Applica- 
tions are strongly encouraged from 
women and minority persons. 
A letter of application, curriculum vitae 
and letters of recommendation should 
be received by March 8, 1990, and 
should be sent to: 

Dr. Theodore L. Nielson 
Professor of Communications 
Department of Communication 
Hope College 
Holland, Mi 49423 


Journalism tenure track position. Asso- 
ciate Professor/Program Coordinator to 
teach in the news/editorial sequence 
and coordinate the academic programs 
BA/BS in print areas. Ph.D., media and 
teaching experience required. Journal- 
ism Program produces twice weekly 
paper, bi-annual magazine and year- 
book. Application deadline: open until 
filled. Contact: Dr. Robert Eubanks, 
Chair, Div. Public Comm., Sam Hous- 
ton State Univ., Huntsville, TX 77341. 
AA-EEO Employer. 








Liberal arts college seeks print journal- 
ism faculty member for tenure track 
assistant or associate professor in three 
member journalism department. At 
least five years professional newspaper 
experience and some college teaching 
experience required. Ability to teach 
media law and/or journalism history 
preferred. Women and minorities are 
especially encouraged to apply. Appli- 
cation deadline April 1, 1990. Send 
letter, resume and references to Jour- 
nalism Search Committee, Box O, 
Department of Journalism, Ohio 
Wesleyan University, Delaware, OH 
43015. 





ADMINISTRATIVE 





HELP 
WANTED 





ACADEMIC 





Department Chair (Associate Profes- 
sor), Journalism, starting August 20, 
1990. Teach courses in news editing, 
reporting, feature writing, editorial writ- 
ing and press law in a department with 
300-plus majors. Doctorate in journal- 
ism required, plus at least five years 
professional publications experience in 
the last fifteen years. Deadline for 
applications March 16, 1990. Send 
letter of application, resume, tran- 
scripts and three letters of recommen- 
dation to: Dean Clifton Warren, College 
of Liberal Arts, Central State University, 
Edmond, OK 73034. EOE/AA. 








BUSINESS MANAGER 
We have a challenging Business Mana- 
ger’s position for an individual who 
enjoys the outdoors and small commun- 
ity living. Daily in South Dakota is seek- 
ing an individual who will be responsi- 
ble for financial reporting, budgeting, 
personnel, safety and building. The 
individual also will give support to the 
other divisions of the paper. 
We offer a competitve compensation 
package with opportunities to grow 
within the organization. 
Please send your resume with at 
requirements to: Box 4497, Editor 
Publisher. 





CONTROLLER 


80 plus circulation east coast daily 
seeks experienced controller to super- 
vise all accounting functions. Strong 
background in budgeting, financial 
reporting and systems conversions 
preferred. Must have proven leadership 
and managerial skills. Send resume and 
salary needs to Box 4494, Editor & 
Publisher. 
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CUSTOMER SERVICE MANAGER 


We are a Midwestern metropolitan 
newspaper seeking an experienced 
Customer Service Manager to lead and 
motivate our moderately-sized 
department. 


The right candidate will have a mini- 
mum of two years of customer service 
experience at a daily newspaper. Addi- 
tionally, a working knowledge of circula- 
tion systems and personal computers is 
preferred. We place great importance 
on training, listening, motivating and 
contributing in a management “team” 
environment. 


We offer a competitve salary commen- 
surate with your experience, 
comprehensive benefits package and 
opportunities for advancement. 


Send your resume and salary history to: 
Box 4486, Editor & Publisher 


DIRECTOR OF HUMAN RESOURCES 





Northwest newspaper seeking candi- 
dates for top personnel/labor manage- 
ment position. Experience with labor 
union negotiations and personnel admi- 
nistration necessary. Knowledge of 
applicable state and federal employ- 
ment and benefits administration laws 
helpful. Competitive salary and excel- 
lent benefits package available. Quali- 
fied candidates should submit resume, 
together with letter and salary history 
to: Box 4492, — Publisher. 





General Manager for large weekly news- 
paper in Northeast Mississippi. Good 
pay, insurance, strong future. 

(601) 837-8111. 


PUBLISHER/SALES MANAGER 
National publishing concern looking for 
Publisher/Sales Manager for trade 
publications in Rocky Mountain Region. 
Strong sales and operations experience 
necessary. Excellent benefits, salary 
and bonus package. Send resume to 
Publisher, PO Box 26237, Salt Lake 
City. UT 84126-0237. 














Management 
GENERAL MANAGER 


The Carroll Publishing Company 
(CPC), which publishes two 
weekly newspapers in the 
Catholic Archdiocese of Wash- 
ington, is seeking a general 
manager. Must be skilled in pub- 
lications management, with a 
strong administrative back- 
ground, preferably in the 
printing/publishing industry. 


Experience in financial op- 
erations and computer literacy 
essential. Thorough knowledge 
of budget administration, ad- 
vertising sales and personnel 
oversight required. Spanish lan- 
guage skills beneficial. 


Competitive salary and com- 
prehensive benefits provided. 


Send resume and salary history 
in absolute confidence to: 


CPC Search Committee 
Friendship Station 
P.O. Box 39126 
Washington, D.C. 20016 








NEWSPAPER RELATIONS 

The nation’s leading newspaper organi- 
zation is seeking an experienced execu- 
tive who is fully knowledgeable of news- 
paper operations and the newspaper 
industry. USA Weekend, the 4th largest 
national magazine with 15 million 
circulation is looking for an individual 
who can effectively market, sell, and 
service top executives at both indepen- 
dent and group-owned newspapers. You 
must have a minimum of 8 years news- 
paper managerial experience or 
presently be a professional serving the 
newspaper industry. Candidates must 
be energetic, resourceful, possess 
excellent communication skills and be 
able to work effectively with varied 
newspaper department heads, includ- 
ing publishers, editors, advertising 
executives and circulation directors. 
You can be headquartered in either our 
NYC or LA office, 35-40% travel 
required. Excellent compensation pack- 
age including full company health and 
insurance benefits. Send your resume 
with salary history to C. Gabrieison, 
USA Weekend, 535 Madison Avenue, 
New York, NY 10022 or Fax it to: (212) 
715-5576. 





PUBLISHER 

Due to pending retirement of our 
current publisher, an exiciting oppor- 
tunity exists at a small Hawaiian daily. 
The candidate we seek will be 
community-oriented, and must have a 
thorough knowledge of all facets of 
small daily operations. Competitive 
market requires sharp marketing skills. 
Attractive incentive compensation 
package to the right candidate. Reply 
Box 4471, Editor & Publisher. 


ADVERTISING 


ADVERTISING MANAGER 

Daily in a good community with indust- 
rial and agricultural economic base 
needs a creative manager. Must have 
leadership qualities, knowledge of all 
newspaper operations, able to train, 
inspire and manage veteran sales 
people. Should be a “hands-on” adver- 
tising manager, promotional minded 
with proven track record. The position 
offers an exciting opportunity to grow 
with an expanding company. Please 
send resume and salary requirements to 
Box 4451, Editor & Publisher. 


ADVERTISING DIRECTOR 











The Day, Southeastern Connecticut's 
award-winning daily newspaper is 
searching for an experienced Advertis- 
ing Director to lead our advertising 
team. The selected candidate will deve- 
lop, direct, and execute advertising 
sales and marketing programs. We are 
seeking an individual with strong 
budgeting, training, communication 
and strategic planning skills to oversee 
and direct all Retail, Classified, and 
National Advertising departments. 
B.A./B.S. in Advertising/Marketing, 
M.A./M.S. preferred. Excellent salary/ 
benefit package! 


Qualified candidates should send a 
resume with salary requirements to: 
Mary Jane McGinnis 
The Day Publishing Company 


Box 
New London, CT 06320 


ADVERTISING MANAGER 
Promotion within our 18 paper group 
creates a need for an advertising mana- 
ger at our growing 35,000 daily/ 
Sunday-voted one of the best in the US. 
Creative, organized ad manager will 
direct a well-trained staff selling retail, 
Classified and TMC. You’l! deal with the 
majors and local accounts; this is no job 
for a desk-jockey. Successful sales and 
management record required. Send 
resume to Peter Selkowe, Publisher, 
Southern Illinoisan, PO Box 2108, 
Carbondale, IL 62902. 
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HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





ADVERTISING 


ADVERTISING 


ADVERTISING 


ART/GRAPHICS 





ADVERTISING DIRECTOR 


The New York Times Regional News- 
paper group is seeking an advertising 
director with a record of accomplish- 
ments necessary to succeed in a 
competitive market. Successful candi- 
dates will have spent the past three or 
more years in advertising management. 
Experience in both retail and classified 
and/or a strong advertising directors 
record is strongly desired. Seven-day 
mid 30,000 newspaper voted among 
the top 1% of US newspapers under 
50,000. Excellent salary, MBO and 
Florida location. Apply in confidence to 
Box 4466, Editor & Publisher. 


ADVERTISING SALES MANAGER 
Investment position with southern Cali- 
fornia weekly. Call 1-(800) 669-6976, 

«ask for Tim. 








ADVERTISING MANAGER 


Seeking an aggressive, experienced 
sales manager to lead a professional 
staff. We are an award-winning news- 
paper located in Western New York. 
25,000 circulation 7 days with total 
market products and a planned weekly. 
Position available now. 


This can be a tremendous opportunity 
for the right candidate. We can offer you 
a competitive salary, excellent benefit 
package and growth potential with one 
of the nation’s dominant newspaper 
companies. 


Please send resume and cover letter to 
Box 4470. Editor & Publisher. 


Bilingual Category Sales Manager: 





La Opinion, The Leading Spanish 
Language Daily Newspaper, has an 
excellent opportunity for a bilingual 
English/Spanish category sales mana- 
ger with a minimum 5 years newspaper 
advertising experience. The candidate 
will have a firm understanding of the 
importance of newspapers as an infor- 
mation source and will be able to relate 
that to a successful sales strategy. 
Responsibilities include developing 
category sales, directing account execu- 
tives and maintaining high standards of 
customer service. 


La Opinion is located in Los Angeles 
and has a circulation of 100,000. We 
offer a competitive salary, excellent 
benefits and the challenges associated 
with an organization experiencing rapid 
growth. 


If you are interested in joining a news- 
paper with the reputation as the leading 
Spanish language daily in the nation, 
please send your resume with salary 
history to: 


Human Resources Manager 
La Opinion 
1436 S. Main Street 
Los Angeles; CA 90015 


LIFETIME OPPORTUNITY 
ONE DISPLAY ADV. SALES MGR. 





Los —— CA 90048-5797 
FAX (213) 651-0740 
All responses will be held in confidence. 
54 











CLASSIFIED TELEPHONE 
SALES SUPERVISOR 

60,000 Circulation newspaper located 
in Southern California needs an exper- 
ienced Telephone Sales Supervisor. 
Affordable housing, competitive salary. 
Fringe benefits include profit sharing. 
We are number one in our market and 
one of the fastest growing Classified 
sections in the Nation. 
If you feel your skills will help us main- 
tain that position, send resume with 
present salary to Box 4458, Editor & 
Publisher. 





ADVERTISING SALES 

One of America’s fastest growing weekly 
publications. The prestigious Beverly 
Hills Courier, now in its 25th year, 
needs ad representatives for classified, 
retail, and nationa!. The Beverly Hills 
Courier, 8840 Olympic Bivd., Beverly 
Hills, CA 90211. Telephone: (213) 
278-1322 Fax: 271-5118 





CO-OP/ 

SPECIAL PROJECTS COORDINATOR 
Work for one of the Midwest's finest 
dailies, located in a growing, waterfront 
community. 


Join our award-winning newspaper, part 
of a nationwide group, known for crea- 
tivity and innovation. We are seeking a 
person interested in personal and 
professional growth opportunities, who 
can thrive in the flexible atmosphere 
our 50/M plus circulation offers. 


Extensive media sales experience, a 
good working knowledge of co-op and 
the ability to work as part of an aggres- 
sive team are the primary skills needed 
for this challenging position. Outstand- 
ing marketing, computer, research and 
artistic support is provided. 


Excellent salary, commission and bene- 
fits package. Send cover letter, resume 
and salary history in confidence to: Box 
4472, Editor & Publisher. 
EQUAL —— a EMPLOYER 
/ 





DIRECTOR OF SALES & MARKETING 
indiana’s largest free paper weekly with 
7 community zones and 151,000 
distribution seeking dynamic individual 
to provide direction and leadership in 
the 1990's. Qualifications minimum 
10 years sales, 5 years management, 
college degree in marketing, advertis- 
ing, etc, community envolvment, and 
strong people skills. Are you seeking a 
new challenge? Come join our award- 
winning publication “We're striving for 
excellence”. Send resume: Heike Dobs- 
law, Publisher, 3733 Locust, South 
Bend, IN 46614. 





Immediate opening for a strong team 
player to join one of the fastest growing 
media companies in the Southwest. The 
ideal candidate for the position of 
Outside Automotive Manager will report 
to the Outside Classified Sales Mana- 
ger. Will be responsible for directing the 
automotive sales team, consisting of 8 
sales representatives, to maximize 
revenue and share from automotive 
dealerships. Will involve counseling 
sales representatives in the field; make 
sales calls on advertising community; 
train and develop sales staff. Require- 
ments include: outside sales experi- 
ence, related college degree and excel- 
lent communication skills. Please mail 
resume along with cover letter to: Cliff 
Clements, Classsified Advertising 
Manager, PO Box 4747, Houston, TX 
77210-4747. 





NATIONAL/CO-OP MANAGER 
Opportunity for an enthusiastic, results- 
oriented sales leader to sell, promote 
and administer National and major 
accounts’ sales and co-op funding, and 
develop programs and presentations. 
We offer competitve salary with 
commission and a excellent benefits 
package. If you have a degree in mark- 
eting or business combined with solid 
sales, national and co-op experience, 
send your confidential resume with 
salary requirements to Mary Collins by 
March 2nd. The Gazette, 500 Third 
Ave. SE, — 1A 52401. 





ART/EDITORIAL 


Here’s a rare chance to be in at the birth 
of a publication. We're a Zone 2, 
70,000-circulation daily paper looking 
for an experienced designer/layout 
person to help design a new Sunday 
edition, then oversee design of display 
pages. Job has growth potential. Send 
samples of work with resume and sala 
requirements to Box 4443, Editor 4 
Publisher. 


PAGE DESIGNER 

Midwest daily circulation 15,500, has 
opening for person to design section 
fronts, lifestyle pages, front page. We 
paginate all pages on Macintosh. Must 
be abie to write crisp headlines, 
produce creative layouts. Send resume, 
samples to: Editor, Pharos-Tribune, 
517 E. Broadway, Logansport, IN 
46947. 








ART/GRAPHICS 


ASSISTANT ART DIRECTOR 

Our Promotion & Research Department 
is seeking a talented, enthusiastic indi- 
vidual with excellent design, layout and 
production skills. Also must have excel- 
lent organizational skills or prior 
management experience. Will be part of 
a highly creative team designing 
brochures, flyers, mailers and advertis- 
ing ads. Must have 3-4 years experience 
in advertising or promotional design 
work, and an Associate’s or BA degree 
in commercial art. Macintosh experi- 
ence helpful. If you can work under 
tough deadlines and want to work within 
a top-notch team, please send resume 
and salary requests to The Washington 
Times, Human Resources, 3400 New 
York Avenue NE, Washington, DC 
20002. 


Freelance cartoons sought for new 
humor magazine. Political, gag, absurd, 
artsy. Modern/urban slant ideal. 
Include self addressed stamped enve- 
lope, return postage to guarantee return 
of work! Box 4454, Editor & Publisher. 


NEWS GRAPHIC ARTIST 

The Idaho Statesman, a Gannett news- 
paper, seeks a versatile newsroom artist 
with strong graphic and illustrative 
skills. Applicant must have Macintosh 
and color experience, good design skills 
and preferably newspaper experience. 
‘Qualified applicants should send 
resume and non-returnable tearsheets 
to The Idaho Statesman, Attn: Graphics 
Department - News, PO Box 40, 1200 
North Curtis Road, Boise, 1D 83707. 


One of the best graphically oriented 
mid-sized papers in the country seeks a 
graphic artist who will spend about 70 
percent of the job —* and manag- 
ing information os 0 percent on 
illustrations. Most sought after is a 
person who vigorously works at the 
newsroom to generate graphics for every 
section of the paper. Contact: Mike 
Davis, Photo/Graphics Editor, The Albu- 
querque Tribune, 7777 Jefferson N.E., 
ABQ, N.M. 87109. (505) 823-3640. 














Seeking Graphic Designer to deveiop 
multi-media campaigns, sales and 
advertising materials for busy marketing 
department. We require a person skilled 
at developing design concepts into art 
layouts and preparing those layouts for 
printing. Must work well with many 
media, understand production and 
meet deadlines. 
If you have a BFA or equivalent, and 
solid experience (newspaper back- 
ground helpful) send resume and copies 
of your work to: 
Jo-Ann Bradley 
Human Resources Director 
News-Press 
2442 Anderson Ave. 
Fort Myers, FL 33901 
Portfolio required. 





CIRCULATION 
BILINGUAL CIRCULATION MANAGER 





La Opinion, The Leading Spanish 
Language Daily Newspaper, has an 
excellent opportunity for a bilingual 
English/Spanish circulation m-nager 
with minimum 5 years experience. The 
candidate must have a solid back- 
ground in all areas of circulation includ- 
ing sales and promotions, service, 
budgeting and organization. 


La Opinion is located in Los Angeles 
and has a circulation of 100,000. We 
offer a competitive salary, excellent 
benefits and the challenges associated 
with an organization experiencing rapid 
growth. 


If you are interested in joining a news- 
paper with the reputation as the leading 
Spanish language daily in the nation, 
please send your resume with salary 
history to: 


Human Resources Manager 
La Opinion 
1436 S. Main Street 
Los Angeles, CA 90015 


CIRCULATION MANAGER 





In 1989 we doubled our circulation, 
advanced our product from weekly to 
tri-weekly edition and aggressively 
converted from mail delivery to carrier 
delivery. Households in our southern 
California market increased 36% in the 
last 6 months. Now the search is on for 
an experienced hands-on circulation 
manager with strong leadership skills to 
implement even bigger plans in 1990. 
Exciting career advancements and 
opportunities with Tribune company 
benefits. Send resume and cover letter 
to The Californian, 28636 Front Street, 
Temecula, CA 92390. Attn: Circulation 
Manager. EOE. 


CIRCULATION MANAGER 

Top prize winner in state seeks circula- 
tion leader. Growing 13,000 six-day PM 
paper which has has 16 percent growth 
in last three years. New building under 
construction. New press installed this 
summer. Come lead, by example, our 
eager six-person staff. Ideal candidate 
knows ABC and Postal! regulations and 
reports, is computer literate, and has 
sales and promotional knowledge. 
Competitive salary, plus year-end bonus 
potential. Advancement potnetial. Send 
letter, resume, salary history and refer- 
ences Daryl M. Hall, Publisher, Kearney 
Hub, PO Box 1988, Kearney, NE 
68848. 








Need circulation manager for 6,000 
daily who is aggressive, hard working, 
promotion minded. Good salary, bene- 
fits. Resume to Publisher, Imperial 
Valley Press, Box 2770, El Centro, CA 
92244. 


EDITOR & PUBLISHER for February 17, 1990 








HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





CIRCULATION 


EDITORIAL 


EDITORIAL 


EDITORIAL 





CIRCULATION DIRECTOR 

Who can increase my circulation. We 
are a M-F PM and Sunday AM. We are 
close to 14,000, with potential, but 
stalled. We are paying 28,000, plus up 
to 5,000 bonus. Nice area to live and 
work. If you can make it happen, send 
me a resume NOW. Include a cover 
letter and tell me about yourself and tell 
me why YOU can increase my paid 
circulation. No phone calls. Neil D. 
Williams, Publisher, The Sentinel, PO 
Box 9, Hanford, CA 93232. 


PLANNED MAY 3l1st, 1990 RETIRE- 
MENT has created an opening for 
service-sales oriented circulation direc- 
tor at one of the Northwest’s fastest 
growing oy newspapers, The Bulletin, 
located in Bend, the heart of Central 
Oregon's recreation wonderland. If you 
are a team player, are creative in carrier 
development and promotion, under- 
stand subscriber/non-subscriber non- 
duplicated TMC, are strong in supervis- 
ory and leadership skills, can motivate 
others, have knowledge of budgeting 
and planning, have at least 5 years 
experience, and above all, are looking 
for new and better ways to meet the 
circulation challenges of the 1990's, 
then you'll want to apply. 
Compensation-fringe benefit package is 
excellent. Send cover letter, resume 
and references to: Judy Coleman, c/o 
The Bulletin, 1526 N.W. Hili Street, 
Bend Oregon 97701. 








COMPUTER TECHNOLOGY 


EDUCATION SPECIALISTS 
CText, an innovative developer of soft- 
ware for the newspaper publishing 
industry, is seeking skilled and moti- 
vated people to join our customer 
service department to help service our 
growing client base. Interviews are 
currently being conducted to fill several 
Education Specialist positions, respon- 
sible for software installation and train- 
ing system users. Preferred candidates 
will have MS/PC-DOS experience, 
knowledge of network principals and 
familiarity with the newspaper and 
typesetting industries. Good communi- 
cation skills a must. Extensive travel 
required. Please send resume to CText 
Inc., 1286 Eisenhower Place, Ann 
Arbor, MI 48108 Attn: Personnel. 


EDITORIAL 


Able to write interesting top quality 
copy for our upscale full color food 
section? Knowledgeable about nutrition 
and gourmet cooking? Enjoy interview- 
ing local cooks? Experienced? Resume 
to Steve Pappas, Executive Editor, 
News-Journal, PO Box 2831, Daytona 
Beach, Fl 32115-2831. 


AGGRESSIVE EDITOR needed for prog- 
ressive Southeast tri-weekly. Direct 
staff of five. Write editorials, columns, 
some reporting, layout.and pasteup. All- 
Mac operation. Salary in low $205. 
Profit-sharing and 401K. Find out how 
much fun newspapering can be. Send 
resume to Box 4496. Editor & 
Publisher. 














Aggressive biweekly business newspap- 
er needs reporter with experience on 
business desk of a daily, or with a 
regional business publication. Send 
resume, clips and salary history to: Kit 
Gorman, CityBusiness, PO Box 19308, 
New Orleans, LA 70179. 


ASSISTANT FEATURES EDITOR 
Progressive, state-of-the-art suburban 
Chicago daily, 65,000 circulation, 
seeks team member who will add polish 
toa one features section. If you 
write snappy headlines, edit with relish 
and know good design and color, submit 
resume, references and samples of your 
work to Box 4495, Editor & Publisher. 








ASSISTANT C!TY EDITOR 

The Buffalo News, 320,000 daily circu- 
lation, seeks assistant city desk editor. 
Should have experience as reporter as 
well as desk. Will be assigning stories, 
working with reporters, editing copy. 
Split shifts, night hours will be the 
routine. Could be a good move for some- 
one from small daily. Contact: Stan 
Evans, Assistant oceng te Editor, 
Buffaio News, One News Plaza, Buffa- 
lo, NY 14240. 





ASSISTANT FEATURES EDITOR 
For growing suburban daily in Zone 5. 
We're looking for someone with clever 
ideas and the desire to see a good news- 
paper become even better. Applicants 
should have at least 3 years reporting 
and/or copy editing experience and a 
familiarity with arts and entertainment. 
Layout skills also a must. Send resume, 
copies of page designs to: George Haas, 
5959 S. Harlem Ave., Chicago, IL 
60638. 





ASSISTANT FEATURES EDITOR 
For Grand Rapids Press (190,000 
Sunday circulation) in Michigan. Need 
editor with production/editing experi- 
ence and ability to work with diverse 
staff of full-time and free-lance repor- 
ters covering lifestyle and entertain- 
ment beats. You must be able to dream 
up lively story ideas, challenge talented 
writers and know enough about graphics 
to work with art department and 
composing room. Hard news reporting 
background and extensive entertain- 
ment knowledge preferred. Send cover 
letter, resume, tearsheets of layouts 
you've helped design and references by 
Feb. 24 to Sue Schroder, Features 
Editor, Grand Rapids Press, 155 Michi- 
fan St., NW, Grand Rapids, Mi 49503. 

0 phone calls, please. 


ASSISTANT NEWS EDITOR 

The Lansing State Journal is seeking an 
assistant news editor to join a solid and 
experienced editing team. We are look- 
ing for a creative, aggressive editor who 
wants to work hard and move up quickly 
at an award-winning newspaper in a 
vibrant and growing university and state 
capital community. Design skills are a 
must; high standards also expected on 
word editing. Technical savvy desire- 
able. Good pay, great opportunity for 
advancement with a Gannett newspap- 
er. Send resume and clips to Tom Calli- 
nan, Editor, The Lansing State Journal, 
120 East Lenawee Street, Lansing, MI 
48919. 








ASSISTANT NEWS EDITOR _ 

A daily newspaper in the midwest, with 
a circulation of 450,000 is seeking a 
senior editor to be in charge of page 
design. Applicants should be proficient 
in design, layout, pagination and 
computer graphics. Duties would 
include direction of a design-layout 
desk, which produces six feature 
sections. Candidates must have at least 
4 years experience and be able to 
provide administrative supervision, 
advice and counsel to several layout 
editors. Excellent salary and fringe 
benefits. Send resume and work 
samples to Box 4468, Editor & 
Publisher. An Equal Opportunity 
Employer. 





In our complex world, 
there cannot be fruitful 
initiative without govern- 
ment, but unfortunately, 
there can be government 
without initiative. 
Bertrand Russell 


EDITOR & PUBLISHER for February 17, 1990 





Assistant News Editor 

The San Jose Mercury News, a Knight- 
Ridder newspaper, is looking for a 
bright, creative assistant news editor 
with strong news judgment, design 
skills and supervisory experience to join 
an expanded news desk in one of Ameri- 
ca’s top newsrooms. You'll do A- 
section, special projects and front-page 
layout. We seek someone who can skill- 
fully design and package the newspap- 
er, who knows where and how to play 
the day’s news and who is skilled at 
balancing competing interests among 
various departments. Benefits and pay 
are competitive, and Northern Califor- 
nia’s lifestyle and climate are excep- 
tional additional benefits. Send letter, 
resume and page layouts to Jeff 
Thomas, Executive News Editor, San 
Jose Mercury News, 750 Ridder Park 
Drive, San Jose, California, 95190. 


Bilingual reporter needed to cover 
police beat for aggressive daily on 
U.S.-Mexico border. Contact Lavice 
Laney, —_ Editor, The Brownsvil- 
le Herald, PO Box 351, Brownsville, 
Texas 78520. (512) 542-4301. 


BUREAU REPORTER 

The Savannah News-Press is seeking 
experienced reporter for the Statesboro 
Bureau, to cover the town of Statesboro, 
and Screven, Emanuel, Bulloch and 
Evans counties, under the direction of 
the Metro Desk for the News/Press. 
Minimun three years of hard news 
experience and a college degree 
required. Must be able to use 35mm 
camera. Send resume and clips to: 
Loyall Soloman, Metro Editor, Savan- 
nah News-Press, PO Box 1088, Savan- 
nah, GA 31402. 


BUSINESS REPORTERS 











The Pulitzer Prize-winning San Diego 
Tribune is looking for experienced, 
aggressive business reporters to cover 
one of the nation’s most dynamic busi- 
ness news markets. Hotbed for high- 
tech start-ups , on the doorstep of 
Mexico and the Pacific Rim, with an 
economy that’s outpaced the nation for 
seven years, San Diego is a business 
reporter’s paradise. We're looking for a 
reporter with at least five years’ experi- 
ence who knows how to break news on a 
deadline and can help us chronicle the 
business and economic life of Ameri- 
ca’s sixth-largest city. Spanish fluency 
will make you a leading candidate. 
Send resume and clips to Financial 
Editor David Coburn, San Diego 
Tribune, Box 191, San Diego, CA 
92112. 


BUSINESS REPORTER 
The New Haven Register is looking for a 
reporter to cover banking and financial 
services. We need an aggressive repor- 
ter to go after the biggest story in New 
England this year, someone who can sift 
through the numbers and regulations on 
the beat and tell us about the people 
who run these banks. This 140,000 
daily has a business staff of 9; we 
produce a weekly business supplement 
to compliment our daily and Sunday 
sections. Our seaside community is 
home to Yale and offers a range of recre- 
ational and cultural activities. Send 
resume and clips to Kathy Lee, Busi- 
ness Editor, New Haven Register, 40 
Sargent Drive, New Haven, CT 06511. 


BUSINESS STAFF WRITER 
Immediate opening for business writer. 
Prefer experienced journalist. Business 
background helpful. Zone 5, 65,000 
AM daily in highly competitive subur- 
ban market. Heavy industry to Fortune 
500 companies to “mom and pop” 
stories provides interesting business 
community. New state-of-the-art facili- 
ties at progressive newspaper. Good 
salary, fringes. Resume with clips and 
references to Box 4473, Editor & 
Publisher. 








BUSINESS REPORTER- For transporta- 
tion and environmental beats. At least 3 
to 5 years of daily newspaper reporting 
experience required; business reporting 
background preferred. Send resume 
and clips to Dominic M. Cappa, Editor, 
718 Arch St. Suite 6N, Philadelphia, 
PA 19106. 





BUSINESS REPORTER sought by 
award-winning weekly in Up-State New 
York. Experience, strong writing skills 
required; business background 
preferred. Send resume, clips to Box 
4487, Editor & Publisher. 





BUSINESS REPORTING 

IN NORTH CAROLINA 
The nation’s largest producer of busi- 
ness publications is seeking full-time 
reporters for its business newspaper 
branch based in North Carolina. Candi- 
dates should have a strong interest in 
specialized business journalism. Rapid 
development of both new and existing 
publications offers significant oppor- 
tunities for career growth. North Caroli- 
na headquarters, in Greensboro/ 
Winston-Salem/High Point, is an ideal 
spot for relocation. Send resume to: 
Business Reporter, PO Box 2754, High 
Point, NC 27261. 


Business Reporter -- Fast-growing 
Stamford, CT publisher seeks reporter. 
Knowledge of publishing and/or soft- 
ware business, and financial and 
—— analysis skills a plus. Salary 
DOE. Resume and clips to: Jeff Silvers- 
tein, DIG, 51 Bank St., Stamford, CT 
06901 or call (203) 348-2751. 


CITY-BUSINESS REPORTER 
Growing 13,000 circulation daily in 
South central Nebraska seeks aggres- 
sive reporter to cover city hall and 
business-industrial scene. Send 
resume, Salary history and clips to Mike 
Konz, —" y Editor, Kearney Hub, 
PO Box 1988, Kearney, NE 68848. 


CITY EDITOR - Committed professional 
who understands the importance of 
community journalism needed to direct 
dedicated staff of five reporters. Local 
news is our primary focus. Keen news 
judgment, competitive spirit, imagina- 
tion and people skills necessary. Send 
cover letter, clips and resume to: Mark 
Derry, Executive Editor, The Dispatch, 
Gilroy, CA 95020. 


CITY EDITOR 

The Idaho Statesman, a seven-day 
Gannett newspaper of 57,000 
daily/78,000 Sunday circulation, is 
seeking a good teacher-communicator 
to lead a staff of 13 reporters and 2 
assistant city editors on a hard-hitting, 
responsible and innovative morning 
newspaper. We need a creative person 
who is also a good planner and has 
management experience. Send resume 
and examples of work to Assistant 
Managing Editor Jeannine Guttman, 
The Idaho Statesman, PO Box 40, 
Boise, ID 83707. 


CITY EDITOR ; 
Aggressive, hard-news-oriented, 
25°000-circulation daily wants words- 
mith, leader, teacher to direct local 
coverage. Work amid the latest in tech- 
nology, with a hard-working, eager 
reporting staff and quality-conscious 
management. Live amid southern 
Idaho’s splendid outdoor-recreation 
opportunities-skiing, hiking, hunting, 
fishing. Competitive salary and bene- 
fits, #O1K. Send resume and work 
samples to Clark Walworth, Managing 
Editor, The Times-News, PO Box 548, 
Twin Falls, |ID 83303. 























COPY EDITOR ; 
The Meridian Star, an award-winning 
Sunbelt daily, is taking applications for 
copy editing positions. Contact News 
Editor Burl Denson at (601) 693-1551; 
PO Box 1591, Meridian, MS 39301. 
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CLASSIFIED ADVERTISING 
Order Blank 
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No. of Insertions: 


Amount Enclosed: $ 





LINE ADS 
1 week — $6.70 per line 


charged the following 


52 times, $60. 
DEADLIN 





11 West 19th Street, 


2 weeks — $5.85 per line, per issue. 
3 weeks — $5.10 per line, per issue. 
4 weeks — $4.35 per line, per issue. 


Add $6.50 per insertion for box service. 
Count as an additional line in copy. 
Count approximately 34 characters and/or spaces per line. 


CLASSIFIED ADVERTISING RATES 


Effective January 1, 1990 

POSITIONS WANTED 

1 week — $3.95 per line 

2 weeks — $3.25 per line, per issue. 
3 weeks — $2.75 per line, per issue. 
4 weeks — $2.55 per line, per issue. 


Add $4.20 per insertion for box service. 
Count as an additional line in copy. 


3 lines minimum. 
NO ABBREVIATIONS. 


DEADLINE: Every Tuesday, 12 pm (ET) 


For Saturday’s issue. 


Payment must accompany all Positions Wanted ads. 


DISPLAY CLASSIFIED 


The use of borders, boldface, illustrations, logo, etc., on classified ads 


rates per column inch per insertion: 1 time, $85; 2 to 


5 times, $80; 6 to 12 times, $75; 13 to 25 times $70; 26 to 51 times $65; 


E: 8 days prior to publication date. 


Contract rates available upon request. 
Box number responses are mailed each day as they are received. 


Editer & Publisher 
NY, NY 10011. (212) 675-4380, FAX (212) 929-1259. 


























HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 





COPY DESK CHIEF: Assistant news 
editor wanted to direct news copy desk 
for 197,000 daiiy/347,000 Sunday 
paper in one of the nation’s most live- 
able cities. Looking for a seasoned 
editor with strong people skills. Respon- 
sibilities include overseeing daily edit- 
ing & headline ecg motivating/ 
guiding copy editors. Send resume, 
work samples to Neena Pellegrini, News 
Editor, Cincinnati, 617 Vine Street, 
Cincinnati, OH 45202. 





COPY EDITOR: Feisty 15,000-circula- 
tion paper needs a bright, versatile 
editor who can handle copy, headlines 
and layout on any desk--local news, 
wire, features, sports, special sections. 
Editor must be sharp, aggressive and 
able to massage sometimes-rough copy. 
Great opportunity for someone with ties 
to the Virgin Islands or the Caribbean. 
Send resume and clips to: 
Executive Editor 
The Virgin Islands Daily News 


0x 7760 
St. Thomas, USVI 00801 
An equal opportunity employer. 





COPY EDITOR/PAGINATOR 
Immediate openings for copy editors 
who are accomplished at pagination or 
who possess skills with which to learn 
pagination —. Computer literacy 
essential. Page layout, design skills 
desired. New state-of-the-art facilities 
at progressive Zone 5 suburban 65,000 
AM daily. Very competitive market. 
Good pay, fringes, training. Send your 
resume with references and clips to Box 
pres Editor & Publisher. We're ready 
to hire. 





COPY EDITORS 

The Orlando Sentinel is !ooking for 
experienced copy editors. If you have at 
least two years of daily copy editing 
experience and a desire to work on a 
Pulitzer Prize winning newspaper with 
high standards and excellent working 
conditions, write James C. Clark, The 
Orlando Sentinel, 633 North Orange 
Ave. Orlando, FL 32801. 





Copy editor. Immediate opening at PM 
daily. Prefer 2-3 years experience. Will 
consider recent graduate. Send resume 
to Lance White, News Editor, PO Box 
59050, Knoxville, TN 37950 
615-521-8154. 





EDITOR - ESCAPE THE RAT RACE 
Oversee editorial and production 
departments of small newspaper 
company. Five issues per month plus 
special projects. Excellent organization 
& writing skills required. $1,500 to 
$2,000 per month, DOQ. Resume, 
clips, ect. to BMS Publishing, Inc., PO 
Box 2052, Yakima, WA 98907. Closes 
soon. 





EDITORIAL 

We're expanding. 5,300 circulation 
daily (M-F) near Monterey looking for 
sports writer on 2-person desk; part- 
time photographer; and layout/copy 
editor, some supervision. Hiring date: 
March 1. Send resume, writing/layout 
samples and references to: Linda Loef- 
fler, Assistant Editor, Free Lance, 350 
Sixth Street, Hollister, CA 95024. 
(408) 637-5566 only before 10 AM or 
after 3 PM Pacific Time. EOE. 





EDITOR for one of America’s finest 
weekly newspapers. We're looking for a 
strong leader who has a solid reporting 
background, finely tuned copy editing 
skills, a keen interest in photography 
and design, end an ability to challenge 
a five person news staff. If you want to 
help produce an exciting newspaper ina 
spectacular setting, write Sellett, Jack- 
ph News, Box 7445, Jackson, WY 





EDITOR 
Editor position open in daily Eastern 
lowa newspaper which is part of a reput- 
able newspaper group. Manage news 
team of 10, work closely with publisher 
and other department managers on 
strategic plans for product improvement 
and circulation growth. Must live in the 
community and have experience in 
planning, editing, organizing, develop- 
ing people, hiring, introducting change, 
editorial writing, and presenting crea- 
tive page layouts. Generous benefit 
package available. Send cover letter 
and resume to Box 4483, Editor & 


Publisher. 
An EOE M/F/H 





EDITORIAL SYSTEMS COORDINATOR 


California metro daily seeks editorial 
systems person with at least three years 
Sli experience. You should be a top- 
notch Styl with a flair for solving prob- 
lems and good people skills. Expertise 
in the other SI! programming languages 
-- gloss, Igen, =. fmod, rgen, mapgen 
-- desirable. Other pluses include a 
newsroom background, PC and Macin- 
tosh know-how, and familiarity with 
computer connectivity issues. $40,000 
plus, excellent benefits. Send resume 
to Mike Kieser, Systems Dept., The San 
Francisco Chronicle, PO Box 3074, San 
Francisco, CA 94119. (415) 
777-1111. 





EDITORIAL 
We need a special, editorially trained 
person with personal interest and exper- 
lence in the tropical-fish hobby. Strong 
copy-editing and proof reading skills are 
musts; degree in journalism or English 
required; solid backround in biology or 
natural sciences would be a plus. This 
is an entry-level editorial position with 
lots of potential for hard-worker. Our 
offices are located in South Orange 
County of Southern California. Send 
resume and cover letter stating your 
experience and or interest in the above 
field to: 
OUTDOOR DIVISION 
PO BOX 6050-EP 
MISSION VIEJO, CA 92690 





EDITORIAL - Fairchild Publications, a 
division of Capitol Cities/ABC, Inc. has 
2 openings at news service’s Washing- 
ton Bureau to cover national business 
news for all Fairchild papers, including 
Womens Wear Daily, Daily News 
Record, “W”, “M” and Electronic 
News. Need experienced daily reporters 
to follow financial news, the Commerce 
Department, SEC, Supreme Court, 
Treasury, OMB, tax regs, the Fed and 
Customs. Please send resume and at 
least 5 clips to Bureau Chief, Fairchiid 
Publications, Suite 570, 1333 H St., 
N.W., Washington, DC 20005. No 
phone calls please. 





EDITOR 


National entertainment trade magazine 
seeks editor with minimum three years 
experience. Meet weekly deadlines, 
manage writing staff. Resume and 
salary requirements to PERFOR- 
MANCE, 1203 Lake St., Suite 200, 
Forth Worth, TX 76102. 





INTERNSHIPS 

Spend 6 months interning with crack 
professional journalists in the Illinois 
Statehouse pressroom as part of Sanga- 
mon State University’s one-year MA 
Public Affairs Reporting Program. 
Excellent media placement record 
(94% last year). Tuition 
waivers/$3,000 stipend — intern- 
ship. Applications due by April 1. 
Contact Bill Miller, PAC 429a, SSU, 
Springfield, IL 62794-9243. (217) 
786-6535. 
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EDITORIAL 


EDITORIAL 


EDITORIAL 


EDITORIAL 





EDITOR/REPORTER: 
Fast-growing weekly newspapers in 
Queens, New York, seek self-starter to 
edit and report local news. Excellent 
opportunity: community reporting in big 
city atmosphere. Experience with 
Macintosh preferred. Send resume and 
clips to Box 4481, Editor & Publisher. 


EDITOR/REPORTER 

The Bradford Era, a 12,000-circulation 
morning daily in rural Pennsylvania, 
needs a newsperson who can do it all. 
Applicant should be an experienced 
hard-news reporter who can double as a 
wire editor and produce bright page 
layouts. Send resume, clips, tearsheets 
and references to Paul Reichart, 
managing editor, The Bradford Era, PO 
Box 365, Bradford, PA 16701. 


EDITOR 








You're in the middle of a career in which 
you've distinguished yourself as a jack 
of all trades in a small daily or weekly 
newsroom. You advanced to a larger 
daily, distinguished yourself as a 
government reporter and now find your- 
self on a copy desk in Washington, DC 
for a major news organization. It’s cross 
roads time for you and you need to 
either stay on your safe but dull track or 
turn off and take a shot at the brass 
ring. You've got to make a move soon or 
it'll be too late for any real chance of 
making your mark. 


Sound familiar? If you’re this person or 
someone resembling the profile, then 
you could be the person I’m looking for. 
We're a long established AM daily in 
need of a soulful editor who under- 
stands local news, has insatiable 
curiosity that translates into compelling 
copy, can revitalize staff and enliven 
content. 


Secure franchise in upscale, growth 
market within Zone 2 metro area means 
marvelous opportunity. Send cover 
letter and resume to Box 4480, Editor & 
Publisher. 


Editor for 6,000-circulation PM West 
Virginia daily. Strong writing, layout and 
copy editing skills required. Send 
resume to Robert Wingett, Publisher, 
Point Pleasant Register, Point Pleasant, 
WV 25550 


ENTERTAINMENT 
Assistant entertainment editor sought 
to direct new Weekender section for a 
booming paper in California’s fastest 
growing county. Should have a mini- 
mum of five years in entertainment jour- 
nalism, including experience in assign- 
ment editing. Send resume, samples, 
references to Sally Ann Maas, AME 
Features & Art, The Press Enterprise, 
PO Box 792, Riverside, CA 
92502-9988. 


EXECUTIVE EDITOR 
Seeking executive editor for 16-page 
monthly newsletter. Must be exper- 
ienced writer, reporter and self-starter 
who is enthusiastic about the prospect 
of reporting on the latest therapies: 
translating scientific studies of person- 
ality and behavior into compelling 
stories about the potential for personal 
growth; serving as an advocate for read- 
ers who are serious about enhancing 
mental insurance, improving relation- 
ships and achieving greater happiness 
in their lives; and shaping the focus and 
direction of an entire publication. Send 
resume and writing samples to: 

Personnel Department (EE-EP) 

RODALE PRESS, INC. 

33 East Minor Street 

Emmaus, PA 18098 


EOE 


Classified Advertising 
(212) 675-4380 

















FEATURE EDITOR — On quality daily in 
eastern PA. (Pulitzer '79). Ideal for 
experienced feature writer full of ideas 
and ready for next step. Write Jim 
Kevlin, Editor, Pottsville Republican, 
— St., Pottsville, PA 





FINANCE REPORTER 


Crain’s Cleveland Business, a weekly 
business newspaper, is looking for a 
banking and finance reporter to cover 
the Cleveland market. Previous finan- 
cial coverage a must. Please send 
resume and clips to Mark Dodosh, 
Editor, 700 West St. Clair, Suite 310, 
Cleveland, OH 44113. 


GENERAL ASSIGNMENT 
STAFF WRITER 

Staff writer with broad background 
sought for Zone 5 suburban 65,000 AM 
daily in highly competitive market. 
Good salary with fringes. Resume with 
references and clips to Box 4476, 
Editor & Publisher. 


General assignment features reporter 
sought. Position will include lifestyle 
coverage with part-time emphasis on 
radio and television market trends and 
personalities. Send letter, resume and 
tearsheets to Jim Willis, Managin 
Editor, Birmingham Post-Herald, P 
Box 2553, Birmingham, AL 35202. 


HELP US MOVE! 











West Texas daily, circulation 30,000, 
moving soon to A.M. publication and 
expanding staff. A people-oriented 
newspaper with excellent benefits and 
opportunities for right people to move 
upward in our parent major media 
company. Some current vacancies due 
to such moves. As a result, we have 
openings for copy editor, 2 reporters 
(one with business-writing interest) and 
a creative photojournalist who does 
ood work and wants it showcased. 

refer 1 or 2 years experience or strong 
entry-level candidates. We want to fill 
these posts quickly with quality people. 
Help us make the exciting move to A.M. 
and improve our newspaper at the same 
time. Send resume, portfolio and refer- 
ences to: Jim Servatius, Reporter- 
Telegram, 201 E. Illinois, Midland, TX 
79701. No calls, please. 


INVESTIGATIVE STAFF WRITER 
Immediate opening for investigative 
reporter on suburban Zone 5, 65,000 
AM daily. Probe organized crime, 
corrupt government and unsavory busi- 
ness concerns in an area known for its 
bad guys. Experienced reporter wanted. 
Top salary, fringes to qualified candi- 
date. New state-of-the-art facilities. 
Competitive market. Resume clips and 
references to Box 4474, Editor & 
Publisher. 


LOVE ANIMALS AND WORDS? 
Southern California magazine publish- 
ing company specializing in the pet 
field wants editors for their National 
Consumer Magazines. Degree in 
Journalism/English, some experience 
preferred. Send resume and cover letter 
detailing experience or interest in 
companion animals to: 

F.P., INC. 
DEPARTMENT CF 
PO BOX 6050-EP 
MISSION VIEJO, CA 92690 


MANAGING EDITOR 











6,000 circulation daily in Southeastern 
Virginia is — effective manager 
to supervise a 6 person newsroom. 
Strong writing, layout and copy editing 
skills a must. Send resume and samples 
of work to: 

Otis Amory, Publisher 

Suffolk News-Herald 

PO Box 1220 
Suffolk, VA 23434 
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MANAGING EDITOR willing to aggres- 
sively carry out the editor’s directions to 
produce the kind of paper needed. Are 
you willing to work the necessary hours 
to see that an excellent paper is 
produced every day? Send resume and 
explain why you think you’re the person 
we want to Zone 2 newspapers at: Box 
4489, Editor & Publisher. 





MEDICAL REPORTER 

Full time position for reporter with 
medical writing experience. Minimum 3 
years experience with degree in journal- 
ism. Duties include covering health- 
related issues in Central Contra Costa 
which have five hospitals, three with 
research divisions. Flexible days and 
hours, excellent benefits. Send resume 
to: Contra Costa Times, Attn. Judy/ 
Personnel, PO Box 5088, Walnut 
Creek, CA 94596. 





Mid-size PM daily looking for talented 
graphics editor. Successful candidate 
will be extremely proficient with Macin- 
tosh. Our one-man department regularly 
produces news info graphics, local 
sports graphics as well as designing 
feature section fronts. We have a Cross- 
fieid scanner and use spot as well as 
four-color as much as possible. Call or 
send resume and clips to Tim Timmons, 
managing editor, Times-News, Burling- 
os Tagg 7215. (919) 277-0131, ext. 








MANAGING EDITOR 


Midwestern Metro, indepen- 
dently owned, in the 150- 
250,000 range, seeks strong 
manager to direct its day-to- 
day news operations. 


This position requires finely 
honed skills in planning the 
news function and in execut- 
ing that plan through a staff 
consisting of veterans and 
“bright-eyes.” 


The paper is eager to 
improve itself in content and 
design and the person cho- 
sen for this position will be 
required to make significant 
contributions and be an 
agent of change. 


Those possessing only 
those old and traditional 
skills need not apply. How- 
ever, since we are an institu- 
tion in our community, tradi- 
tional values must be the 
foundation from which we 
grow. The position requires 
proven journalistic skills, 
brightness, outstanding 
news judgment and effective 
people skills. 


This opportunity will be 
highly rewarding materially 
and in satisfaction for the 
right person. 


Send resume to Box 4457, 











Editor & Publisher. 





NEWS EDITOR 
15,000 Daily has immediate opening. 
Resume and clips to Tom Taylor, PO 
Box 129, Kinston, NC 28502. 


REPORTER 

The Fort Worth Star Telegram is seeking 
an aggressive, independent and respon- 
sible beat reporter to work in expanding 
coverage of its most competitive, boom- 
ing region. Must have 1-5 years report- 
ing experience and want to work for 
major metropolitan daily and Sunday 
newspaper. 


Send resume and clips to: 





Joan Krauter 
Managing Editor, Northeast 
Fort Worth Star-Telegram 
807 Forest Ridge Drive, Suite 100 
Bedford, TX 76022 





REPORTER 


Are you a full-time wire service reporter 
interested in joining a daily? The Toldeo 
Blade is looking for someone with dead- 
line writing experience to cover every- 
thing from general assignment to a 
regular beat. Top minimum $753 week. 
Send resume to Jo K. Yarborough, 541 
Superior St., Toledo, OH 43660. 





REPORTER 

Denver based telecommunications 
magazine seeks experienced reporter 
for New York bureau. Some travel 
required seeking motivated self starter. 
Send letter, resume, salary require- 
ments ana ciips to Box 4479, Editor & 
Publisher. 





REPORTERS: I’m looking for aggressive 
people who want to work hard to 
produce outstanding news stories. | 
want reporters who won't hesitate to 
work odd hours and give up their Satur- 
day to cover ea news. | have 
several openings. 38,000 daily AM and 
Sunday. Write: James D. Sneddon 
editor, Daily Local News, 250 N. Brad- 
ford Ave., West Chester, PA 19382 


REPORTER -- MEXICO 
Mexico's leading English-Language 
weekly, 25K, in world’s best climate 
seeks resourceful, energetic self- 
starter. Benefits include furnished 
apartment. Entry Level OK. Some Span- 
ish necessary. Resume, clips to Editor, 
Guadaiajara Reporter, 254 Duque de 
Rivas, Guadalajara, Jalisco, Mexico. 








REPORTERS: Two, municipal beat, 
education writer for award-winning 
suburban PA daily. of 65,000. Send 
clips that show people and impact 
behind the story. Good salary, benefits, 
401(k). Write to Joe Halberstein, Asso- 
ciate Editor, Bucks County Courier 
Times, 8400 Route 13, Levittown, PA 
19057. 





Reporter, editor positions. Join Flori- 
da’s fastest growing weekly newspaper, 
225,000 circulation. Sun Newspaper 
Group publishes 15 newspapers, blank- 
eting central Florida. Process color each 
week. Industry experienced, competi- 
tive pay, benefits. Resume to Bob 
Nolte, M.E., 844 Maguire Road, Ocoee, 
FL 34761. 


REPORTERS — Bright, energetic, for 
quality daily (Pulitzer ‘79). Two 
positions. 

Business — coal, cogeneration, retail, 
real estate, industry ranging from 
aluminum to pencils. 

General assignment — Public affairs, 
features, spot news, municipal cover- 
age. 

Coenpotitive salary, benefits, profes- 
sional challenge. Write Jim Kevlin, 
Editor, Pottsville Republican, 111 
Mahantongo St., Pottsville, PA 17501. 
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EDITORIAL 


EDITORIAL 


EDITORIAL 


MARKETING 





REPORTERS with creativity, drive and 
several years of hard news experience. 
Send clips, letter and resume to Rem 
Rieder, Managing Editor, States News 
Service, 1333 F St., NW, Washington, 
DC 20004. EOE. 





REPORTERS 

The Tulsa Tribune, a hard-nosed 
67,000 circulation Monday-Saturday 
afternoon newspaper with a commit- 
ment to excellence, is seeking reporters 
for a variety of beats. Applicants should 
be interested in developing beats, 
covering breaking news, news features 
and investigative projects. Send 
resume, clips and references to Pear! 
Wittkopp, nog y- Editor/News, The 
Tulsa Tribune, PO Box 1770, Tulsa, OK 
74192. No calls please. 





SENIOR EDITOR 

News magazine seeks multi-faceted, 
high-energy journalist for senior editor 
post with growth potential on small 
staff. Work history must prove interest 
in world/public affairs, ability to 
manage time and work, initiative and 
willingness to assume responsibility. 
Minimum five years experience in jour- 
nalistic editing required, also mature 
news judgment and expert English 
skills. Foreign languages are a plus. 
New York City. Box 4444, Editor & 
Publisher. 





SPECIAL SECTIONS EDITOR 
Quality-oriented, award winning 
23,000 Texas Gulf Coast daily has 
immediate opening for business and 
special sections editor. Will manage, 
edit and design at least 8-10 special 
sections per year plus manage, edit, 
layout and do some writing for twice- 
weekly business pages. Editing and 
layout experience a must. Must also be 
adept at dealing with advertisers and 
the business community. Send applica- 
tion, clips and layout samples to: Dee 
Mcliihenny, Managing Editor, The 
Brazosport Facts, Box 549, Brazosport, 
TX 77531. 





SPORTS DESK SPECIALIST 
We're looking for an eager sports 
deskperson to help us produce pages 
that really sizzle for our growing state 
capital AM award-winning newspaper. 
We have reorganized the sports depart- 
ment and the design operation and have 
some plans that are too secret to talk 
about in this ad. We'll consider a person 
with relatively little professional experi- 
ence if she or he is energetic and 
excited about the work. The pay is good; 
the benefits are excellent; the town is 
great; the staffers are real pros. The 
time is now! Send sample pages and 
salary needs to: Patrick Coburn, Manag- 
ing Editor, The State Journai-Register, 
One Copley Plaza, Springfield, IL 
62705. 





SPORTS SLOT 


The Grand Rapids Press (145,000 
daily/190,000 Sunday) is looking for an 
experienced desk person to fill an 
immediate vacancy. 


If you have a good eye for graphics, 
strong layout abilities as well as solid 
copy editing credentials, we are inter- 
ested in talking with you. 


We are halfway between Detroit and 
Chicago, which means the Cubs, Tigers, 
Red Wings, Bulis, Pistons, White Sox, 
BlackHawks, Michigan, Michigan 
State, Notre Dame and all sorts of other 
teams and leagues. 


Send resume, samples and references 
to: Bob Becker, Sports Editor, Grand 
Rapids Press, 155 Michigan NW, Grand 
Rapids, MI 49503 
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SPORTS EDITOR - One of America’s 
best under-50,000 newspapers seeks a 
dynamic sports editor to lead a talented 
staff and set a new standard for local 
coverage in a sports-crazy town. We're 
the summer training camp of the New 
Orleans Saints and home to 53 high 
schools, two colleges and the CBA 
Catbirds. If you’re better than everybody 
you know at everything you do, and 
you've got the clips and references to 
prove it, send us a resume and a one 
page letter describing what you think a 
sports editor's role ought to be in a 
community. Write Meribeth Catinia, 
Human Resources Manager, LA 
CROSSE TRIBUNE, 401 N. 3rd St., La 
Crosse, WI 54601. Application Dead- 
line: March 12, 1990. 


SPORTS WRITER 
Alaskan daily newspaper seeks versa- 
tile, hard worker. Send resume and 
clips ASAP to Ralph Thomas, M.E., 
Peninsula Clarion, PO Box 4330, 
Kenai, AK 99611. FAX (907) 
283-3299. 








The Odessa American, a Pulitzer Prize- 
winner in West Texas, anticipates that 
some cityside reporting jobs may be 
opened up by vertue of good reporters 
moving up to bigger markets. And that 
is the reputation we want to keep with 
filling those beats. If you are looking for 
a good news town, strong editing, an 
aggressive style and competitive salary 
and benefits, contact Assistant Manag- 
ing Editor Keith Briscoe at PO Box 
2952, Odessa, Texas 79760 





The Palm Beach Daily News, a 
12,500-circulation daily in one of the 
world’s most sophisticated fashion 
markets, has an opening for a fashion 
editor. We're looking for an excellent 
reporter with fashion writing experience 
or a solid fashion background. Please 
send clips and resume to Joyce Harr, 
Editor, Palm Beach Daily News, 265 
Royal Poinciana Way, Palm Beach, FL 
33480. 





The Pittsburgh Press is looking for an 
experienced, aggressive business repor- 
ter with energy, enthusiasm and the 
ability to dig stories out of a conserva- 
tive business community. Fine writing 
and the sensitivity to chronicle the 
subtle lifestyle and workplace changes 
going on in the city’s transition to a 
service economy are essential. Please 
send resume and clips that show enter- 
prise, insight, and stylish writing, as 
well as a grasp of the bascis to Steen 
N. Czetli, Executive Business Ec itor, 
PO Box 566, Pittsburgh, PA 1523). No 
calls, please. 





The Rocky Mountain News, Denver's 
circulation leader, is iooking or an 
editorial writer who cares abou local 
and state issues, has some production 
experience and is blissed with keen 
sense of style. Preferred politics: 
moderate to conservative. We're build- 
ing one of the most alert and lively 
commentary sections in the country. 
Please write (do not call) Vincent Carroll 
at 400 West Colfax Ave., Denver, CO 
80204. 





WANT TO BE A WINNER? 


The newspaper that is leaving the others 
behind is looking for a copy editor to 
share front page duties. We’re a full 
color all week. Circulation grew at 4.4% 
last year. Seeking quality in skills, 
ideas, goals. Send clips and resume to: 
Paula Redmann 
Human Resources Manager 
The Bismark Tribune 
PO Box 1498 
Bismarck, ND 58502 


Application deadline: March 2, 1990 





The Burlington Free Press, a Gannett 
newspaper in Burlington, Vermont, is 
looking for assistant city editor/business 
editor and an assistant news editor. 
Send resume and work samples to Ron 
emia 9 Editor, Burlington Free 
Press, 191 College Street, Burlington, 
VT 05401. 


Send E&P BOX REPLIES 
to: 
Editor & Publisher 
Classified Ad Dept. 
11 West 19th St. 
New York, NY 10011 
(Please clearly indicate the 

box no. you are responding to.) 


FREELANCE 


FREELANCE WRITERS to contribute 
news and feature articles to food busi- 
ness magazine with 50,000 circulation 
in U.S. and international markets. 
Writers must have experience in report- 
ing on some or all aspects of America’s 
food and beverage industry with an 
emphasis on business and marketing 
stories (i.e., new product coverage, 
corporate profiles, insights on market- 
ing, ect.). Pays $200 to $300 for one- 
page (800 words) articles on accep- 
tance. Please send cover letter, clips 
and SASE, to Bob Messenger, Senior 
Editor, Food Business Magazine, 301 
E. Erie St., Chicago, IL 60611. 


FREELANCE WRITERS wanted for 
60’s-reiated publication. Send samples 
of features/interviews to: AMERICAN 
POP, 154 Woodland Drive, Hanover, 
MA 02339. (617) 982-9567. 

















MARKETING DIRECTOR. Growing 
group of family-owned N.J. weekly 
newspapers seeks a dynamic, hands-on 
marketing director. Strong leadership, 
organizational skills, sales track record 
and ability to work well with people 
essential. Will have support of excellent 
retail sales director and classified sales 
manager. An outstanding opportunity in 
a fine area with good salary and benefits 
package. Please send resume, salary 
history and requirements to Roslyn 
Denard, General Manager, The Prince- 
ton Packet, Inc., PO Box 350, Prince- 
ton, NJ 08542. 





MARKETING SERVICES 
PROMOTION DIRECTOR: 
We are a Gannett daily newspaper of 
57,000 daily circulation and 80,000 
Sunday circulation in need of pro-active 
high energy level Marketing Services 
and Promotion Executive. Responsibili- 
ties include creating and directing our 
advertising, circulation and news mark- 
eting plans, promotions, public rela- 
tions, educational services and research 
projects. The preparation of market 
data to assist the advertising sales 
representatives and marketing presen- 
tations are also primary responsibilities. 
Necessary qualifications include a 
strong promotional background, proven 
creative abilities and strong written and 
verbal communication skills. Newspap- 
er marketing/promotional experience is 
preferred as is a marketing or advertis- 
ing degree. If interested and qualified, 
please send resume and salary require- 
ments to: Susan T. Rosin, Human 
Resources Director, Green Bay Press- 
Gazette, PO Box 19430, Green Bay, WI 
54307-9430. AN EQUAL OPPORTUN- 
ITY EMPLOYER. 





MAINTENANCE MANAGEMENT POSITIONS 
EDISON, NEW JERSEY 


ational skills, 





The ideal candidates will have: 
—a minimum of 5 years experience in a manufacturing plant- 
environment with very strong supervisory and organiz- 


The New York Times, a Fortune 500 company and leader in the 
industry, is expanding its facilities to Edison, New Jersey. We are 
looking for talented maintenance management professionals. 


—a coliege degree in mechanical or electrical engineering, or 
related field experience, and 

—demonstrated abilities in problem solving, oral and written 
communicetions, designing budgets, directing a staff, and 


implementing preventive maintenance procedures in a- 


manufacturing environment. 


This position offers growth and development, and the opportunity to 
work in a new 1 million square foot newspaper production plani with 
state-of-the-art color technology and equipment such as: 


Color-liner presses 


computerzied storage and retrieval systems 


salary and benefits. 


history, in confidence to: 





palletizers and automatic guided vechicles (AGV’s) 


Ours is a challenging and dynamic environment, with excellent 


If you meet the qualifications, please send your resume, and salary 


R. Carr, E.N.J. 


The New York Times 


229 West 43rd Street 
New York, NY 10036 
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PHOTOGRAPHY 


PRODUCTION/TECH 


HELP WANTED 


POSITIONS WANTED 








PHOTOGRAPHER: Understand how to 
take and generate news pix? Send tear- 
sheets, explain how you find action 
news pix. Not interested in feature 
photography. 38,000 a.m. Daily and 
Sunday. James D. Sneddon, Editor, 
Daily Local News, 250 N. Bradford 
Ave., West Chester, PA 19382 


PRODUCTION/TECH 


EDITORIAL SYSTEMS 
PRODUCTION MANAGER 

We're installing a DISC/NET SYSTEM 
IV. If you know about News Editing 
System installation as well as hardware 
and software needs for such a system, 
send us your resume. We'll teach you 
more than you've ever wanted to know 
about sports. Please send resume to: 
Char Strahinic, Director of Human 
Resources, 1212 N. Lindbergh Blvd., 
St. Louis, MO 63132. 

EOE/AA 


IMMEDIATE opening for qualified Goss 
Urbanite pressman. Good pay and 
benefits. Non-smoking. environment. 
7-day daily, 18,000 circulation. Send 
resume to: Box 450, Farmington, NM 
87499. 











Classified 


PRESSMAN 
Goss Web Urbanite, experienced, excel- 
lent growth potential. Salary and bene- 
fits over scale. Zone 2. NSD bee 
Corp. Call Park Chin (516) 484-330) 
or FAX resume (516) 484-6749. 


PRESS MANAGER 
Growing daily/weekly newspaper group 
seeks manager to supervise all phases 
of the pressroom. Requires extensive 
press knowledge on Goss Headline 
press. Send resume to: Times- 
Advocate, 207 E. Pennsylvania Ave., 
Escondido, CA 92025. Attn: Personnel. 








The Virgin Islands Daily News, a 
Gannett newspaper, is searching for a 
‘ood pressperson. We have a seven-unit 
oe Community press. We publish six 
mornings a week. We are looking for 
someone who enjoys the outdoor life 
(our weather is the best in the world) 
and who has a passion for quality repro- 
duction. Must have at least two years of 
experience. Good salary and benefits. 
Write Howard Lawrence, Virgin Island 
News, PO Box 7760, St. Thomas, VI 
00801. No phone calls please. An 
equal opportunity employer. 





strong. 


... where newspaper 
people meet and 
strike a match! 

Find your editor, advertising manager, 
artist, sales representative, circulation 
manager, public relations or production 
person with an ad in Editor & Publisher. 
We reach the working journalists you 
want to reach, every week .. . 113,000 


it’s your 
people-to-people 


meeting place... 


All mail and calls go to: 


Editor & Publisher 
11 West 19 Street 
New York, N.Y. 10011 
212 675-4380 
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PUBLIC RELATIONS 


EDITORIAL 





MEDIA RELATIONS DIRECTOR 
For New York based national public 
interest legal organization. Journalism 
experience and/or experience with 
national media essential. Excellent 
benefits and opportunities. Send salary 
history to Box 4498, Editor & Publisher. 


PR JOBS. Twice-monthly listing tracks 
current Calif. openings in PR. $30 for 3 
months. For free sample, mail SASE to 
Calif. Communications Connection, PO 
Box 186, Carmichael, CA 95609. 








POSITIONS 
WANTED 


ADMINISTRATIVE 





CITY EDITOR, 39, at 40,000 PM daily 
seeks new challenge as editor of smaller 
newspaper or in key role at larger paper. 
Mature, strong, steady performer with 
superior editing, layout, and coaching 
skills. Also capable editorial writer. 
B.A., M.A. degrees. Write Box 4272, 
Editor & Publisher. 


EXPERIENCED PUBLISHER 

28 years experience with community 
daily newspapers. Seek new opportunity 
to lead, manage daily following sale of 
newspaper. Excellent business, 
management, circulation and sales 
skills. Proven leader. Will relocate. 
Excellent references. Call Chester 
Anglen (214)937-2772 or send FAX to 
(214)937-1139. 


Experienced editor with sharp editing 
eye, creative layouts, good people skills 
seeks new challenge. Box 4459, Editor 
& Publisher. 











Professional journalist with 15 years 
experience publishing profitable, award 
winning, daily and weekly newspapers 
desires a position as publisher, general 
manager of a community newspaper or 
as a member of a management team 
supervising community newspapers. 
Contact David Hardy, 5158 E. Weaver 
Place, Littleton, CO 80121, (303) 
740-7191. 


General management/ad director. Daily 
& weékly publishing experience. Avail- 
able due to sale of metro daily. Mr. 
Taylor (916) 682-2418, AM. 


Publisher/GM, enthusiastic, exception- 
ally strong motivator of people and 
sales. Dynamic leader, planner, hands- 
on doer to bring your property to new 
heights in the 1990’s. Box 4446, 
Editor & Publisher. 











ADVERTISING 


Employed, experienced, degreed ad 
salesman seeks relocation, prefer Zone 
5 with circulation 18,000 plus. Box 
4477, Editor & Publisher. 








CARTOONIST 
Multi-experienced 25+ years circula- 
tor. Strong in sales, leader. Box 5302, 
Orange, CA 92613 (714) 774-1995. 








Experienced, hard-hitting investigative 
reporter seeking position with magazine 
or newspaper located in the Washington 
DC metropolitan area; Solid references, 
(301) 317-8912 Tim Maier. 


Reporter, four years experience, wants 
to be productive for you. I’m looking to 
be my best with your daily. | love gener- 
al assignment, features, column- 
writing. All sized papers, all zones 
welcome. | want a good job now. Call 
Vincent (516) 661-8297. 


Top-notch news editor, foreign editor, 
wire editor seeking to move up to 
managing editor. Let me motivate your 
staff. Wide experience U.S. and abroad. 
Best in the business. Box 4482, Editor 
& Publisher. 


Washington-based analyst/editor for 
major defense publishing company 
seeks position with daily newspaper/ 
weekly magazine. Former naval officer 
with clips, contacts and more. 

Box 4445, Editor & Publisher. 


PHOTOGRAPHY 


Award-winning chief photographer with 
3 years experience at a small daily staff 
seeks position with a larger paper. Zone 
is unimportant. | am hard working and 
eager to learn. Please reply Box 4493, 
Editor & Publisher. 




















EDITORIAL 


ARTS/ENTERTAINMENT WRITER 
Seeks Sunbelt. 20 years in print, radio, 
TV. Dan: (904) 622-6528. 


Author, scholar and award-winning 
education writer at mid-sized metro 
seeks bigger challenges. Box 4478, 
Editor & Publisher. 











PRODUCTION/TECH 


Prepress Supervisor/Production 
Manager-37 years experience with one 
(1) employer seeks challenging change. 
Interested in Zone 2. Working know- 
ledge all areas of production. Self- 
motivated, positive attitude, good 
people/planning skills. Reply to Box 
4488, Editor & Publisher. 





% 
Us, § 


E&P Employment Zone Chart 


Use zone number to indicate location 
without specific identification 
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How about a national organization for copy editors? 


By Kevin Catalano 


Copy editors suffer from an image 
problem, and it’s no wonder. Readers 
don’t know who they are because 
their names rarely appear in print. 
Reporters consider them naysayers 
who tinker with creative writing. Edi- 
tors give them feedback that identifies 
one missed error while failing to 
acknowledge the 99 that are fixed 
before they reach the news pages. 
The crunchers at the copy desk, 
meanwhile, work silently at their 
computer terminals without much 
public praise or glory — or even time 
for a dinner break. 

We should not be surprised that the 
majority of journalism students have 
been influenced by this image and 
pick reporting over copy editing as a 
career choice. This lack of supply and 
an increase in demand have made 
copy editors the most sought-after 
professionals in U.S. newsrooms. 
The evidence is everywhere. 

The classified ad section in a recent 
issue of Editor & Publisher listed 46 
editing jobs and 27 for reporters. One 
of the requests for copy editors was 
from the prestigious Washington 
Post, which probably never runs a call 
for reporting candidates. At another 
newspaper — this one a well- 
respected publication in Virginia — 
the assistant managing editor told me 
that in the past year he has received 
about 2,000 applications from report- 
ers and a dozen or so copy-desk 





(Catalano is assistant professor of 
journalism at the University of Mis- 
souri.) 
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Get your copy of 


- Australia’s big marketing, advertising and 
media magazine. 

Each fortnight you'll benefit from Ad News’ in- 
cisive reporting on Australasian events, oppor- 
tunities and trends which could help or affect your 
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inquiries. 

While newspapers scramble to find 
desk people, editors apparently are 
not making a significant effort to keep 
them on board. They seem to lose 
interest in the copy editor and are not 
fully supporting that person profes- 
sionally. At least, that is what two 
surveys have found. 

One conducted in 1986 by the Mis- 
souri School of Journalism revealed a 
deficiency in the nurturing of copy 
editors. At the 100 largest-circulation 
newspapers, acknowledgement for a 
job well done is in short supply. One 
out of two of the 543 respondents said 
their newspapers do not recognize 
outstanding work on the copy desk. 
Only half said they receive critical 
comments or praise at least once each 
week. 


in the stressful conditions of a news- 
room entitles us to more than we get. 
Money is not the be-all my company 
seems to think it is. I know I’m paid 
well, but would like an occasional 
word of praise from my supervisor.” 

{n the ASNE survey, the editors 
were asked if they intended to make a 
career of copy-desk work. Forty- 
seven percent said “yes,” and 43 per- 
cent said “no.” 

What is the answer to this state of 
affairs? How can the status of copy 
editing be heightened? Where will 
copy editors find public respect and 
recognition? What can help them 
grow professionally? 

A national organization for copy 
editors would do all of this and more. 
Precedents are everywhere. Football 





writers have an organization. Photog- 





The crunchers at the copy desk, meanwhile, work 
silently at their computer terminals without much 
public praise or glory — or even time for a dinner 


break. 





A majority of the respondents, 
85.5%, reported that an editor or the 
copy chief offers critiques of the 
newspaper. Unfortunately this form 
of feedback is done on an irregular 
basis, half of the copy editors said. 
About three-quarters of the respon- 
dents have never been sent to a 
national or regional workshop or 
seminar to enhance their copy-editing 
skills. 


These findings were supported 
later in the year by 630 copy editors 
who responded to a survey by the 
American Society of Newspaper Edi- 
tors. When asked if they had copy- 
editing training at a seminar outside 
their newspaper, 75% said “no.” 


Typical of the comments from 
respondents to the Missouri survey 
was this one from a copy editor at a 
West Coast newspaper: “It makes me 
angry that copy editors are looked 
down upon. We often work harder 
than reporters (certainly longer 
hours), but we get no recognition — 
our name isn’t on the story. It’s a 
thankless job and, frankly, | wonder 
why I stick with it.” 

A copy editor at a newspaper in the 
Midwest had this observation: “I love 
copy editing but feel there is no recog- 
nition given copy editors. At least that 
is the case here. I think the job we do 


raphers have one. Designers have 
one. Managing editors have one. Why 
not copy editors? 

The ground is fertile for such an 
organization. The University of Mis- 
souri survey found that 78% of the 
respondents would join the group. 
Many joyously supported the idea 
with offers of assistance to get it 
under way. Others were just glad to 
see that an effort may be made. (“I 
sure as hell am glad somebody has 
decided to do this,” wrote a copy 
editor from a Midwestern newspa- 
per.) 

When asked about the functions of 
this organization, 60% said they 
would favor a newsletter or other 
publication; 73% called for editing 
workshops. Sixty-two percent view 
the organization as an important rep- 
resentative that would give recogni- 
tion to the importance of copy editing. 

I am spearheading the drive for a 
national organization of copy editors. 
I have put together a 26-member 
board of advisers — educators and 
editors from various geographic 
areas — that will write bylaws and 
get the organization started if seed 
money can be secured from media 
foundations. A proposed budget 
seeks about $128,000 spread over five 





(Continued on page 48) 
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AMERICA* EAST 


MARCH 28-30, 1990, HERSHEY, PENNSYLVANIA 


This coming March 28-30, thousands of newspaper equipment buyers 
will head to Hershey, PA for the AMERICA EAST OPERATIONS Confer- 
ence. It is the largest regional trade show of newspaper equipment held 
in the U.S....and E&P will be there! 


E&P will have extra distribution of our March 24 issue at the conference 
and therefore in the hands of key buyers representing newspapers in 11 
regional states. It is the “tech” pages of E&P that these buyers turn to 
read about new, beneficial and innovative developments in newspaper- 
ing. E&P is a familiar sight to these newspaper industry people and the 
best possible vehicle for your advertising message. 


Your ad message in every issue of E&P is important and it will be espe- 
cially so in our “at the show” March 24th issue! Use your ad space to 
show the buyers the products you have to offer, invite them to your 
booth or simply welcome them to the show! You can even use this 


space to invite them to visit you at the uncoming ANPA/TEC Show in 
Las Vegas, June 16-20. 


Remember, your ad in E&P’s March 24th issue will reach important 
buyers and decision makers both at the show and not at the show. You 
may not be able to see everyone at the conference but with your ad in 
E&P, everyone will be sure to see you! 


DEADLINES FOR MARCH 24 ISSUE: 
Space-March 14 Material-March 16 


CALL YOUR ADVERTISING REPRESENTATIVE 
AND RESERVE YOUR SPACE TODAY! 


New York Chicago Los Angeles San Francisco Toronto 
212 * 675 * 4380 312 * 641 + 0041 213 + 382 * 6346 415+ 421 + 7950 416 « 833 » 6200 


= = Th 
bap Editor & Publisher \3? £) «:. 
11 West 19th Street * New York. N.Y. 10011 + 212675 4380 ANPA 

FAX# 212 929 1259 


Bureau 

















Photojournalism shines at The 
Albuquerque Tribune. 

Good photos illustrate the story 
and enlighten the reader. With 
talented photographers and high 
editing standards, The Tribune 
strives for images that illuminate 
the story$ underlying emotions. 

Nowonder The Tribune has been 





named Scripps Howards 1989 
leader in meeting its newsroom 
goal of better photos and cutlines. 
Its pictures add depth and insight 
to its reporting—shedding new 
light on every day’ news. 

w= SCRIPPS HOWARD 


gi NEWSPAPERS 
DELIVERING TOTAL QUALITY 






































